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BE A 
SURVIVOR
Not all independent grocers are going out of business.
Independent grocers can still compete and win!

Associated Wholesale Grocers, Inc., 5000 Kansas Avenue, Kansas City, KS 66106

Not as profitable as you once were? Independent grocers are in a fight for their lives. 

Don’t be the next grocer forced to shut their doors. Continuing to operate in the same 

manner and hoping for different results will not be a winning long-term strategy. The 

future remains bright for those who embrace the change necessary to survive and 

prosper. While transitioning wholesalers may require some extra effort and a change 

to the status quo, isn’t it worth it to make the call sooner rather than later to learn 

how Associated Wholesale Grocers can provide you a lower cost of goods and a real 

chance to compete in the marketplace today and in the future?

For a lower cost of goods PLEASE CONTACT: Keith Ballinger 615-478-9664

Keith Knight 615-290-6093
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Insurance Claims Mushrooming?
Learn about resources we have in store to help you cap off your risk management 

program. Visit federatedinsurance.com or call 1-800-533-0472.

Ward’s 50® Top Performer 
A.M. Best® A+ (Superior) Rating

Federated Mutual Insurance Company and its subsidiaries*  |  federatedinsurance.com 
17.21  Ed. 7/18  *Not licensed in all states.  © 2017 Federated Mutual Insurance Company
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Phill Adams,
Jungle Jim's 

International  Market
OGA Chairman

CHAIRMAN’S MESSAGE

“As I watch my mom frivolously scan 
barcodes in our kitchen cabinets, preparing 
for her 7:10 pick-up at the grocery store, I 
sigh and close my eyes, remembering better 
days. Better days when Sunday mornings 
started with church and ended shopping 
for weekly groceries. Better days when 
the smell of freshly baked French pastries 
begged the attention of both my taste buds 
and my mom’s wallet. Better days when 
I rode on the end of a grocery cart, while 
mom pushed me through aisles of food.”

– Sally, an Ohio Grocery Shopper

“Staying in the Ring”
Traditions in the grocery industry? I think 
we can all agree shopping habits aren’t 
changing, but instead, they’ve changed. 
Instead of buying the Sunday paper for flyers 
and coupons, we are downloading store apps 
on our smart-phones; instead of strolling 
through aisles with our grocery cart, we are 
scrolling through suggested item lists with 
our finger; and instead of telling our cashiers 
and baggers thank you, we are rating our 
online experience using 1-5 stars.
 
The founder of Jungle Jim’s International 
Market, recently said, “The IT department 
is probably one of the biggest—if not the 
biggest—areas independent grocers can 
no longer overlook. You can’t be in a fight 
without giving yourself the best chance of 
staying in the ring.”

Our Industry is a Balancing Act
Our strategy at Jungle Jim’s is a constant 
balancing act, where we are rarely thrown a 
bone, only bananas – and that’s just the way 
we like things.

Though we still hang pictures of local sports 
teams on our walls and hand-written price 
signs in our produce department, we – like 
all retail stores –utilize online platforms to 
reach out to our customers.  

However, our intent isn’t to create 
convenient online shopping outlets, our 
intent is to create curiosity that drives in-
store experience.

Food Stretcher Plus

Kanawha Scales & Systems, Inc. StarkFresh Mobile Grocery Market

Welcoming Our Newest Members…

Navigating Retail Traditions

P.S.

Welcome!
Welcome!

