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Cashless payments accepted. Daily limits apply.

Lottery players are subject to Ohio laws and Commission regulations. Please play responsibly. 

OVER $83 MILLION IN TOTAL CASH PRIZES

WE WON’T JUDGE

For information on becoming an Ohio Lottery retailer, please call the Sales Department 

at 216-774-5680 or visit our website at www.ohiolottery.com/eApplications.
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“Holiday preparation begins January 
1st and ends December 31st. As soon 
as it ends, it begins again. It’s rotating, 
always. We create new experiences each 
holiday season.” 
– Team Member at Jungle Jim’s 

From the largest gingerbread house in 
the Midwest to holiday inspired cooking 
classes, we, at Jungle Jim’s, are kicking 
off the holidays with a Jungle-ized roar. 
Inventories are filling; holiday displays are 
assembling; and social media posts are 
circulating.

As many of you know, the holiday season 
requires the attention and teamwork from 
all employees, from cashiers to maintenance 
workers to marketing personnel. The 
months leading up to the season are full 
of food shows, ordering product, and 
planning forthcoming festivities. 

Showcase Your Exclusivity
Instead of standardizing gift displays and 
signage, the holiday season creates the 
perfect opportunity to showcase and sell 
your exclusivity as a retailer. Specifically, 
when consumers search for the perfect 
holiday gift, they want personalized and 
diverse options.

As many of you know, Jungle Jim’s is 
recognized by its festivals, Cooking 
School, international food, and storewide 
animatronics. Therefore, we heavily 
advertise our unique experiences as the 
perfect gifts on our holiday marketing 
platform. 

As customers scroll through our social 
media pages, read our ads, and walk our 
aisles, they are reminded that they can buy 
Barrel Aged Beer Bash tickets for dad, an 
Italian demonstration cooking class for 
mom, a personalized cigar gift pack for 
Uncle Joe, and a Jungle Jim’s gift card for 
the school bus driver.

Out-of-Town Holiday Shoppers
Our dynamic food selection also inspires 
yearly trips by out-of-town guests. Those 
hosts looking to “wow” their guests find the 
extra flare they need on our shelves, while 
our animatronics and holiday displays 
make their trip a family fun experience.  

As a company, we maximize our time 
with out-of-town shoppers by introducing 
exclusive products with hopes that their 
yearly visit turns into multiple visits. Our 
floor employees greet, give suggestions, and 
direct, while our cashiers ensure customer 

satisfaction and encourage revisits. 

Wishing You Holiday Success
As acting chairman, I wish all OGA staff, 

members, family, and friends a successful 

holiday season! 

Phill Adams,
Jungle Jim's 

International  Market
OGA Chairman

CHAIRMAN’S MESSAGE

IMPORTANT NEWS FROM OGA…P.S.
Attention!
Attention!

Jungle Bells, Jungle Bells, Jungle All the Way
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STATEHOUSE NEWS

If you have questions or comments on any state or federal issue, please contact Kristin Mullins 

OGA President and CEO, at (614) 442-5511 ex. 7110 or kristin@ohiogrocers.org

Your voice and advocate at 
the State and Federal level…

OGA is in direct contact with our 
lawmakers and representatives 
at the Statehouse and the 
White House, discussing issues 
important to our members and 
the industry as a whole. We are 
here to provide you with powerful 
and effective representation.

During 2018, CivicPoint partnered with the Ohio Grocers Association to monitor and advocate 
for issues, both regulatory and legislative, impacting members and the retail food industry as a 
whole. Some of our key accomplishments include:

Ohio's Biennial Budget
• Successfully fought off attempts to significantly raise Ohio’s alcohol and tobacco taxes which 
would have cost retailers millions of dollars in increased taxes if implemented.

• Secured the reauthorization of state funding for the Healthy Food Financing Initiative, which 
will be used to continue to combat food deserts across the state.

• Worked with business partners to revise potentially harmful language to employers that would 
have created civil liability for businesses and property owners, for prohibiting firearms in their 
parking lots. 

• Maintained the sales tax holiday for 2017 and 2018 to help keep dollars here in Ohio and to 
give consumers a much needed break during the expensive back-to-school season. 

Regulatory and Legislative
• Successfully fought off attempts to significantly raise Ohio’s alcohol and tobacco taxes which 
would have cost retailers millions of dollars in increased taxes if implemented.

