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During good times, it’s easy to keep a steady hand. But when life throws curve balls 
like the world has never seen, those steady hands can become shaky rather quickly. 
At Associated Wholesale Grocers, we have thousands of examples of strong, steady 
hands keeping grocery stores running, true purveyors of hope for our communities. 
And there are thousands of steady hands at AWG supporting those ESSENTIAL pillars 
of communities in the 28 states we serve.  We’ve been constantly tracking how our 
industry is changing and we’re focusing even closer on how the current situation will 
change things even more. 

We have long prided ourselves on the lowest cost of goods. But now, and in the future, 
our retailers need far more than that. Everything from e-commerce to merchandising, 
digital marketing to support as we navigate through any crisis together.  We have 
helping, steady hands for every area of your store and have prided ourselves on being 
that steady hand for almost 100 years.
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Maximize efficiency in any busy retail setting with sleek, customizable, 

price computing retail scales.

Rice Lake-Ishida Uni-9 Series Price Computing Retail Scale

• Compact design fits comfortably on countertops

• Intranet browsing for order entry, recipe lookup and more

• 7- or 12-inch customer display with video capability

Rice Lake-Ishida Uni-7 Series Price Computing

• Sleek titanium appearance with several countertop configurations

• Button presses with tactile sensations and audible tones

• Quick-change, front-loading label cassette

Rice Lake-Ishida Uni-5 Series Price 

Computing Retail Scale

• Three printer and scale-base configurations

• Custom PLU, tare and category presets

• Large, full-color touchscreen with customer-facing LCD display

Rice Lake-Ishida Uni-3 Series 

Price Computing Retail Scale

• Three models and two display types packed with premium-class presets

• Flexible preset buttons represent PLUs, container tare values and more

• Advanced labeling functions

Kanawha Scales & Systems • 1.866.526.2942 • hjennings@kanawhascales.com
www.kanawhascales.com

Bringing Retail to  
the Next Level
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CHAIRMAN’S MESSAGE

Mike Davidson,
Buehler’s Food 

Markets, Inc.
OGA Chairman

While the world is in the midst of vaccination 
protocols to combat the Coronavirus, businesses 
are adjusting to comply with the constantly 
changing landscape around their operation. Our 
industry, in particular, continues to maintain its 
high standards of goods and services in spite of 
all of the uncertainty.

Change Has Become Our Normal
I suspect our membership would agree that 
grocers, more than any other operators, have 
become so accustomed to change that it is now 
more the norm than the exception. Adapting 
on a weekly (and sometimes daily) basis is 
more of an operational certainty than anomaly, 
and successfully dealing with change is now a 
valuable and necessary skill.

An organization that becomes adept at pivoting 
in the face of change is certain to enjoy more 
success than one that doesn’t – or can’t. And, 
understanding how changes affect our employees 
and customers is just as important as dealing 
with the change itself. Making sure that our 
employees are healthy, happy and protected not 
only helps them, but helps our customers and 
our business bottom line. Employees that feel 
safe and happy do better work. Happy, content 
customers who feel safe and welcome in your 
store will tend to shop longer and remain loyal 
to your operation. While this may not seem 
important during a time when product is flying 
off shelves, it will become vital when demand 
decreases and operations stabilize. 

Beyond simple product demands, coordinating 
services to meet the needs of customers has 
become the norm in our stores. Ramping up 
technology to include a more robust online 
offering satisfies the enormous change for those 

who prefer to shop from home now; and pick-
up as well as delivery services have become 
more efficient as they become more important 
to our business because of their increasing 
demands.

Whatever the changes needed, we have 
responded – and realize that we need to be 
ready to continually respond.

Waiting for “Next”
The Association Board and OGA staff have 
brought a similar mindset to its operations. 
Understanding that we are currently working 
in an ever-changing environment, it has 
modeled operations around the need to pivot 
when needed and plan to accommodate the 
needs of its “customers” (members).

As a result, there will be a greater emphasis 
on safety, efficiency and communication as 
we prepare for a year where change will be the 
norm. Events will be considered both virtually 
and in-person, and updates in our processes 
and technology will help member experience. 
We are constantly improving the OGA website, 
developing more efficient processes (like 
paying dues and events online as well as online 
registration) and constantly keeping the safety 
of our membership top of mind. 

As we look forward to a busy 2021, we’re sure 
of one thing: be ready for more change.

Stay safe,

Mike

As we continue to recover and 
re-set to a new way of life and 

business, schedules continue 
to update and change. OGA is 
no different. Constantly aware 

of the need to adjust and pivot, 
the Associaion has a calendar of 

events scheduled for virtual, in-
person, and hybrid participation.

Please be aware that dates 
and details may change, 

so constantly check with us 
through email or our website for 

information about events.

“Don’t dwell on what went wrong. Instead, focus on what to do next. spend your 
energy on moving forward toward finding answers.” - Denis Waitley

• Exclusive Web Content and Resources
• Training and Compliance

• Latest Government and CDC Alerts
• Exclusive Partner Program Savings 

So, What IS Next?

P.S.P.S. Welcome!
Welcome!

Membership Truly Has It’s Privileges: ...and Much More!...and Much More!

Welcome!
Welcome!