Specifically, our marketing 
team highlights our in-store 
experiences, whether it 
our cigar tastings, karaoke 
nights, or demo stations

Foster the Five
Today we must navigate 
through changed traditions, 
so we can foster weekly 
grocery trips after church, 
sensory-driven purchases 
(seeing, smelling, hearing, 
tasting, and touching) and 
the family memories that 
occur under our roofs.
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STATEHOUSE NEWS

If you have questions or comments on any state or federal issue, please contact Kristin Mullins 
OGA President and CEO, at (614) 442-5511 ex. 7110 or kristin@ohiogrocers.org

Staying informed and engaged 
is simple:

Legislators Complete Operating Budget
By the far the biggest policy debate that OGA has been engaged with during the first half of 2019 is 
the state’s operating budget bill, House Bill 166. Every two years, the governor and legislators engage 
in a spirited debate on funding levels for programs, departments, and projects all across the state. 
Often included are various major policy issues and this cycle is no different. Although a much more 
condensed timeframe this year, OGA continues to work on various issues as we near the end of the 
budget conversation. Here are three key issues we are working on:

• Preservation of the Business Investment Income Deduction (BIID) – The Senate versions 
restored the deduction back to the original threshold of $250,000, after the House had decreased 
it to $100,000. However, the 3% flat rate on income above the $250,000 limit still would be 
phased out in 2020. This issue will likely continue to be debated through the end of the budget 
conversations. 

• Preemption on Tobacco 21 provisions – OGA has not taken a position on language that would 
raise the age of purchase for tobacco and tobacco products from 18 to 21. However, we believe, 
as a matter of fairness, there needs to be statewide preemption so that there is consistency for our 
businesses as to rules and fees associated with tobacco products. We continue to urge lawmakers 
to include preemption on these provisions.

• Consistency and Fairness in Ohio’s Liquor Laws – OGA is concerned about efforts to carve 
out and give certain sectors in the alcohol industry unfair advantages in the marketplace. We are 
working to remove language that creates alternative retailing opportunities of which only a few in 
the industry can take advantage. 

Hemp Legalization Takes Next Crucial Step
Legislation that would allow farmers to begin growing hemp and retailers the ability to sell hemp 
products in Ohio recently took the next step towards final passage with a resounding 12-1 vote out 
of House Agriculture and Rural Development Committee. Senate Bill 57 creates a definition of hemp 
that is consistent with the federal definition of hemp and would bring Ohio law up to date with our 
neighboring states. It would allow Ohio wholesalers to bring hemp products, like CBD oil, back into 
their warehouses and sell it to retailers, so we can compete and participate in the emerging market 
and meet consumer demand. Senate Bill 57 awaits a House floor vote and then the Senate must 
approve the House changes before being sent to the Governor for his signature. We are hopeful for 
swift action before the end of the month! 

OGA Pushes for Commerce Uniformity 
OGA recently provided testimony in support of legislation that would adopt statewide uniformity 
for auxiliary containers and provide regulatory clarity for retailers in Ohio. House Bill 242 seeks 
to limit the uncertainty of a regulatory patchwork for shoppers, grocery stores, markets and 
manufacturers, ensuring the same rules apply across the state. The legislation is widely supported by 
our business and retail partners and we will continue to work on bringing the bill across the finish 
line when legislators come back in the fall from summer recess. 

Staying Engaged is Crucial
Now, more than ever, advocacy at State and National levels is vital for our industry and our 
membership. We ask that members continue to be engaged with us by…

• Listening to OGA’s newly formatted Government Relations podcast – a monthly recap of 
local, state, and federal issues we are tracking on behalf of the retail food industry.

• Contributing to the Ohio Food PAC – our political and fundraising arm that increases 
OGA’s visibility and cultivates relationships with legislators. 

• Consider hosting a legislator in your store to show first-hand how the laws they enact 
impact your businesses. 

Our monthly GR Podcast 
has become a useful tool 
to provide statewide and 
national information.