• Tracked over 70 bills and resolutions that impact the association and the retail food industry.

• Supported legislation, House Bill 271, that aims to allow businesses the opportunity to address 
or fix a possible American with Disabilities Act (ADA) violation, while maintaining the integrity 
of the law and ultimately strengthening ADA in the process. 

• Monitored legislation, House Bill 50, that would require photo ID for SNAP participants, 
working to ensure no additional burdensome requirements would be placed on retailers if 
implemented. 

• Continued to track potential language that could do considerable harm to retailers by raising 
the felony theft law threshold level from $1,000 to $2,500. 

Grassroots and Industry Advocacy
• Successfully fought off attempts to significantly raise Ohio’s alcohol and tobacco taxes which 
would have cost retailers millions of dollars in increased taxes if implemented.

• Attended various campaign fundraisers and events throughout the year, building relationships 
and supporting legislative members, in an effort keep OGA’s voice strong and vibrant. 

• Provided testimony, in both the Ohio House of Representatives and Ohio Senate, in opposition 
to the Governor’s proposed increases to both alcohol and tobacco excise taxes. 

• Formalized an internal Liquor Task Force with OGA members and Division of Liquor Control 
representatives, including Superintendent Jim Canepa, in an effort to identify opportunities and 
address liquor operation issues across the state. 

• Wrote over ___ letters of support for legislation and various industry topics.  

A Look Ahead
The 2019 Legislative Outlook is provided in the centerspread (pages 8 and 9). A new General 
Assembly and new administration will consider several issues directly affecting our industry, 
including Minimum Wage, Plastic Bag Fees (or Bans) and Sports Gaming.

Stay Informed
OGA encourages all members to stay update on all the legislative and regulatory issues we are 
tracking. You can always find a full list of bills we are monitoring on OGA’s website: 
www.ohiogrocers.org.
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Greg Ferrara, Senior VP of Government Relations and Public Affairs gferrara@nationalgorcers.org, or 
Laura Strange, VP of Industry Relations, Communications and Marketing lstrange@nationalgrocers.org

WASHINGTON REVIEW

Labor Policy
Regulatory: Most of the significant changes to labor policy have occurred via executive 
actions under the National Labor Relations Board (NLRB), the Occupational Safety and Health 
Administration (OSHA), and the Department of Labor (DOL). Some examples include stopping 
the harmful overtime regulations, reining in NLRB regulations on unions, and a sharp decrease 
in frivolous OSHA enforcement actions. Many other employer-friendly rule changes are on the 
Administration’s docket, and they will continue to be rolled out in the coming months, according to 
the White House’s Fall 2018 Regulatory agenda.   

While Democrats may pass legislation in the House aimed at curtailing these regulatory policies, 
those bills will likely die in a Republican Senate. However, since Congress controls the federal 
government’s purse strings, it’s likely that Democrats will want to pour additional funding into the 
coffers of the enforcement arms of each employment and labor regulating agency. Therefore, we 
may see additional scrutiny by government regulators over the employment and labor practices of 
more businesses because the agencies will have the resources to do so. Secondly, Democrats will use 
the power of their Committee Chairmanships to pursue investigations and oversight activities over 
the labor regulators. This increased scrutiny will slow down regulations and rulemakings that favor 
employers. 

We expect to see the Administration continue in its efforts to remove employment and labor 
regulations that are opposed by the business community. Current pending rulemakings include 
rolling back the NLRB’s joint-employer rule that expands franchise liability, revisions to workplace 
injury and illness tracking rules, revisions to Ambush election regulations, and business-friendly 
overtime regulations. 

Paid Family Leave: Paid Family Leave is expected to take a front seat in Democrats’ efforts to 
appeal to working families ahead of the 2020 presidential race. With historic amounts of females 
winning seats in Congress and a White House that has expressed its support for paid family leave 
reforms, the time is likely ripe for a debate over new policies that will impact employers and 
employees. Both Republicans and Democrats agree that something must be done on this issue, but 
there is no consensus yet. 

Minimum Wage Hike: Democrats intend to push legislation that will increase the minimum 
wage. Many of them have gotten behind a $15/hour minimum wage bill. In the past, Republicans 
have opposed such measures, but the outstanding question now is, will President Trump get behind 
a wage increase, as he seeks to appeal to working class families in his 2020 campaign?

