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OFFICERS

PHILL ADAMS, Chair
Jungle Jim's International Market
Fairfield, OH

ANGELA CROCK, Vice Chair,
Membership

Caldwell Food Center
Caldwell, OH

BRIAN FERRIER, Vice Chair,
Operations

Giant Eagle, Inc.

Lewis Center, OH

MATTHEW KISHMAN, Vice Chair,
Government Affairs

Kishman's IGA

Minerva, OH

DOUG LONGENETTE, Vice Chair,
Annual Events

United Dairy

Martin's Ferry, OH

ED CALLIHAN, Member-at-Large
SpartanNash
Lima, OH

RYAN HUFFMAN, Past Chairman
Huffman's Market
Columbus, OH

KRISTIN MULLINS
President & CEO, OGA
Columbus, OH

DIRECTORS:

JULIE ANDERSON
Fresh Encounter Inc.

KEITH BALLINGER

Associated Wholesale Grocers, Inc.

CHARLIE BASSETT
Bassett's Market

LEO BRAIDO
Braido Foods

GARY CRAWFORD
Laurel Grocery Company

BILL CROSSET
Crosset Company

MIKE DAVIDSON
Buehler's Food Markets

LARRY D'ONOFRIO
Mr. D’s Delicious Fresh Foods

MICHAEL GEORGE
Kelly’s Market, Inc.

E.J. GEYER
Geyer’s Markets, Inc.

STEPHANIE HEITKAMP
Wagner’s IGA

GARY LICHIUS
American Seaway Foods

MIKE LOBALZO . .
Consolidated Food Equipment Dist.

KEN McCLURE
The Kroger Co.

TONY MODARELLI
Parkman Road Sparkle

PHILLIP MOODY
Shaker's Marketplace

BETH NEAL
The Janes Group

JIM NOWICKI
Bob Evans Farms, Inc.

JEFF OSBORNE
Merchant Distributors Inc.

ERIC PELLEGRINI
Pepsi Beverage Co.

AARON SALTZMAN
Dave's Supermarkets

LEE SCHWEBEL
Schwebel Baking Co.

BILL TAGGART
SUPERVALU

JESSE THELEN
The J.M. Smucker Company

JOSH URLAGE
Sutton's Inc.

JENNIFER WILLIAMS
Weiland's Market

JAMIE WILSON
Flowers Baking Co. of Ohio
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CHAIRMAN'S MESSAGE

Continuing Success in a Great Industry

First and foremost, | tip my hat to As leading voices and advocates of Ohio’s
former OGA Chairman, Ryan Hu man, food industry, it is our responsibility to
President, Kristin Mullins, and all OGA recognize the fast-paced transformation
members and sta for their continued  and act strategically. As always, we must
success with our association and in Ohiadentify the needs of our customers —
food industry. whether it practicality or originality

— and direct ourselves toward obtaining
As acting OGA Chairman, my primary and maintaining their greatest loyalty.
objectives are to identify circulating
concepts, trends, and strategies within
our industry, encourage participation,
and most importantly, promote open
communication and learn from
members.

During my term as Chairman, | will
lead our discussions with a mentality
that considers the shi in retail and the
desires of our consumers.

Participation is Important

With the change in retail, identifying
When re ecting on the success and new perspectives and concepts are
commemoration of this year’s Gala,|  advantageous, so | encourage all OGA
recognize the strength of our associatiormembers to actively communicate with
and the support from our sponsors. other members, invite other retailers to
Occasions such as the Gala bring OGA join our team, and my personal favorite,
families together in celebration of our  stay passionate about Ohio’s grocery
dedication to the food industry. | thank industry and have fun!

all those who made the 2018 OGA Gala
possible!

Reflecting on Our 2018 Gala

| am honored to have been selected
as Chairman, and | look forward to
working closely with OGA members

The Reinvention of Retail
and sta .

With over 30 years of retail experience,
| understand the opportunities in the
current grocery environment. Due to
technology and the shi in customer
base, many in our industry are forced tc
rebrand their customer experience, so
that they can compete with e-commerce
platforms.

Ui Foo.

Q(/jdjﬁ“s -
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Phill Adams,

Jungle Jim's
International Market
OGA Chairman

There's no better way to
participate in this association
than by attending events.
Networking with business
decision-makers is an amazing
way to stay informed and
relevant in our constantly
changing industry.

*Indicates Associate Member



Summer break looms and state
legislature is stalled with no clear
candidates for Speaker emerging
to resume control of the House.

R

With more than 100 pieces of
legislation being tracked (along
with typical industry concerns),
OGA stays busy with advocacy
and representation for our
members at state and national
levels. When you have oncerns
for your business, contact us and
become involved!

STATEHOUSE NEW

Infighting and Investigations Dominate the State

Political party in ghting and potential FBI investigations have dominated recently at the
Ohio Statehouse, leading to the inability of the Legislature to conduct its regularlyleghedu
legislative work.

Rosenberger Resignation

Beginning with the abrupt resignation of Speaker Rosenberger at the end of April due to a
reported FBI investigation and culminating with our current impasse as to who will succeed hin
it has le both House and Senate legislation in a state of limbo as we head into June.

Rep. Ryan Smith (R-Bidwell) and former Speaker Rep. Larry Householder have long been in
a contentious battle to become the next Speaker of the House in 2019. So heated, in fact, that
within several House Republican open primaries, candidates supported by either Householder
or Smith were pitted against each other which was highly unusual and controversial. However,
Householder’s endorsed candidates were more successful in those e orts, and while those
victories do not have a direct impact on the vote to replace the Speaker today, they certainly h
had an in uence on the voting.