Gonnella Frozen Products, LLC
Welcoming Our Newest Members…

Santisi Foods La Plaza Tapatia International Market
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STATEHOUSE NEWS

If you have questions or comments on any state or federal issue, please contact Kristin Mullins 
OGA President and CEO, at (614) 442-5511 ex. 7110 or kristin@ohiogrocers.org

Stay Informed

OGA encourages all members to 
stay update on all the legislative 
and regulatory issues we are 
tracking. You can always find a 
full list of bills we are monitoring 
on OGA’s website: 
www.ohiogrocers.org.

Legislature Overrides DeWine’s Veto
The continual back and forth battle between the Ohio Legislature and Governor DeWine in 
response to the pandemic reached a head as the General Assembly successfully overrode Gov. 
Mike DeWine’s veto of SB22 (Johnson-McColley) with the Senate voting 23-10 and the House 
voting 62-35.
Among a number of new legislative oversight provisions, the bill allows state lawmakers to rescind 
an emergency executive action by passing a concurrent resolution. The legislation also places 
restrictions on the ability of the Ohio Department of Health (ODH) and local health departments 
to issue quarantine and isolation orders. Under the bill, local boards of health are prohibited from 
generally closing schools and from generally prohibiting public gatherings during an epidemic but 
can close specific schools and other facilities under certain circumstances. Additionally, the bill 
allows any person who challenges a public health order to do so in the county where the person’s 
residence or business is located.
The bill will go into effect 90 days from when it was filed with the Ohio Secretary of State’s office, 
meaning without legal action, the bill’s effective date will be the end of June.

DeWine Signs Transportation Budget
Gov. Mike DeWine signed the $8.3 billion transportation budget opting to hand out no vetoes 
on the proposal. While the appropriations sections can take effect immediately, the language 
provisions must wait the usual 90 days, thus driving the need for the bill to pass by April 1 so those 
sections become effective by the beginning of the new fiscal year on July 1.
DeWine noted that HB74 (Oelslager) includes $318 million for highway safety projects; $2.6 
billion for other state-maintained roadway improvements; $2.4 billion for local roadway 
improvements; $74 million in public transit; $116 million for the Public Works Commission, 
including $14 million for emergency road-slip repair; and $8 million for electric vehicle charging 
station grants through the Ohio Environmental Protection Agency.
Additionally, HB74 includes various provisions to improve and expand services offered by the 
Bureau of Motor Vehicles, requires the completion of classroom or online instruction for driver’s 
training before beginning behind-the-wheel instruction, repurposes closed weigh stations, and 
creates a school zone around a preschool.
Of particular note to OGA members, Beginning January 1, 2022, the bill requires the owner 
or lessee of a trailer or semitrailer that is registering it for the first time in Ohio to pay a one-
time $50 registration tax, instead of the annual $25 registration tax under current law. It also 
retains the requirement that any owner or lessee of a trailer or semitrailer that has previously 
registered that trailer to semitrailer in Ohio to pay the annual $25 registration tax. Additionally, 
makes conforming changes in the multi-year and permanent registration options for trailers 
and semitrailers. These provisions were included in attempt to bring back some Ohio based 
commercial vehicle registrations and make Ohio more business friendly in that arena. 

Lawmakers Debate the Future of Sports Gaming
It has been more than two-and-a half years since US Supreme Court struck down the federal 
ban on sports betting, allowing states to legalize it if they wish. Ohio, like other states has been 
considering legalizing its use over the past few years, but to date has not yet passed legislation. 
At the start of the new General Assembly, the Ohio Legislature committed to take a fresh look at 
the issue. OGA continues to advocate for an inclusive, equitable framework that allows all parties 
in the gaming space, including lottery retailers, the ability to participate. 
The Ohio Senate is currently holding hearings on how best to structure sports betting and will 
be introducing legislation soon. We expect legislation in the House to be introduced as well. For 
additional questions or if you’re interested in helping OGA advocate for inclusivity, please reach 
out to Kristin Mullins at kristin@ohiogrocers.org. 
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WASHINGTON REVIEW

Democrats Hold Trifecta In Washington
This year ushered in a new Congress and administration, including changes in which political party 
holds the majority. Democrats now hold a trifecta in Washington, with a slim majority in the U.S. 
House, a 50-50 split in the Senate with the tie vote going to Vice President Harris, and President 
Biden at the helm in the White House.  Despite the continued challenges brought on by the Covid-19 
pandemic and partisan politics, NGA remains focused on advocating on behalf of independent 
grocers throughout the country, ensuring their priorities are heard on both sides of the political aisle.