Healthcare
DIR Fees: DIR fees are the fees that pharmacies may see Pharmacy Benefit Managers (PBMs) 
charge outside of administrative fees, collected at point of sale, and are often charged retroactively 
after a sale is made. Grocers with pharmacies have seen skyrocketing DIR fees. A bipartisan 
coalition is forming to contain the fees. If Congress moves bipartisan healthcare legislation, 
especially related to drug pricing, then it may be an opportunity to move the needle to fix DIR fees 
once and for all. 

Infrastructure
President Trump came to office promising a trillion-dollar-plus infrastructure package, but this 
initiative hit a wall when Republicans wanted to find a way to offset the cost of such a package, and 
no consensus emerged on how to do that. The day after the election, Trump said that he and the 
Democrats “have a lot of things in common on infrastructure.” Infrastructure could be one of a few 
areas of partnership between Democrats and Republicans. 

An infrastructure bill would be the ideal place to address the increasing costs of freight and the 
labor shortage that’s plaguing the trucking industry. Such initiatives could include reforms to the 
Hours of Service rules, increasing truck weights, and reforms designed to attract more truck drivers 
into the labor pool.

Working for You in 
Washington, DC

With more than 80 new 
members in the 116th Congress, 

the House and Senate will 
look much different next year, 
with the most diverse group of 

incoming lawmakers on Capitol 
Hill. NGA looks forward to 

establishing new relationships, 
as well as welcoming back 

dozens of champions for the 
independent supermarket 
industry to Congress this 

coming January. The following 
is a preview, prepared by 

NGA’s Government Relations 
department, of policy issues that 

will be on the forefront of both 
NGA and grocers’ minds during 

the 116th Congress.

With the 2018 midterm elections behind us, where Democrats won the House and the Republicans 
kept their hold of the Senate majority, Americans now find themselves with a divided government. 



6 www.ohiogrocers.org

B

A
CK

ED BY OU

R

 © 2018 Dean Foods.

Headlined by 

America’s #1 

branded milk.

High standards guaranteed

by an exclusive 

5-Point Purity Promise. 

A full lineup of products 

delivered from

your trusted dairy.



    7OHIOGROCER Magazine  Fourth Quarter 2018

David Raber is an attorney who 
practices all aspects of alcohol 

beverage law throughout the 
state of Ohio.

Contact him at 614-221-5212 
or DRaber@lrelaw.com

LIQUOR CONTROL

For the 2018 Holiday Season, please appropriately plan your seasonal promotions as all state laws 
and regulations will remain in full force and effective throughout the season.  Below are a few laws 
to keep in mind. 

Stay Familiar with Liquor Law Around the Holidays

Advertising
No advertising shall condone or encourage the excessive consumption of alcohol or portray a 
person in an intoxicated state.  No permit holder shall represent, portray, or make any reference 
to Santa Claus or children.  Always remember, a retail permit holder shall not participate in any 
advertisement sponsored by an alcohol beverage manufacturer or wholesale distributor unless 
specifically authorized by law.

Gift Cards and Certificates
Gift cards and certificates are permitted for sale and may be redeemed for food and alcoholic 
beverages.  However, the use of gift cards and alcoholic beverages is subject to strict regulation.  
The law requires that when gift cards or certificates are used on-premises in exchange for food and 
alcohol beverages, the value of the alcoholic beverages cannot exceed more than 30% of the total 
value of the gift card or certificate.  This obviously means that food must also be purchased with a 
gift card or certificate. 

With regard to off-premises use, the sale of gift certificates for the purchase of beer, wine, or mixed 
beverages is permitted.  A permit holder may limit the use of any gift certificate by printing on its 
face that the gift certificate may not be used for the purchase of alcoholic beverages.

Merchandising and Packaging
Ohio law prohibits any merchandise or thing of value from being given away in connection 
with the purchase of an alcoholic beverage.  For example, a retailer shall not base a promotion 
in which every purchase of an alcoholic beverage, a portion of the proceeds will be donated to a 
charity.  Donations are a “thing of value” and cannot be tied to a purchase of alcoholic beverages.

Ohio law allows a manufacturer to package alcoholic beverages with a non-alcoholic item without 
increasing the price of the alcoholic beverage.  So retailers may sell such holiday gift packages again 
for this year’s Holiday Season as long as they are in compliance with Ohio’s alcoholic beverage 
regulations.  Please remember, the rule requires that the manufacturer has to package the non-
alcohol item with the alcoholic beverage. 