Contriubting to the Ohio 
Food PAC increases OGA’s 
visibility and effectiveness 
among lawmakers
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WASHINGTON REVIEW

Legislation Meets Gridlock
The 116th Congress is well underway and in high gear with over 4,000 pieces of legislation 
introduced since the beginning of the year. But any momentum now appears to be hitting 
roadblocks as Congressional subpoenas and investigative hearings have triggered partisan 
standoffs and stalemate on Capitol Hill. Despite the gridlock, there’s never a shortage of issues 
before Congress that directly impact the supermarket industry. Below are a few policy issues that 
the NGA government relations team is actively engaged in on behalf of independent grocers:  

Taxes and Retail Glitch
As previously reported, a drafting error in the Tax Cuts and Jobs Act (TCJA), known as the “retail 
glitch,” has prevented retailers from being eligible for full and immediate expensing for interior 
remodels to stores. This March, legislation titled “The Restoring Investment in Improvements 
Act” (H.R. 1869 and S. 803) was introduced by Reps. Jimmy Panetta (D-CA) and Jackie 
Walorski (R-IN) and Sens. Pat Toomey (R-PA) and Doug Jones (D-AL) to fix this error. While 
the bill continues to gain bipartisan support, Congressional leaders remain reluctant to quickly 
advance the bill. NGA continues to urge lawmakers to fix the retail glitch as soon as possible. 
For more information on the Retail Glitch and ways to contact your Congressman, visit www.
nationalgrocers.org/fixtheglitch.

Bipartisan, bicameral legislation, the “Main Street Tax Certainty Act,” has been introduced 
that would make permanent the 20 percent deduction provided to pass-through businesses 
by the TCJA. The 20 percent deduction provided by the TCJA is set to sunset after 2025. NGA 
strongly advocates for rate parity between pass-through businesses and C-corporations, and this 
legislation making the 20 percent pass-through deduction permanent is an important step in the 
right direction. 

Transportation
“Infrastructure Week” has become a recurring theme in the Trump Administration. In late April, 
President Trump and top Congressional Democrats announced they had reached an agreement 
for a $2 trillion infrastructure package. The agreement emerged from a meeting between 12 
Democratic Members of Congress and the President. After the meeting, Democrats expressed 
optimism they could achieve consensus on an infrastructure bill, but big questions remain on 
how to pay for the plan. As details came out, Congressional Republicans poured cold water on 
the $2T number because of the lack of options on how to pay for it. The White House is planning 
another meeting with Democrats in the near future to discuss options on how to finance the 
ambitious infrastructure agenda. NGA supports the advancement of an infrastructure package, 
but will cautiously monitor deliberations to see if harmful pay-for ideas, such as eliminating the 
LIFO accounting method, do not emerge.

Pharmacy DIR Fees
Pharmacy Direct and Indirect Remuneration (DIR) fees, which have been hurting independent 
grocers for years, are imposed by plan sponsors and their Pharmacy Benefit Managers (PBMs) 
on pharmacies participating in Medicare Part D networks. These fees are assessed well after the 
point of sale, are unpredictable, have no connection to performance, and lack transparency.  This 
makes it difficult for community pharmacies to operate their businesses and means beneficiaries 
face higher cost-sharing for drugs. NGA members have reported dramatic increases between 
87 percent and 250 percent in Pharmacy DIR fees. Centers for Medicare & Medicaid Services 
(CMS) reports that pharmacy DIR fees have grown more than 45,000 percent between 2010 and 
2017. Unfortunately, CMS recently decided to take no action to resolve this egregious practice. 
NGA has now joined several organizations to call on President Trump to act on DIR fee reform.

Greg Ferrara, Senior VP of Government Relations and Public Affairs gferrara@nationalgorcers.org, or 
Laura Strange, VP of Industry Relations, Communications and Marketing lstrange@nationalgrocers.org

With such a large economic 

footprint, it is important that 

grocers engage in the political 

process. Your voice and 

grassroots efforts help to make 

a difference in Washington, DC 

for the entire industry.



Cashless payments accepted. Daily limits apply. Lottery players are  

subject to Ohio laws and Commission regulations. Please play responsibly.