Executive Orders Aimed at Pandemic
President Biden began his first days in office with the signing of several Executive Orders aimed at 
addressing the COVID-19 pandemic, including increasing vaccine rollout and implementing mask 
mandates on federal properties. Attention quickly turned to an aid package in which much of the 
debate centered around the scope of the bill, namely the spending levels and funding amounts of 
unemployment benefits. Leaning on the budget reconciliation process, Democrats passed a $1.9 
trillion relief package, which was signed into law in March by President Biden. The package included 
an extension of a $300 per week unemployment benefit through Sept. 6, expanded the child tax 
credit for a year, and increased the maximum Supplemental Nutrition Assistance Program (SNAP) 
benefit by 15% through September. Not included in the final bill was a $15 minimum wage hike. 
Over 100 NGA members sent letters to their Members of Congress urging them to vote against the 
one-size-fits-all minimum wage proposal. 
As President Biden and Democrats pursue their agenda, the issue of raising the federal minimum 
wage to $15 an hour will continue to come up. NGA opposes increasing the federal minimum wage 
to $15 per hour because it would harm small businesses and reduce food access in disadvantaged 
communities. The federal minimum wage has always intended to be a floor, not a ceiling, and 
many states and cities have taken actions to raise their minimums to levels that best align with the 
economic and cost-of-living conditions of their individual localities. NGA will work with Congress 
to identify a more workable and realistic federal wage policy that allows independent supermarkets 
to continue to invest in their companies, employees, and communities.
Since the onset of the COVID-19 pandemic, NGA has been advocating to Congress and the 
administration the critical need for technical assistance for independent community grocers that 
desire to participate in SNAP online purchasing. The program is technically challenging to set up, 
particularly for small and mid-size grocers. The Consolidated Appropriations Act signed into law 
in December 2019 provided $5 million for SNAP online purchasing, and the American Rescue Plan 
signed into law this March provided $25 million to promote technological improvements for SNAP 
online purchasing, modernizing the Electronic Benefits Transfer (EBT) system and supporting SNAP 
mobile payment technologies. NGA will continue to support efforts to provide technical assistance to 
help more independent community grocers offer SNAP online purchasing. 

Biden’s “Build Back Better” Plan
This April, President Biden unveiled the next step in his “Build Back Better” agenda by calling on 
Congress to pass an infrastructure package. The “American Jobs Plan,” as the White House has 
coined it, lays out more than $2 trillion in federal spending on infrastructure and other domestic 
investments. The administration sees this as a one-two punch to not only provide the resources to 
revitalize the nation’s roads, bridges and other traditional infrastructure, but also as a job creation 
tool to help the country rebound from the economic downturn of COVID-19. Included in the 
Biden plan is a list of tax increases proposed to pay for at least some of the more than $2 trillion 
in spending. While the American Jobs Plan focuses its hikes on the corporate side of the ledger – 
raising the corporate rate from 21% to 28%, attempting to close international tax loopholes – the 
White House has made clear that this proposal will be complemented by a “part two” plan expected 
to be introduced either later this spring. With expectations that this second proposal will include a 
variety of hikes on individuals and pass-through corporations, as well as hefty increases to the estate 
tax and lowering thresholds, Main Street businesses could inevitably be hit with a larger tax bill. For 
many businesses, including grocers, the prospect of tax increases forces them to withhold capital that 
could be invested back into their companies, preventing them from hiring, renovating or expanding 
their stores, or upgrading equipment.  Similar to the partisan tack taken to pass the American 
Rescue Plan, many Democrats are calling for a jobs and infrastructure package to also use the budget 
reconciliation process, making chances for negotiated compromise unlikely.

Laura Strange is Vice President, Industry Relations, Communications & Marketing for the National 
Grocers Association and a contributor to our Federal Update lstrange@nationalgrocers.org

Working for You in 
Washington, DC

With the help of our members, 
NGA will continue working 

with Congress and the White 
House to gain support for relief 

and assistance that makes it 
easier for independent grocers 

serve their communities. As 
an industry employing over 

a million workers on the 
frontlines of the pandemic, 
it’s important for Congress 
to hear from you. For more 

information on these issues and 
how you can make your voice 

heard in Washington, DC, visit                              
www.grocerstakeaction.org. 



YOU’RE THE EXPERT IN YOUR MARKET.
WE’RE THE EXPERT IN OURS.
Whether it’s energy procurement, a renewables project assessment 
or simply wanting to ensure your energy plan maximizes value, 
Premier Power Solutions has you covered.

Ohio Grocers Association members can achieve budget certainty  
and cost savings when a smart energy strategy is in place.

For more information about the OGA Energy Program visit  
PremierPowerSolutions.com/OGA-Energy-Program 

Or to get started today, call Ryan Foster, Vice President of 
Sales and Business Development at 330.316.0344.

ENERGY SHOPPING

•  Transmission Charges

•  Distribution Charges

•  Capacity Charges

•  Energy Efficiency

•  Renewables

•  Futures

•  Load Profile

•  Risk Tolerance

•  Demand Reduction

•  Peak Load Management

•  Swing Allotment

©2020 Premier Power Solutions, LLC. All rights reserved. 
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5 Ways ESG & Sustainability Create Business Value
In the aftermath of 2020, today’s business and financial leaders are rethinking the fundamentals of 
mainstream business models and shifting their focus more keenly on environmental concerns and 
organizational resilience. A transformation is underway that inextricably links sustainability with 
competitive advantage and puts environmental, social and governance (ESG) concerns directly in 
the spotlight. 

Defining Elements of ESG
Most organizations are familiar with sustainability planning but may not be aware of its 
significant role in ESG or how all the elements in ESG are interrelated. 
Environmental – How an organization affects and is affected by its environment.  
Social – How a company manages its relationships with employees, suppliers, customers, and 
communities.    
Governance – How internal systems, stakeholders, controls and procedures govern an 
organization.

How Does ESG Create Business Value?
Integrating renewable energy into an energy strategy and tracking cost and carbon reductions 
is only the beginning. Renewables overlap with social values and outcomes which are driven 
and supported by corporate governance – all of which impact a company’s bottom line in five 
important ways.