Permits and Tastings
The holder of a class C1, C2, or C2x permit may qualify for a class D8 liquor permit. The D8 license 
allows the holder to sell samples of beer, wine, and mixed beverages, but not spirituous liquor. The 
tasting samples shall not exceed two ounces and no patron shall consume more than four samples 
in a day.  However, a manufacturer, supplier, broker or their registered solicitor (but not a wholesale 
distributor) of beer, wine, or mixed beverages may conduct “consumer product instruction” or 
provide “sample servings” of the manufacturer's supplier's or broker's products on the premises of 
a retail permit holder who holds a D8 permit. In this instance, tasting samples may be provided 
without charge on the D8 premises to patrons. The manufacturer, supplier, or broker providing a 
tasting samples shall purchase the beer, wine, or mixed beverages at the ordinary retail price from 
the D-8 permit holder and shall limit the amount and frequency of the sample servings to those 
authorized pursuant to the D8 permit. 

A class D permit holder may conduct “consumer product instructions” or “sample servings” under 
Liquor Control Commission regulations.  A retail establishment with a class D permit is licensed 
for “general” on-premises consumption. This distinguishes the restrictions on tasting samples of the 
class D permit from a class C permit, even when the C permit holder is issued a class D8 permit as 
described above. 

Always Check I.D.
Remember to check 

identification at the time an 
alcohol beverage is purchased.  

Proper forms of identification 
under Ohio law include driver’s 

licenses in-state or out-of-state, 
an identification card issued by 
State of Ohio or an equivalent 

identification card issued 
by another state, a military 

identification card issued by the 
U.S. Department of Defense 

or foreign passports.  All of the 
foregoing forms of identification 

must display a picture of the 
individual for whom the license, 
card, or passport is issued and 
show that the person buying is 

at least twenty-one years of age.

This information is not to be considered legal advice.  Please consult a competent attorney on 
specific questions.
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INDUSTRY UPDATE

  Andy Harig serves as Senior Director, Tax, Trade and Sustainability and prior to his position at 
FMI served on the Trade Staff of the U.S. Senate Committee on Finance.

Making Sense of the Headlines:
Tariffs 101 and What They Mean for the Industry

China Tariffs – Section 301
Perhaps the most widely covered current trade dispute involves concerns that China is 
misappropriating U.S. intellectual property and proprietary technology. The Trump administration 
invoked Section 301 of the Trade Act of 1974, which allows the President to impose sanctions to halt 
these types of policies.  Following an investigation confirming violations, he announced a first slice of 
tariffs aimed at $34 billion in Chinese goods, followed by another set valued at around $16 billion.

The Chinese government was extremely upset over the imposition of the tariffs and the targeting of 
industries central to the country’s industrial plans.  After China declared it would take retaliatory 
action, President Trump responded by announcing an additional $200 billion in tariffs, covering 
virtually all food exports from China – fish and seafood, produce, etc.  This set of tariffs was set at 
10% with plans to increase that threshold at a later date.

The United States and China are negotiating to head off further expansion of the dispute, but many 
economists are concerned this could be a drawn-out process.

Steel and Aluminum Tariffs – Section 232
The United States is also involved in a broad-based trade dispute focused on national security.  
Section 232 of the Trade Expansion Act of 1962 allows the President to order an investigation of the 
impact of imports on national security.  President Trump used this authority to focus on steel and 
aluminum.  The Commerce Department’s investigation found that these imports did raise national 
security concerns and the President ordered imports of steel to face a 25% tariff and aluminum a 
10% tariff.  

A handful of countries have negotiated with the US to avoid the tariffs.  Most others – including 
Canada, the EU, China, India, Japan, and Russia – have not.

Several countries argue that the U.S. tariffs violate our commitments under a variety of trade 
agreements and have asserted their right to impose retaliatory tariffs.  When you hear talk of a “trade 
war” in the press, it is this back-and-forth process raising concerns that the situation could get out  
of hand.

What Do the Tariffs Mean for Our Industry?
Regardless of where they come down on the rationale behind these trade disputes, virtually everyone 
agrees that the best possible result is a negotiated solution that achieves our broader goals and 
eliminates these tariffs as soon as possible.  So far, progress on both the steel and aluminum case and 
China 301 has been limited.  Let’s hope this changes before economic damage starts to be done.