For information on becoming an Ohio Lottery Retailer, 

please call the Sales Department at 216-774-5680 or 

visit our website at www.ohiolottery.com/eApplications.
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Senator Michael Rulli 

(R) 33rd District

PROFILE: SENATOR MICHAEL RULLI

Tradition Keeps Senator Humble – and Mindful

With roots dating back more than a hundred years, the Rulli family sold produce in Italy prior 
to emigrating to the United States in the 1890’s. Since then, Mahoning Valley (Youngstown 
area) has been Michael Rulli’s family home as well as place of business. Through his role as 
Director of Operations for the 100-year old Rulli Bros. Markets, Michael Rulli understands 
the challenges faced by small businesses, as well as the impact they have on the vitality of the 
communities they serve. As a legislator, Sentor Rulli understands the challenges lawmakers face 
to support businesses and communities – and the importance of being a leader who listens.

The Importance of Tradition
Their first brick-and-mortar Rulli’s store was built in 1917. Prior to that, the Senator calls his 
family “produce gypsies” whose strength was commitment – to each other and the people they 
provided food. “Failure was not an option,” Rulli says of his family’s work ethic. “You can work 
your way out of any problem. Never drop the torch and always stay humble no matter what 
your success.” These were not only words to follow, but became a tradition to live by. 

With roots in grocery, the Senator has particular interest in issues that affect the industry. 
Currently, his concerns lie with issues such as Commerce Uniformity (plastic bags, auxiliary 
containers, etc.), the challenges of the CAT tax structure, and Point of Origin regulations 
(which he feels reduce creativity within stores). Understanding the implications all of these 
issues have is difficult enough without having the government add to the confusion. As a result, 
an emphasis on government clarity is one of the ways he defines his efforts. He constantly works 
to generate a sense of calm in those he talks with (particularly business owners and managers) 
and strives to “stay out of the weeds of legislation and operation” to keep things simple for those 
these issues affect.

Staking a Claim
Tradition comes from reputation, too, and Rulli Bros. is undoubtedly best known for its meat. 
“We know meat inside and out,” says Rulli. “We are true meat cutters.” And sure enough, that 
reputation is part of the Rulli Bros. success. “Swinging beef, grass fed, Ohio-grown…we can 
take our customer right back to the field.” he feels that establishing a niche by doing something 
you love and staying with it is one of the ways to stake your own particular claim and achieve 
success.

The freshest produce and finest meats are signatures of the Rulli Bros. offering, but service and 
personal touch are how they are remembered.  “My customers are my entire life,” he says. And, 
judging by the recognition he has received from his community (the Better Business Bureau 
Torch Award in 2017, the Regional Chamber Small Businessman of the Year award in 2017), 
and the accomplishments he achieved through his effforts while President of the Leetonia 
School Board (bringing them from crippled finances to a top 100 ranking in the state), service 
is crucial to his character, as well as his work both at his store and in the Statehouse.

“My absolute favorite part of this job — without a doubt – is the different subjects I get involved 
with, and the opportunity to help people like I help my customers in the store,” says Rulli of his 
Senate position. 

And help he does…as manager, cashier, and even bagger. He puts in the work wherever he’s 
needed and wherver he can serve — a tradition he learned from his parents and theirs before 
them; and a philosophy he carries with him to the Statehouse at his “other job.”

Senator Michael Rulli is serving his first term in the Ohio Senate, and represents the 33rd Senate 
District, which includes all of Columbiana and Mahoning counties. 

While just a Freshman in the Legislature, Senator Rulli has proven his passion, commitment and 
effectiveness as a leader and business owner in his community as well as at the state level. That 
passion and dedication to servant leadership comes from a longstanding tradition of family. 

An Unsolicited Plug:
“Thank God for the OGA. There 
is a brotherhood of hope through 
affiliation that you can’t get 
anywhere else. Someone is always 
there to talk to for support and 
help.”
- Senator Michael Rulli
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THE BROWN BAG CELEBRATION

Celebrating the Industry with a New Tradition
For eighteen years, the Ohio Grocers Association Annual Meeting and Gala was the traditional 
way to celebrate our industry with an elegant evening for our members. This year, a new tradition 
was started that brought the Gala – OGA’s biggest fundraising event — back to its industry roots, 
and proved to be an evening to remember for members and their guests.