1. What’s Good for the Environment is Good for Business
Clean energy is good for the planet and it makes good business sense. Renewables help 
to reduce costs and energy price volatility while offsetting carbon emissions and boosting 
public appeal.   

2. Energy Independence
The impact of extreme weather events increases energy price risk. Gaining independence 
from commercial energy supply sources through renewable energy reduces or removes your 
dependency on the local power utility.

3. Cost Reductions and Financial Incentives
Local, state and federal governments support the move toward renewable, clean energy and 
lowering greenhouse gases. Therefore, several financial incentives and assistance programs 
are available to organizations participating in clean energy initiatives.  

4. ESG Enables a Powerful Return on Investment
When governing authorities trust corporations, they are more apt to award them the access, 
approvals, and licenses that afford fresh opportunities for growth. Likewise, consumers are 
more apt to purchase from organizations that are viewed as environmentally and socially 
responsible.

5. A Strong ESG Proposition Boosts Public Relations
It’s not just the government and investors who are analyzing an organization’s ESG. It’s B2B 
clients, consumers, partners, brokers, developers, suppliers, job seekers–the list goes on.  

Getting Started with ESG Planning
If you’re considering renewable energy as part of your sustainability plan, Premier Power 
Solutions can help. Let’s talk about your sustainability goals. Visit premierpowersolutions.com/
oga-energy-program for more information.

ENERGY BEST PRACTICES

For more information, please contact Premier Energy’s Ryan Foster, at (330) 316-0344 or find out more 
about OGA’s Energy Program online at www.PremierPowerSolutions.com/OGA-Energy-Program.
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WHAT’S NEXT FOR GOVERNMENT?
Six Freshman Senators and Twenty Freshman 
Representatives Will Walk Statehouse Hallways
Without being partisan and just analyzing the numbers only, with “new blood” accounting for 
20% of the House and Senate (approximately), considerable effort must be made to make the 
freshman aware of industry opinion. As the First Quarter ends, and the new Washington regime 
approaches its 100 days in office, benchmarks are being set and the food and grocery industry 
needs to remain active and vocal.

The following pages provide a snapshot of Ohio’s 134th General Assembly, with a directory 
of Ohio’s House of Representatives and Ohio’s Senate. It includes District designation and 
political affiliation to help you become aware of who represents your interests in state 
government. Thanks to Hannah News Service for the reference. 

Prior to those here’s a snapshot of legislation and issues we’re currently following and those we 
know are upcoming.

The Issues We Currently Face
• Sports Gaming (see Statehouse Update - Page 4)
• Online Marketplace Transparency 

> OGA is supporting legislation that aims to combat organized retail crime and 
promote online marketplace transparency

> The legislation would make sure anyone who is selling products on an online 
marketplace is verified and authenticated in order to protect consumers, retail 
workers, and Ohio businesses

Issues On The Horizon
• Commerce Uniformity 

> The one-year moratorium on local governments/municipalities enacting auxiliary 
container, ie plastic bags, bans or fees sunsets at the end of 2021

> OGA worked hard to secure this temporary freeze and we continue to engage 
lawmakers on this subject 

> Through the creation of a coordinated coalition, we hope to formulate our 
association’s position on commerce uniformity and plastic bag bans in the future. 

• COVID Recovery

Taking a Stand For the Industry
OGA continues to partner with CivicPoint to monitor and advocate for issues, both regulatory 
and legislative, impacting members and the retail food industry as a whole. This partnership 
continues to enjoy success by providing experience and familiarity both with the issues and the 
personnel behind them.

OGA Is YOUR Voice – Help Us Make It Heard
Far more often than the legislative results you see in the news regarding bills passing or failing 
will you find OGA working behind the scenes with legislators to express opinions and provide 
information regarding those issues affecting you most. Much of this effort results in legislation 
never even making it to the floor, because lawmakers are convinced early on (by our voice) 
that some of the issues put in front of them shouldn’t be considered or risk damaging our 
operations and livelihood.
This is part of the value of membership – creating a powerful voice in state, local and federal 
government that can be heard in ways a single voice can’t resonate.

For more information about OGA Government Relations and Legislative Advocacy efforts, contact 
Kristin Mullins at kristin@ohiogrocers.org or call (614) 448-1622.



REGISTER TODAY! 
Visit http://bit.ly/NGAEast for more info.

INDEPENDENT GROCERS 
OPERATIONS SUMMIT

N G A  A N D  H A R O L D  L L O Y D  P R E S E N T S :

June 15 – 16, 2021: Cincinnati, Ohio
September 22 – 23, 2021: Salt Lake City, Utah

MASTER THE KEY COMPONENTS  
OF RUNNING A STORE AND PUT 

 A  LOCK ON SUCCESS



0

5

25

75

95

100

OhioGrocer_1stQtr_2021_Centerspread

Thursday, April 29, 2021 12:47:21 PM



0

5

25

75

95

100

OhioGrocer_1stQtr_2021_Centerspread

Thursday, April 29, 2021 12:47:21 PM



Commercial Insurance  Property & Casualty | Life & Disability Income | Workers Compensation | Business Succession and Estate Planning | Bonding

Federated Mutual Insurance Company and its subsidiaries* | federatedinsurance.com | Ward’s 50® Top Performer | A.M. Best® A+ (Superior) Rating

21.02  Ed. 1/21  *Not licensed in all states.  © 2020 Federated Mutual Insurance Company

Turn Your Life’s Work into 
a Proud Legacy

Let us help you prepare 
for the next stage 
of life with business 
succession and estate 
planning support. 