It is hard to turn on today’s news without hearing about the Trump administration’s decision to 

impose tariffs on a host of imports.  These tariffs are often presented as black and white - either a 

necessary adjustment or taxes that will sink the economy.  

As taxes placed on imports from other countries, tariffs are not paid by the exporting country, but 
by the importer of record in the United States.  Tariffs don’t directly cost foreign exporters money, 
but make their goods more expensive to U.S. consumers, who often find these costs passed along as 
higher prices.

The maximum tariffs the U.S. can place on imports is set by a host of multilateral and regional trade 
agreements.  That said, there are times when the US can move beyond these limits as a means of 
addressing trade disputes.  The Trump administration’s recent tariff announcements are part of two 
such disputes – one deals with the misappropriation of intellectual property and the other with issues 
of national security.

Calculating the impact 
of tariffs is tricky.  
For instance, tariffs on steel and 
aluminum imports have increased 
the price of the industrial foil we use 
in our kitchens, as well as making 
shelving and construction more 
expensive.  These costs will have 
to be made up somewhere in the 
supply chain.  In addition, several 
food manufacturers dependent on 
aluminum cans or foil packaging 
announced they will raise prices on 
consumers.  

There is a flip side to these costs.  
The retaliatory tariffs imposed by 
our trading partners are strongly 
focused on U.S. agricultural 
products like soybeans, beef and 
pork; making these products more 
expensive for foreign consumers, 
in some cases prohibitively so.  
The economic fallout from this is 
being felt in farm country.  As these 
foreign markets accept less product, 
the domestic U.S. market becomes 
the buyer of last resort, driving 
prices down. U.S. consumers could 
see some commodity prices fall 
simply because tariffs are limiting 
the ability to sell overseas.

Whether these lower prices balance 
out the increased costs created 
by U.S. tariffs remains to be seen. 
In the China 301 case - where 
Chinese exports to the U.S., like 
shrimp, strike directly at consumer’s 
pocketbooks - it is unlikely that 
domestic supply increases will 
balance out the tariff impact.
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  For more information, please contact CareWorks at (888) 627-7586, Ext. 3554, or visit online at 
www.careworksmco.com.

Tips from CareWorks for the 2018 Holiday Season

HOLIDAY WELLNESS

Stay Active
Common sense says eating less and exercising more is the best way to prevent weight gain during 
the holidays.  By making fitness activities a family event, like a walk early in the day and then 
again after dinner, it’s a nice combination of exercise and family time.

Don’t Forget Breakfast
We’ve all heard that breakfast is the most important meal of the day.  When your body receives 
food in the morning, it wakes up your system and warms up your metabolism so it's ready to 
work throughout the day.  Start off with a small yet sustaining breakfast (whole wheat toast or 
a bowl of whole grain cereal with low-fat milk), so you won't be starving when you arrive for 
holiday meals.

Lighten Up
Paying attention to fitter ingredients can make recipes healthier with less fat, sugar and calories.  
There is often more sugar and fat in recipes than needed and no one will notice the small 
difference.  Some ideas are using sugar substitutes in place of sugar, reducing oil and butter 
wherever you can, and trying plain yogurt or fat-free sour cream in creamy dips, mashed 
potatoes and casseroles.

Police Your Portions
Holiday tables are attractive displays of traditional family favorites.  Before you fill your plate, 
survey the options and decide what you're going to choose.  Fill your plate with small portions 
of holiday favorites that are only served during this special time of year.  If you limit yourself to 
one plate, you are less likely to overeat and you will have more room for dessert.  Plus, plenty 
of leftovers will be available the next day.  Some of the healthiest holiday foods are white turkey 
meat, plain vegetables, roasted sweet potatoes, mashed potatoes and pumpkin pie.  Proper 
portion control can allow you to enjoy a little bit of every item served.

Savor Slowly
Eating slowly and tasting each mouthful is an easy trick for enjoying meals and feeling satisfied 
with one full plate.  Whole grains, fruits, vegetables, salads and other foods with high water 
content can promote a feeling of fullness.   Try to spread out food over the entire day, for instance 
take a few hours off after a meal before serving dessert.

Even Ratio of Water to Alcohol
Alcohol calories can add up quickly.  Consider following an alcoholic beverage with a glass of 
water to stay hydrated and reduce caloric intake.  For each alcoholic drink, your body can expel 
up to four times as much liquid.  By matching each drink with a glass of water, you’re combating 
dehydration, drinking less alcohol and making the morning after much healthier.