Brown Bagging It…
Is there a more recognizable imageof the grocery industry than the iconic 
brown bag? That simple paper container represented several new aspects 
of the event, highlighted by food vendors and more networking.

Back to Our Roots 
What better way to celebrate the food industry than inviting some of its finest vendors and 
purveyors? The expanded networking format allowed Reception vendor Gia Russa to showcase 
their incredible offerings while members enjoyed more facetime. And, after a seated small plate 
dinner, the sampling continued with three more vendors sharing some of their fare. Thanks 
to Caito Foods, Certified Angus Beef, Cooper Farms,  and Seaboard Foods for their delicious 
presentations throughout the evening. Finally, Lipari Foods provided the perfect end to the 
evening After Hours with a variety of dessert offerings complemented with Crimson Cup Coffee.

The 2020 venue allows for even more vendors and sampling room, and the networking will be 
even better, as the evening will extend to include digital horse racing! Attendees can enjoy each 
other’s company while betting on their favorite thoroughbreds and munching on a variety of 
foods and confections!

Bottles and Bags and Baskets
The typical Silent Auction from years past took on a new Brown Bag identity 
as competing bids became more of a game of chance. The Silent Auction will 
make its return in 2020 with the traditional hardcopy bid sheets (instead of 
electronic bidding) so sharpen your pencils and get ready for a re-vamped 
Brown Bag Auction! 

How about a bag of bourbon or wine? Well, actually, bottles in bags. A new 
offering proved to be the most popular feature of the night – the Brown Bag 
Bottle Pull – where members bought a number and “pulled” that bottle at the 
end of the evening. Offerings were wine and bourbon, and ranged from top- 
shelf spirits to backyard brews. The 2020 Brown Bag will again include wine 
and bourbon, and tequila will be a new “pull” offered.

Celebrating Tradition
The excitment of a new tradition starting is always something tangible. When that tradition 
includes family and friends, it becomes even more memorable. For that reason, the Brown Bag 
is becoming a true Celebration of the Industry, as we encourage members to bring family and 
friends to an event that will be as inclusive as your corner market. 

Welcome to the Brown Bag Celebration!

Rich and Darlene Hoffman, 
owners of Sky Plaza IGA, accept 
the Pinnacle Award for Small 
Operator .

Crimson Cup Coffee & Tea 
was the 2019 winner of the 
Associate Award. Mark Zobel, 
COO, accepts the award from 
President/CEO Kristin Mullins.

Pinnacle Awards
The tradition of honoring the 
industry’s finest continued with 
the 2019 Pinnacle Awards, 
sponsored by Illuminating 
Technologies.
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THE BROWN BAG CELEBRATION

The 2019 brown bag Celebration was more than a celebration of tradition. It was 
a celebration of family and friends. Here is a photo review of some of the evening 
highlights. More can be found on our website: www.ohiogrocers.org/events

Save the Date for 2020 at Irongate Equestrian Center

If you are interested in Sponsorship or Vendor Opportunities,  contact Kristin Mullins, 
OGA President & CEO, at (614)442-5511 ext. 7110 or email kristin@ohiogrocers.org.   

Mark Your Calendars!
The success of this year’s 
Celebration has prompted 
a larger 2020 event, with 

more  vendors and samplings, 
expanded networking, and 
interactive entertainment! 
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  For more information, please contact CareWorks MCO’s Jodie Napier at  Jodie.Napier@careworksmco.com, 
call 1-888-627-7586 or visit online at www.careworksmco.com.

BWC PROGRAM EXPANSION

Best Practices for Workers’ Compensation 
Managed Care
For many employers, workers’ compensation can be one of the largest cost centers in their budget.  
While much attention is often given to the benefits paid out to injured employees for lost time and 
wages, the cost of medical care is a key component impacting an employer’s premium rates and 
eligibility for alternative rating programs such as group rating.