Scan to read our latest article on a 
life and disability insurance topic 

impacting business leaders.
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WHAT’S NEXT FOR EVENTS?
A Combination of Virtual and In-Person
With an eye on updates, mandates, recommenations and regulations, OGA is most concerned 
with member safety in regards to our event planning and presentation. As a result, we have 
created a calendar of events and offerings for 2021 that, we feel, provides the biggest impact 
possible while maintaining the safest environment. We know these may change, and in the 
event that they do, we will infrom membership plenty of time prior to the event to allow for any 
accommodations that might be needed. Below are some of the major events for this year.

Brown Bag Celebration
Last year, you got the Brown Box Celebration to make up for the planned (but cancelled)
in-person Celebration. In 2021, with most venues not fully opened and others functioning at 
limited capacity, the decision was made to change the format of the Celebration as well as its 
delivery. This year’s Celebration will be held virtually over the course of two days, and include 
education sessions, speaker presentations and a virtual trade show – all through a newly-
created website specific to the event. We invite our members, sponsors and guests to participate 
in the 2021 Brown Bag Celebration, June 8th and 9th. Tickets are avilable through the OGA 
website (www.ohiogrocers.org) as well as the Celebration website: 
www.BrownBagCelebration.com

Best Bagger Competition 
The competition continues in 2021, as Ohio’s Best Bagger Competition will be held June 22nd 
at Kishman’s Fresh Market IGA in Minerva, Ohio. And once again, Go Live Sports Cast will 
partner with OGA to bring this ESPN event to “The Ocho.” The excitement is already starting 
as the theme for the event will be “Grocery Heroes” in honor of our frontline workers, and 
showcasing our industry and its awesome heroes on a national broadcast! Find out more (or 
become a sponsor) by contacting Shane at shane@ohiogrocers.org

MSMA Clay Shoot/Fishing Trip/Fish Fry
The Mid-States Meat Association will be holding its Annual Clay Shoot, Fishing Trip and Fish 
Fry on June 23rd and 24th. Participate in one or all of the planned activities, including a two-
hour sporting clays shoot at the WR Hunt Club, a day-long fishing trip at East HArbor State 
Park Marina, and an evening Fish Fry at the Catawba Island Club. Overnight accommodations 
are avilable. Find out more at www.midstatesmeat.org

OGA’s Annual Golf Classic 
The links are calling once again, and this year, our Annual Golf Classic will be held (in person!) 
on July 27th. The beautiful Pinnacle Gold Club will be our host once more, with a day of golf, 
lunch on the course, and dinner afterwards (with competition awards presentation). Start 
getting your foursomes together and plan for a great day of golf, food, and friends! More 
information will be available through OGA communications and on our website.

OGA Fall Conference 
OGA’s Fall Conference is always a highly anticipated and informative event, and this year, a 
hybrid event is being planned with in-person and online access provided to the speakers and 
sessions. Mark your calendars for October 19th. More venue and event details will become 
available as we finalize them with our hosts and sponsors. Stay tuned to OGA emails and the 
Events section of our website!

OGA/YAG Beer and Wine Tasting
The historic Stambaugh’s Auditorium in Youngstown, Ohio, will be the site for the 2021 OGA/
YAG (Youngstown Area Grocers) Beer and Wine Tasting on November 13th. Sample over 100 
wines and 50 microbrews while enjoying gourmet food at this highly anticipated event. This 
year’s event will also include a raffle, chance auction and silent auction. Tickets available soon!

For more information about planned OGA events, contact Shane Schaefer at shane@ohiogrocers.org or 
call (614) 448-1629. For sponsor information, contact Kristin Mullins at kristin@ohiogrocers.org or call 
(614) 448-1622.

Calendar of Events
A Calendar of Events is available 
from OGA indicating national 
holidays, industry events and our 
own planned events for the year.
You can find it (and download it) 
on our website: 
www.ohiogrocers.org



Winning Souped-Up to the MAX
Reveal the Extreme symbol 

and win all 20 prizes 76% payout$59 million in 
total prizes

Reveal the Extreme symbol 
and win all 20 prizes 76% payout76% payout7$59 million in 
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PLAY EXTREME CASH TODAY  |  OHIOLOTTERY.COM
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 CareWorks of Ohio MCO and CompManagement Health Systems merged effective Monday, December 21, 
2020.  The merger accompanied a name change to Sedgwick Managed Care Ohio (Sedgwick MCO).  

WORKERS’ COMPENSATION SAVINGS

5 Key Factors Employers Cannot Afford to Overlook
A great deal of attention in workers’ compensation is appropriately focused on premium rates and 
programs that deliver savings.  An employer’s ability to qualify for premium savings through group 
programs can be fragile, as a single costly claim can limit future group options.  The combination of 
claim delays and lost workdays can damage premium rates for several years.  Below are 5 areas in 
which a Managed Care Organization (MCO) can help employers improve the likelihood of lower 
workers’ compensation premium.