Thank You for Your Support fo CareWorks
Thank you for continuing to support CareWorks as your Ohio workers’ compensation managed 
care organization (MCO).  Please call us toll-free, at 1-888-627-7586 if you ever have any 
questions about our services.

Often we may gain a pound or more during the holidays and unfortunately these weight 
gains can often become permanent.  With a little know-how we can all satisfy our desires for 
traditional favorites and still enjoy the holidays healthfully.

The holidays are about 
more than just delicious 
food.  It's a time to 
celebrate relationships 
with family and friends.  
Busy schedules and extra 
temptations will be with all 
of us through New Year’s 
Day.  Striving for weight 
loss during the holidays 
will be more challenging 
than at any other time of 
year.  If you focus instead 
on maintaining your current 
weight, you can get 2019 
off to a healthy start.



CareWorks is proud to be endorsed as the preferred workers’ compensation
Managed Care Organization (MCO) of the Ohio Grocers Association since 2000.

Dedicated Case Management Associates |  Individually Assigned Account Executives
Web-Based Claims Access |  Online Injury Reporting & Provider Search

Injury Reporting Packets |  Initial Treating Provider Listings
First Report of Injury (FROI) |  Medical Bill Payment

Customized Claims Reporting |  Return to Work
Drug Utilization Review

Visit us online to learn more about how we strive to exceed
expectations and make a difference in the lives we touch.

1-888-627-7586  | www.careworksmco.com  | cwcomm@careworks.com

Customized medical management services designed to
promote recovery, help control costs and enhance productivity.

HAPPY HOLIDAYS FROM ALL
OF US AT CAREWORKS!

CAREWORKS WISHES EVERYONE A SAFE AND HEALTHY
HOLIDAY SEASON WITH JOY AND SUCCESS IN THE NEW YEAR!
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NOTABLE & QUOTABLE

Community Outreach:

Kroger Celebrates Giving Tuesday
In honor of Giving Tuesday, The Kroger Co. Foundation DOUBLED donations on Tuesday, 
November 27,  to help end hunger in support of Kroger's Zero Hunger | Zero Waste social impact 
plan. The "Give a Meal, Share a Meal" is part of that giving campaign.

Meijer Partners with Charities
Meijer Inc. will be partnering with charities throughout the holiday season by extending savings. 
Any charity that shops at Meijer will receive 5-10% off purchases, with a portion of every toy 
purchased given to children's gift-giving programs in their local communities.

Weiland's Fundraises for Charity
Sales of Claxton Fruitcake at Weiland's Market will support the Civitan Club of North Columbus.
Fruitcake sales are actually one of their biggest fundraisers. A portion of the proceeds supports 
projects that benefit the local Special Needs Community. 

Crimson Cup Creates Positive Change
Crimson Cup is becoming a positive agent of change as it provides support initiatives for clean 
drinking water, safe homes, and education for families in the coffee community of Siguatepeque, 
Honduras.

Drink and Give Back
You can donate to worthy causes by drinking milk! Begin by purchasing various Prarie Farms 
milk or iced coffee in gallon or half-gallon sizes. Peel off the cap sticker to reveal a unique 
redeemable code. Select a participating charity to donate you points. Enter your cap code and 
click the donate button.

Awards & Recognition:

Aldi Earns More Than 400 Product Awards
Retailer Aldi is celebrating what it says is an unprecedented year of recognition, after earning 
more than 400 product awards. One in five Aldi-exclusive products now is award-winning. 
Among the many honors, Aldi earned the top spot for value for the eighth year in a row in a 
Market Force Information survey. It also received the Good Housekeeping Seal for more than 70 
products across its liveGfree and Never Any! brands.

The Kroger Co. Dominates Awards in Central Ohio
The Kroger Co. followed up its National Retailer of the Year Award by winning several regional 
awards in Central Ohio including (to its Columbus Division) "Best Large Grocery Store" 
(Columbus 614), "CBSU Top Picks - Best Grocer" (Columbus Dispatch), "Healthiest Employer" 
(Columbus Business First), and "Sustained Excellence" (AEP Ohio) among others.