This is where the value of your workers’ compensation managed care organization (MCO) 
becomes important.  The MCO acts as a partner in an employer’s overall workers’ compensation 
cost control strategy. This article outlines four key best practices for effective medical 
management:  Reporting, Referring, Remaining in Contact and Returning to Work.

It is critical to report workplace injuries to your managed care organization (MCO) as soon as 
possible after an incident.  Early reporting allows your MCO to quickly become involved with 
the claim and collect the necessary information to evaluate the injury and the overall situation.  
Early intervention facilitates effective medical management with an eye toward a quick and safe 
return-to-work, which can help minimize medical costs incurred in the claim.

It is helpful to have a plan in place before an accident happens.  For example, personnel 
policies can establish parameters for claim reporting – when, to whom, etc.  Employers can also 
provide Injury Reporting Packets to their employees that provide instructions for the employees, 
supervisor and medical providers, reducing the chances of reporting errors or unnecessary 
delays.

After a claim is reported, it is key to investigate the details behind the accident.  Talk to the 
injured employee to obtain a statement, as well as other witnesses who may have seen the 
incident or have other helpful information.  As you collect these statements and collect facts, it is 
important to document this information and keep it on file.

The choice of healthcare provider is an important piece in determining the quality of treatment 
your employee receives, as well as the cost for the medical care.  Just as with non-occupational 
medicine, emergency room visits are going to cost more than a family practice doctor. Employers 
can establish relationships with local providers who specialize in occupational medicine and are 
experienced in treating patients with an outcome-based approach of returning the patient to full 
duty with their employer.

Your MCO can help identify these types of providers in your area and facilitate a meeting 
with them and their staff, either at your office or theirs. The key is to establish a line of 
communication with these physicians and set expectations.

As a treatment plan progresses, it is vital to maintain an open line of communication with 
the injured employee and your MCO.  Your MCO and TPA should keep you updated on any 
developments with the claim and the employer should communicate any new information to the 
MCO.  There is no such thing as too much communication! 

The ultimate goal in medical management is for the employee to return-to-work as quickly and 
safely as possible. However, for more significant injuries this process may take longer.  In those 
cases, your MCO can help identify temporary modified duty or transitional work options for the 
employee to perform during their recovery. These alternate work options help keep the employee 
engaged and connected to the workforce and can minimize costs charged to your workers’ 
compensation policy.

Ohio Employers to 
Get $1.5B Rebate
Strong investment returns in 
the Ohio Bureau of Workers’ 
Compensation fund are prompting 
state officials to plan giving back 
$1.5 billion to Ohio employers.

“This money will help Ohio 
employers expand their businesses, 
create jobs, and invest in capital 
improvements,” said Gov. Mike 
DeWine in a written statement. 
“Ohio’s economy is strong, and 
this proposal reinforces our goal of 
creating more jobs in the state.”
Of the $1.5 billion rebates, 
approximately $114 million will go 
to local governments and around 
$50 million will go to public 
schools, the DeWine administration 
recently announced.

It’ll mark the fifth time Ohio has 
returned money to public and 
private employers of $1-billion or 
more since 2013.



C AR EWORK S .COM

Total managed care. Total confidence.

We get people and  
organizations back  
to health, work  
and productivity.
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NOTABLE & QUOTABLE

“Notable and Quotable” spotlights Ohio grocers and industry leaders.  To share your news with fellow 
grocers, email design@ohiogrocers.org, or call 614-442-5511 ext. 7130.   

Moving Up and Moving On:
Needler’s Fresh Market Ripe for Growth
The Ohio-based Needler’s Fresh Market recently completed a multi-million dollar renovation 
to its first store in Indianapolis. Needler’s and the Fresh Encounter holdings are targeting the 
Indiana market for growth, while maintaining a strong hold in their niche throughout Ohio.