1. Post-Injury Management
An employer’s initial reaction to their employee after an injury is a key moment.  Following an 
organized game plan fosters trust and cooperation.  A chaotic atmosphere can lead an injured 
employee elsewhere for direction.  Employers should be prepared to address these three things 
immediately after an injury: 

a) Initial medical treatment - Know the available medical treatment options in the area.  Keep 
their contact information and coordinate with them after an injury.  

b) Quick and thorough documentation of the injury - Be prepared to assist in completing an 
injury report.  Facilitate filing a clearly legitimate claim through your MCO.  This will help 
prevent delays, keeping everyone focused on recovery and return-to-work.

c) Discuss early return-to-work, Transitional Work options - Establish an expectation for 
a quick recovery and a quick return-to-work.  Be prepared to make adjustments to help 
facilitate return-to-work.  

2. Negotiating for Early Return to Work
When an injured employee is off work for 8 or more days, lost-time costs accelerate quickly 
and can threaten future savings opportunities.  A physician’s instinct may involve time off 
work, but this can be negotiated if employers can demonstrate a safe work environment that 
facilitates recovery.  Working with your MCO to address Transitional Work options can promote 
cooperation with treating physicians and lessen exposure to costly lost-time claims.  A formal 
transitional work policy is an asset because it will outline this process for all parties, and MCOs 
can help build that infrastructure.

3. Oversight and Medical Treatment
Medical treatment for a workers’ compensation injury must be approved as appropriate and 
cost-effective by your MCO.  A claim’s duration of lost-time is related to the course of medical 
treatment.  Engaging physicians on treatment decisions and advocating for quality treatment 
that facilitates early and safe return-to-work is a role of your MCO.  Sometimes it is appropriate 
to explore alternative approaches to treatment that may result in improved results and shorter 
recovery time.  Employers should be involved in this process with their MCO, and should have an 
understanding of the necessity and value of treatment for their injured employees.

4. Review of Prescription Medications
Problems with prescription abuse are well documented.  The cost of excessive medications impacts 
the cost of a claim, but prescribed medications can also extend lost time simply due to their side-
effects.  Prescriptions can disable an otherwise able body.  MCOs review medications prescribed 
through a claim and contest drugs that are not appropriate.  Non-narcotic alternatives can be 
recommended that may eliminate side-effects that can extend lost-time and related costs.

5. Scrutiny of Medical Bills
The actual cost of medical treatment for workers’ compensation claims is usually far lower than the 
costs associated with lost work days (compensation and reserves).  But it should not be overlooked 
as a “given”.  Review of medical bills must be scrutinized to ensure accurate payment only for 
related treatment.  There are often opportunities for significant reductions through the use of 
universal codes and “bundling” services for efficiency.

Sometimes the key to resolving 
a claim before it becomes 
extremely costly is found in the 
details.  Leveraging resources 
like your MCO can help prepare 
employers to minimize costs 
and preserve premium savings 
options.  It is important to 
remain tuned in to the work 
of the MCO through the claim 
management process.



CareWorks of Ohio and CompManagement Health Systems, together, are now 

Sedgwick Managed Care Ohio (MCO). Our name may be new, but the managed 

care services and support we provide remain the same. 

We simplify the claims process for our clients and their employees. We help people 

get the care they need, supporting e�ective recovery, return to work and return to 

life. Taking care of people is at the heart of everything we do. 

At Sedgwick MCO, caring counts.®

sedgwickmco.com

888.627.7586
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NOTABLE & QUOTABLE

What’s Hot:
NGA Offers SNAP Online Purchasing Toolkit for Indpenedents
The National Grocers Association (NGA) now provides a SNAP Online Purchasing Toolkit 
detailing how retailers can prepare to accept SNAP Electronic Benefit Transfer (EBT) payments 
online.  By streamlining this process, the Washington, D.C.-based trade organization aims to 
ensure that independent grocers are doing everything possible to make essentials accessible to the 
neediest members of their communities.

Virtual Day In Washington Huge Success
More than 230 supermarket retailers and wholesalers from 143 companies and food industry 
state association executives from all over the United States met virtually April 21 with members 
of Congress during the annual “Day in Washington” supermarket industry fly-in, held virtually 
this year. (Last year’s event was canceled.) Members of the FMI – The Food Industry Association 
and the National Grocers Association (NGA) took part in more than 220 meetings with legislators 
and their staffers to bring forward key policy issues affecting the supermarket industry. Legislative 
topics included maintaining a fair tax code that provides certainty, and reforming the U.S. card 
payments system. Attendees also emphasized the industry’s exemplary efforts to serve their 
communities during the pandemic. 

Prairie Farms Offers New Small Batch Products
Prairie Farms Dairy, a cooperative owned by more than 800 dairy farm families, is launching 18 
new ways to snack with the introduction of Small Batch Cream Cheese Spreads in 3.5-oz. cups and 
Small Batch Ice Cream pints. From Sea Salt Caramel Cream Cheese Spread to Savannah Fudge Pie 
Ice Cream, Prairie Farms products start the same way, with 100 percent real milk and cream from 
local farm families.The cream cheese spread and ice cream lineups include one-of-a-kind flavors 
within their respective categories, like Honey Vanilla and Sea Salt Caramel Cream Cheese Spreads, 
or The Hill and Savannah Fudge Pie Ice Cream. A total of six cream cheese flavors and 12 ice cream 
flavors are included in the snacking launch.