Moving Up:

Pepsico Names Inaugural Nutrition Greenhouse Class
On November 12, Pepsico revealed the 10 emerging food and beverage brands that will join its 
first collaborative accelerator program in North America. Each of the 10 participating startups 
will receive $20,000 in grant funding and participate in a six-month business optimization 
program.

Meijer Offers Grocery Pickup at Stores Across Midwest
Meijer has expanded its Meijer Home Delivery program to include a pickup option at stores 
across the Midwest. This is in response to a chainwide initiative to offer customers multiple wasy 
to shop as well as attract new customers with additional featurs and service offerings.

Kroger doubled down on its 
commitment to Zero Hunger 
|Zero Waste  by doubling up on 
Giving Tuesday

The Nutrition Greenhouse 
program is designed to 
accelerate the growth of 
business startups with 
personalized mentorship from 
experts at some of PepsiCo's 
leading and emerging brands.
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What's Hot:

Text-to-Play Lottery Card Launched in Ohio
Ohioans have access to a new way to play the lottery that provides a convenient experience from 
their mobile phone or smart device. The new text-to-play Lottery Card is now available in Buehler’s 
Fresh Foods, Giant Eagle and Kroger, and Ohio consumers to enter draw games on their phones, 
get notified and paid electronically if they win. The Lottery Card is the result of a collaboration 
between Linq3 and Blackhawk Network and Ohio is among the first states to debut this digital 
lottery option.

InstaCart Pushes More Grocer Involvement
InstaCart postions to compete as a bigger player as the grocery industry continues to digitize. The 
company, which works with 300 retail partners counting 15,000 locations, pulls inventory from 
local stores into an e-commerce site and offers one-hour delivery, same-day delivery and curbside 
pickup to customers. Instacart’s value proposition promotes doing what grocery stores can’t do on 
their own: handling logistics around online orders, deliveries and pick-ups. 

Scholarships and Tuition Reimbursement:

Scholarship Offers and Deadlines
More than $5,000 of scholarships and tuition reimbursement is available to individuals working 
in the grocery industry. Applications are available online at www.ohiogrocers.org/foundation and 
deadlines are quickly approaching.

OGF Scholarship: The Ohio Grocers Foundation (OGF) Scholarship Program provides financial 
support to Ohio Grocers Association (OGA) members’ employees and their dependents. The 
Scholarships are funded by donations and fundraising events.

Buehler’s Fresh Foods “Putting People First” Scholarship: This program was established 
to provide financial support to employees and their dependents who are enrolled in college. 
Completion of this application will make you eligible for one of the scholarships. You will also be 
considered for the Ohio Grocers Foundation Scholarship.

The Youngstown Area Grocers Association (YAGA) Scholarship: This scholarship program was 
established to provide financial support to YAGA members’ employees and their dependents who 
are enrolled in college.  The program offers multiple scholarships, including the  Henry Nemenz 
Sr. and Danny Writtenberry scholarships.  The scholarships were established to honor Henry’s and 
Danny’s contributions to the grocery industry. 

Application Deadlines:
 • Tuition Reimbursement Deadline - March 31, 2019 and December 31, 2019
 • Scholarship Applcation Deadline - April 1, 2019

NOTABLE & QUOTABLE

“Notable and Quotable” spotlights Ohio grocers and industry leaders.  To share your news with fellow 
grocers, email design@ohiogrocers.org, or call 614-442-5511 ext. 7130.   

Scholarship Programs are 
a great way to help pay for 

continued education and college 
courses. Several Scholarship 

opportunities are available, with 
applications available online .
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It's a risky proposition to change a 
formula that has worked for years, 
but, with Board guidance and 
intense planning, OGA's biggest 
event of the year will be taking on a 
whole new look and format. Many 
of the changes will be implemented 
with the 2019 Celebration, with the 
full-featured format and venue kept 
"in the bag" until 2020's celebration.

In the meantime, 2019 offers a 
glimpse of what's to come. We guess 
you could say we're letting the cat 
out of the bag.

2019 Celebration Is a Whole New Bag!

OGA's biggest event is changing formats in 2019 and it's time to let the proverbial cat 
out of the bag! Here's what's planned…

New Theme to Fit the Format…Celebrating the Industry
Since so much is changing, a new theme has been developed around the format, and 
there's no better icon to honor the industry than the classic paper bag! 