Heinen’s Among the Best
Heinen’s Grocery Store, which operates 19 locations across Cleveland area, is one of the top 
supermarkets in the country, according to rankings recently published by Consumer Reports 
magazine. Heninen’s ranked third in the survey, witha reader score of 89 out of 100 (more than 
75.000 readers were suirveyed).

Milestones:
Fligner’s Celebrates 90 Years
The family-owned, full-service grocery store is celebrating 95 years of service to the Lorain 
County community. Kel Fligner’s father and grandfather started the business as a small fruit 
stand in 1924. It’s expanded over the years and is now 35,000 square feet, and a mainstay in the 
Lorain community.  Congratulations!

Former Bag Boy, Now Owner
Twenty-seven year-old Nick Moshos was a bag boy at Dot’s Market in Kettering when he was 16, 
and he always dreamed of owning his own store. That dream came true when Rob Bernhard, Jr. 
sold the store to his long-time employee. 

Buehler’s Goes Live With New Liquor Branding
Buehler’s Fresh Foods has opened Ohio’s first store to use the state’s new liquor branding 
developed by the Ohio Department of Commerce Division of Liquor Control. The Massillon 
Liquor Agency opened in April next to the Buehler’s supermarket, and incorporates the new 
name and logo which will be rolled out to merchants across the state to replace the “State Liquor” 
brand.

Borden Back in Ohio
Borden brand milk is rolling off the lines again at its Cleveland plant, where production of its 
Dairymen’s brand is being phased out. The label’s reintroduction began in school cafeterias 
across the state, and Borden milk will be distributed to retailers including Marc’s, Dave’s Markets, 
Hometown Markets, Simon’s Grocery, Apples, Circle K, Walgreens, CVS, Big Lots, Menards, 
CFM, Seven Eleven, True North, Pilot and hundreds of independent stores, convenience stores 
and gas stations.

Community:
Calcutta Giant Eagle Honored
Reach 4 More, a program of the Columbiana County Board of Developmental Disabilities, 
recently honored the Giant Eagle Calcutta location for its long history of hiring people with 
developmental disabilities. The store has had many such employees, including one who has 
worked there for more than 20 years - congratulations and thank you!

The new Ohio Liquor brand will 
be replacing State Liquor brands 
across the country

After 24 years, the iconic Elsie the 
Cow and Borden’s brand are back 
in Ohio

Paul Anthony and Courtney Waters 
of tReach 4 More present a plaque 
to Penny Stowers and Buddy 
Robinson of Calcutta Giant Eagle
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 © 2018 Dean Foods.

Headlined by 

America’s #1 

branded milk.

High standards guaranteed

by an exclusive 

5-Point Purity Promise. 

A full lineup of products 

delivered from

your trusted dairy.
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ASSOCIATION UPDATE

Congratulations Scholarship Winners!
Once again, the 2019 crop of Scholarship applicants was a good one with many qualified and 
accomplished candidates. Congratulations to this year’s recipients — keep up the great work!

OGF Scholarships and Tuition 
Reimbursement are great ways to 
help pay for continuing education.
For information, contact the 
Foundation at 614-442-5511 or 
foundation@ohiogrocers.org

If you have any questions or comments on any Association or Foundation issue or event, please contact 
Kristin Mullins, OGA President & CEO, at (614)442-5511 ext. 7110 or email kristin@ohiogrocers.org.   

Kyle Mumford – Tom Jackson Legacy Scholarship

Samantha Bonds – Dodds-Buchanan Legacy Scholarship

Moran Stutzman – Ohio Grocers Foundation Scholarship

Benjamin Cross – Ohio Grocers Foundation Scholarship

Luke Haid – Ohio Grocers Foundation Scholarship

Gina Gabriele – Youngstown Area Grocers Association Scholarship

Lacy Rain Moore – Henry Nemenz, Sr. Legacy Scholarship

Drake Safranic – Danny Writtenberry Scholarship

Ready, Set, BAG!
As Summer approaches, so does the 2019 Best Bagger Competition., and once again, 
Ohio’s fastest and finest baggers will gather to see who is the best of the best in Ohio. 
Ohio’s best will receive $1,000 and then travel to San Diego to compete in the National 
Grocers Association’s Best Bagger Competition for a chance to win $10,000!