KeHe Launches Crazy GOOD Brand Campaign
KeHE Distributors, the nation’s leading pure play natural & organic, fresh, and specialty food 
distributor, announced today the launch of their new brand campaign, crazy GOOD™.
Created to align with the company’s growth and goal to bring goodness wherever KeHE goes, 
crazy GOOD™ represents a new level of good the company aspires to bring to its partners. The 
announcement comes on the heels of a strong 2020 for the company, in which KeHE evolved to 
meet its retail partners’ changing needs during the COVID-19 pandemic and expanded its reach 
into new channels and categories. The crazy GOOD™ moniker will join “Where KeHE Goes, 
Goodness Follows®” as part of KeHE’s overall brand messaging.

Moving Up & Moving On:
SpartanNash Names New Execs
Grocery distributor and retailer SpartanNash has appointed Jason Monaco as executive vice 
president and chief financial officer, effective March 22. Monaco will assume the CFO position 
from Mark Shamber, who will remain with the company through the end of April to assist with a 
transition. SpartanNash also announced the promotion of Todd Riksen to vice president, corporate 
controller, effective March 14. He is assuming the position as part of the company’s succession plan 
following the announced retirement of Tammy Hurley, vice president, finance and chief accounting 
officer, on April 23. In addition, the Grand Rapids-based company has appointed Adrienne Chance 
as VP of communications. She will lead the vision, strategy and implementation of SpartanNash’s 
approach to purpose-driven internal and external communications.

“Notable and Quotable” spotlights Ohio grocers and industry leaders.  To share your news with fellow 
grocers, email design@ohiogrocers.org, or call (614) 442-5511 ext. 7130.   

NGA SNAP Toolkit
Bureauratic barriers prevented 
many independents from 
accepting SNAP, but NGA’s new 
toolkit streamlines the process.

New Small-Batch Products
Cream cheese and ice cram are 
two new product lines launched 
to address the thriving snacking 
category.
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Community Outreach and Safety:
NGA and FMI Urge Support for Nutrition Incentive Programs
The National Grocers Association (NGA) and FMI-The Food Industry Association have released 
an open letter to food retailers, grocery wholesalers, national and state associations, and nutrition 
incentive program providers, requesting them to unite behind a new initiative to collaborate 
with point-of-sale (POS) system developers in creating retail transaction and reporting solutions 
for nutrition incentive programs. programs provide additional food dollars to help low-income 
shoppers purchase a greater amount of fruits and vegetables. The two program types that the center 
focuses on are SNAP incentives and produce prescriptions.

Meijer Passes One-Million Mark Giving COVID-19 Vaccines
Meijer pharmacies have crossed the threshold of one million COVID-19 vaccine doses 
administered through the retailer’s in-store clinics and are now launching a “walk-up” vaccine 
program at all locations. Meijer began the rollout of its vaccine clinics in mid-January, after being 
named a Federal Retail Pharmacy Partner in Michigan. Since then, the retailer has conducted 
thousands of in-store vaccine clinics, as well as community-based off-site clinics, throughout all 
six states in its Midwest footprint. As COVID-19 vaccine supplies have increased, Meijer is now 
launching a walk-up vaccine program at all its stores using the Pfizer and Moderna vaccine. Every 
Meijer store will have a minimum of 100 doses per week for customers to get the vaccine at their 
convenience. Doses will be administered on a first-come, first-served basis.

SpartanNash Partner with Goodwill for Earth Week Celebration
As part of Earth Week and to highlight its commitment to corporate responsibility, Grand Rapids, 
Michigan-based SpartanNash launched a slate of Earth-friendly initiatives from April 23-25. For 
the 10th year, SpartanNash teamed up with Goodwill Industries to hold Earth Week donation 
drives for customers and company associates. Working with Goodwill organizations, customers 
who brought in donations to any participating Goodwill stores received a coupon book of savings. 
The book of savings included coupons for organic and ecofriendly products – as well as a coupon 
for $10 off of $25 or more purchase,

Meijer Contributes $1M to Urban League and Hosts Diversity Summit
Meijer continues its commitment to diversity and inclusion by supporting multiple Urban League 
chapters across the Midwest and holding a Diversity Summit in May. The retail chain srengthened its 
commitment to the diversity and inclusion (D&I) space, by investing $1 million in 19 Urban League 
chapters across the Midwest that align with its focus areas of economic impact, health, workforce 
development and education. Meijer also recently held a Supplier Diversity Summit May 4-6. The 
virtual event allowed certified minority-, LGBTQ-, woman-, veteran- and disability-owned businesses 
to showcase their retail-ready products for interested Meijer merchants.

Awards and Recognition
AWG Reports Record Results
Associated Wholesale Grocers reported record consolidated company sales of $10.6 billion, an 
increase of 13.3 percent on a comparable basis over 2019, and distributed $254.4 million in year-end 
patronage, an increase of $40.59 million over 2019. The numbers were released immediately following 
its Annual Shareholders Meeting held via videoconference March 23. AWG’s cooperative sales 
were $9.2 billion. The total distribution of cooperative benefits returned to shareholders, including 
interest, allowances and patronage, was $615 million. Total members’ equity ended the year valued at 
$538.1 million. All results were records. Additionally, due to strong subsidiary company results and 
gains from certain financial transactions, the trading value of AWG stock increased 50 percent. This 
increase in stock value allocated over $31.5 million in additional equity to existing shareholders. The 
new trading value of AWG stock is $1,200 per share.