More Networking
Feedback from past Galas often suggested more opportunity for networking and 
discussion, so this year’s Celebration introduces an entirely new concept which provides 
more opportunity for retail and associate members to connect!  There will be an 
expanded Networking Reception and the new format allows visitation and networking 
throughout the entire event.

The new Celebration format lends to a more efficient, and leaner meeting format, with a 
brief message from the podium, and awards presentations with videos in 
short-program form. The result is more time for guests to enjoy networking 
opportunities and the evening’s entertainment.

ASSOCIATION UPDATE: EVENTS

Food On The Go
Our Brown Bag Celebration is vendor-focused 
with food and fare. Food “Action Stations” 
will be arranged throughout the venue for 
attendees to sample and enjoy while they 
partake in networking and the entertainment. 
But, there will stiill be the opportunity to sit 
and dine. Small-plate dishes will be served for 
seated eating.

Desserts and sweets will be offered at the 
end of the evening along with some unique 
entertainment. And of course, the Nationwide 
Pub will be open for additional after-hours fun.

A Brand New Bag of Fun!
Our traditional Silent/Online Auction has 
been replaced with a new Brown Bag Auction.  
Guests can purchase tickets and place them in bags 
of Auction items they would like to win. There’s no 
limit to the amount of tickets that can be purchased 
or placed in the bags. Winning tickets (of the 
different Auction items) will be drawn from the bags 
at the end of the night.

The Brown Bag Celebration

WHEN: April 6, 2019

WHERE: Nationwide Hotel 
& Conference Center • 
Columbus, Ohio

Brown Bag "Bottle Pull"
Take your chances with wine and bourbon. “Pull” a 
bottle of your choice from the racks (one for wine and 
one for bourbon) to see what you’ll be taking home. 
You could wind up with a bottle ranging from top-shelf 
spirits to Grandpa’s cough medicine.

More information for the 2019 Brown Bag Celebration 
can be found online at www.ohiogrocers.org as well 
as registration forms and information. A room 
block is held exclusively for this event, so make your 
reservations and accommodations today!



A REGIONAL LEADER
American Seaway Foods Services understands what it takes to grow and profit in the challenging 

retail food industry. We are dedicated to creating strong partnerships with our customers, providing 

personalized service and support.

ABOUT
American Seaway is a full-line retail grocery wholesaler serving Western Pennsylvania and Ohio with 

nine distribution facilities. We deliver over 15,000 national brands plus Food Club, Top Care, Valu 

Time and Full Circle Organics. We operate a state-of-the-art fresh food manufacturing facility. 

For more information, contact American Seaway Foods  

(412) 967-4764 or (800) 362-8899

DEDICATED TO PROVIDING THE LOWEST COST OF GOODS

BENEFITS
•  Unique rebate programs paid quarterly
•  Aggressive private label funding program
•  Monthly “hot” deals and closeout  
   opportunities

•  Retail allowance payment plan
•  Twice yearly food shows - perishable and 
   dry goods

•  Weekly ad plan support
•  DSD/central bill programs
•  Cross-dock programs
•  Dollar program
•  POS technology support
•  Shelf tag printing
•  Strategic pricing analysis and support



1335 Dublin Rd  •  Suite 30A

Columbus, OH 43215

www.ohiogrocers.org
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For a lower cost of goods 

PLEASE CONTACT:

Keith Knight  615-290-6093
Keith Ballinger  615-478-9664

There is great strength in our numbers 

with our store count growth and the 

buying power we possess as America’s 

largest cooperative food wholesaler.  We 

proudly serve our members in more than 

36 states from our eight full-line whole-

sale divisions.

MEMBER STRENGTH

& GROWTH

AWG’s store brands - Best 

Choice, Always Save, Clearly 

Organic and Superior Selec-

tions - offer consistent qual-
ity that delivers big sales and 

a competitive advantage for 

AWG member retailers.

AWG 

BRANDS

GARY & TERRIE BAKER

Baker’s IGA

Newcomerstown, OH

“In 2018 our company celebrates our 100th years since our founding by 

my Grandfather E.L. Baker! It was a huge decision to make the change to 

AWG four years ago and we’re so glad we did! Having a strong private la-

bel program was high on our list of priorities and AWG didn’t let us down 

with IGA, Best Choice and Always Save. Our PL distribution has increased 

almost 10 pts! We love getting our meats, produce and non-foods all from 

one supplier. The icing on the cake is the annual patronage that allows us 

to reinvest money back into our stores!”