Buehler’s Fresh Foods will be returning to defend their title – and apparent dynasty 
of Best Baggers — after winning the Ohio competition 4 of the last 5 years (as well as 
achieving first and second place finishes nationally in the last three years).

This year’s competition will be held at Bakers IGA in Newcomerstown on August 6th. 
For details and registration forms, visit our webiste www.ohiogrocers.org/events.

Rain, Rain, Go Away…There’s Golf to Play!
The plan to make up for last year’s total rainout at Pinnacle is already underway, and the 2019 
Golf Classic is shaping up to be a great day on the links! Mark your calendars for Tuesday, July 
30th – and remember to bring a guest for Golf or register for Bingo, as High Tea at Tee Off will 
be held on Cimi’s Bistro Patio.

More information can be found on the OGA website: www.ohiogrocers.org/events

Sue Allen - unfi/SUPERVALU

David Blatnik - Marathon Petroleum Co.

John Broekema - Bob Evans Farms, Inc.

Don Ciotti - American Seaway Foods

Judy Gabriele - HP Nemenz Food Stores

Brad Horn - The J.M. Smucker Co.

Greg Kurkijan - Crossett Company

Ron Light - Lipari Foods

Dan Lombardo - Flowers Foods

Joe Saporito - Consolidated Food 
Equipment Distributors

Thank you for your commitment to 
OGA and your willingness to serve 
on our leadership team!

Welcome New 
Board Members:



A REGIONAL LEADER
American Seaway Foods Services understands what it takes to grow and profit in the challenging 

retail food industry. We are dedicated to creating strong partnerships with our customers, providing 

personalized service and support.

ABOUT
American Seaway is a full-line retail grocery wholesaler serving Western Pennsylvania and Ohio with 

nine distribution facilities. We deliver over 15,000 national brands plus Food Club, Top Care, Valu 

Time and Full Circle Organics. We operate a state-of-the-art fresh food manufacturing facility. 

For more information, contact American Seaway Foods  

(412) 967-4764 or (800) 362-8899

DEDICATED TO PROVIDING THE LOWEST COST OF GOODS

BENEFITS
•  Unique rebate programs paid quarterly
•  Aggressive private label funding program
•  Monthly “hot” deals and closeout  
   opportunities

•  Retail allowance payment plan
•  Twice yearly food shows - perishable and 
   dry goods

•  Weekly ad plan support
•  DSD/central bill programs
•  Cross-dock programs
•  Dollar program
•  POS technology support
•  Shelf tag printing
•  Strategic pricing analysis and support



1335 Dublin Rd  •  Suite 207B

Columbus, OH 43215

www.ohiogrocers.org

S u p p o r t  S e r v i c e s  G r o u p

HELPING INDEPENDENT RETAILERS BE MORE

PROFITABLE, EFFICIENT, AND INFORMED.

CONTACT US TODAY AND LEARN HOW WE CAN HELP YOUR BUSINESS!

Visit SpartanNash.com or Call: 

Jim Gohsman 616-878-8088  |  Ed Callihan 330-903-8076

• Advertising Support                                             

• Asset Protection                                                     

• Category Management                                        

• Customer Service & Order Entry                  

• Environmental Health & Safety                     

• Financial Services                                                   

• Graphic Services                                

• IT & Point of Sale Systems                                 

• Marketing

• Merchandising                                                         

• Pharmacy                                                                    

• Pricing 

• Reclamation                                                             

• Retail Development & Consulting               

• Retailer Education                                                 

• Shelf Technology & Planograms                                                 