NOTABLE & QUOTABLE

“Notable and Quotable” spotlights Ohio grocers and industry leaders.  To share your news with fellow 
grocers, email design@ohiogrocers.org, or call 614-442-5511 ext. 7130.   

Meijer pharmacies have crossed 
the million mark for COVID-19 

vaccinations administered.

SpartanNash partnered with 
Goodwill to launhc Earth-friendly 

initiatives and donation drives.
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Strategic Planning Groups 
Evolving to Meet Member Needs
During the second half of 2020, OGA focused its attention on several areas of impact to 
membership, and created committees to review them, work with staff to discuss optimizing 
them, and proposing changes based on those recommendations. Committees met virtually over 
the course of several months, with final meetings and recommendations happening earlier this 
year.
These workgroups focused on five key areas:

• Administration - Association operations and related services 
• Communication - Association brand experience and member information services
• Events - Review and planning for scheduled and ongoing offerings to membership
• Government Relations - Association lobbying as well as advocacy and legislative efforts
• Membership - Procedures for applications, prospecting and educating current members

Recommendations from the workgroups were presented to the Board, with many of their ideas 
set for implementation during the remaining part of the year. These changes will ensure that 
OGA continues to provide the finest representation, service, offerings, events and resources to 
its members, and maintain the highest standards of operations – evolving to meet the challenges 
of the industry.

Our Biggest Event Pivots for 2021 
The Brown Bag Celebration Goes Online with Education and Trade
In response to pandemic uncertainty, vaccination progress and implementation of new 
protocols regarding both, OGA decided to change the format of its biggest event for 2021, 
making the Brown Bag Celebration a completely virtual event. As part of the change in format, 
features have been added to increase the value of the event for both retailers and associates:

• Education and Presentations - The 2021 Virtual Brown Bag Celebration features 5 
speakers (including Lt. Governor Jon Husted) and educational presentations which span 
multiple industry topcis: government relations, operations, human resources, and even 
humor and entertainment.

• Trade Show Format - The new Celebration website features a “Virtual Show Floor” where 
exhibitors have their own page featuring information about their organization, products 
and services, video links and access to other company resources and websites.

• Immediate Contact - Individual sponsor pages may feature a chat or contact box along 
with exhibitor information which can allow visitors to talk with or request information and 
receive immediate feedback or answers, as well as schedule live or virtual meetings.

The Brown Bag Celebration Virtual Event will take place on June 8th and 9th.

Ongoing Reports and Updates 
Association Continues to Monitor and Inform
OGA has already been recognized for its Pandemic Response efforts, and we will continue to 
use communications such as our industry Alerts and Weekly Checkout eblast to provide the 
latest updates from the Governor’s Office, CDC, and Health Department. As news changes 
regarding the virus, operational protocols and best practices, and legislative mandates and 
recommendations, we will convey all that we know to our members to ensure their safety and 
the safety of all involved.

ASSOCIATION UPDATE

If you have any questions or comments on any Association or Foundation issue or event, please contact 
Kristin Mullins, OGA President & CEO, at (614)442-5511 ext. 7110 or email kristin@ohiogrocers.org.   

“OGA 101”
For more than 120 years, OGA 
has been the leading voice and 
advocate for Ohio’s food industry, 
but exactly what that effort entails 
may get lost on some.

Lobbying and advocacy at the 
statehouse and the Capitol lead 
the legislative efforts provided to 
Association members, but OGA 
also assists members in several 
other ways:

- Training and Compliance
- Scholarships and Tuition Aid
- Educational Opportunities
- Events and Networking

Find out more through our 
website and subscribing to our 
communications.

The Ohio Grocers Association‘s purpose is to represent the membership through legislative 
and regulatory efforts, with an effective government relations program; to be the resource 
for industry education and communication; to work with industry partners and alliances 
to best serve the membership; and to operate as a professional income-generating business 
dedicating its resources to the membership.



S u p p o r t  S e r v i c e s  G r o u p

CONTACT US TODAY AND LEARN HOW WE CAN HELP YOUR BUSINESS!

Visit SpartanNash.com or Call:
Jim Gohsman 616-878-8088  |  Ed Callihan 330-903-8076

 • Advertising Support                                             
• Asset Protection                                                     

• Category Management                                        
• Customer Service                 

• Financial Services                                                   
• Food Safety

• Graphic Services                                 
• Marketing

• Merchandising                                                         
• Pharmacy                                                                    

• Pricing                                                                          
• Reclamation                                                                                                                         

• Retail Development
• Retail Technology               

• Retailer Education                                                 
• Shelf Technology

• Supply Solutions

YOUR TRUSTED PARTNER 
FOR 2021 AND BEYOND    



1335 Dublin Rd  •  Suite 207B
Columbus, OH 43215
www.ohiogrocers.org

Ready for 
Opening 
Day?

CONTACT US:  
www.perrysicecream.com/cleveland-indians/

Official Ice Cream of the Cleveland Indians