With no clear candidate having emerged with enough votes to claim the Speakership, we have
a log jam where under House rules they cannot hold session and vote on legislation. While the
Senate has continued with business as usual, there are more than 160 House bills awaiting a \
that cannot be heard until a new Speaker is elected.

Agenda Before Break

So, what's next? e Legislature still has several priority pieces of legislation they eéddone

or want to get done before the summer recess. Items such as payday lending reform, regulatot
reduction reform, and revising renewable energy standards are just a few of the selstEnti

that both House and Senate leaders are trying to push across the nish line. We are hopeful, a
soon as next week, that the House will nally move forward and that they, along with &ite, Sen
will complete its work by the end of June before breaking for summer.

Continuing Efforts
In the months ahead, OGA will be representing you by...

« Continuing to push for action on legislation that would create uniform standards pertaining
to the regulation of auxiliary containers in Ohio.

» Formulating a strategy and advocating within the Administration for increased liquor
commissions.

* Tracking over 100 pieces of legislation pertaining to SNAP, employer protections, regulator
reform, ADA liability, Workers Compensation reform, minimum wage, and many more.

Stay Engaged
We ask that members to continue to be engaged with us by...

« Participating in OGAs Government Relations call, a monthly recap of local, sthfedaral
issues we are tracking on behalf of the retail food industry. Don't miss our last call leefore th
summer legislative recess on June 15th at 9am. Look for more detail$\leatdly Checkout

* Contributing to the Ohio Food PAC — our political and fundraising arm that increases OGA’s
visibility and cultivates relationships with legislators.

» Considering hosting a Legislator in your store to show rst-hand how the laws they enact
impact your businesses.

If you have questions or comments on any state or federal issue, please contact Kristin Mullin:
OGA President and CEO, #614) 442-5511 ex. 711 kristin@ohiogrocers.org

www.ohiogrocers.org



WASHINGTON REVIEW

SNAP and the Farm BiIll

Although the U.S. economy has improved since the passage of the 2014 Farm Bill, the SNAP
program still provides a critical safety-net to millions of Americans during their times of need
and helps sustain communities in economically depressed areas. Preserving the SNAP progra
public-private partnership will help ensure that low-income families have access to nutritious
food, while allowing independent supermarkets to continue to invest in their companies,
employees, and communities.

In May, the House brought the Agriculture and Nutrition Act of 2018 (H.R. 2), also known as
the Farm Bill, to the oor in which it was voted down 198-213, with 30 Republicans who voted
"no.” e bill was opposed by every Democratic member due to the bill's imposition of strict
work requirements for SNAP recipients. A con uence of moderate and conservative Republical
also voted “no” for a variety of reasons. House Leadership and House Agriculture Cemmitte
Chairman Mike Conaway (R-TX) insist they will bring the bill back up for a vote in June.

e NGA team worked hard to secure a number of key policy provisions in the House Farm

Bill that focus on preserving and strengthening the SNAP public-private partnership between
retailers and the federal government. e bill extends the temporary prohibition of processing
fees on Electronic Bene t Transfer (EBT) transactions as well as enhances the protection

of highly sensitive store-level SNAP redemption data, and expands healthy eating incentive
programs, such as the Food Insecurity Nutrition Incentive (FINI) program. We were pleased to
see the hill also rejected the Administration’s “Harvest Box” proposal.

As Congress continues the hard work of reauthorizing nutrition programs in the Farm@#l, N
will be meeting with lawmakers to ensure the voice of the independent supermarket industry is
represented throughout this process.

Supplemental
®  Nutrition
Assistance
Program

Menu Labeling

Another pressing policy issue on the table for grocers is the Food and Drug Administration’s
(FDA) menu labeling regulations, which went into e ect as scheduled on May 7, 2018. e
regulation requires that any banner operating more than 20 stores under the same name and

selling substantially the same prepared foods must comply with new caloricjatefidards. At the time of this writing, the
. , . . Senate appears on track to
While the FDA has announced that the rst year a er implementation will be focused on introduce its version of the Farm

educational e orts intended to help companies come into compliance, many companies are wary Bill in June. The Senate bill is
of state and local inspectors and the potential for penalties and nes for minor infractions or :
simple misunderstandings. Additionally, despite the fact that the FDA has stated its intention to
not seek enforcement actions within the rst year, there has been no prohibition against private
rights of action during that same timeframe, leaving the door open for activist groups or private
entities to take legal action.

expected to be bipartisan, unlike
the House bill, making it much
more likely to advance through
the legislative process.

e FDA published nal guidance on the ruling, which includes a number of areas where the
FDA responded positively to input from the supermarket industry. In response to concerns
raised in comments submitted by NGA, the guidance resoundingly stated that marketing
alliances will not be covered under the regulation. Additionally, the guidance allows covered
entities to utilize a single sign board in lieu of individually labeling each item in a bu et, bakery
case, or other multi-item display case, which had been a key point of contention for several
years. Lastly, the use of in-store marketing materials such as posters, coupons, signs or inserts
will not be required to display caloric information; which had previously been a signi cant grey
area in past guidance. Despite some of these positive changes in the guidance, the regulations
still remain problematic for many covered entities. NGA continues to advocate for the Common
Sense Nutrition Disclosure Act, a legislative solution that has passed the U.S. Hodse, in or

to provide companies with the additional exibility needed to make this regulation work for all
covered entities.

On behalf of the independent supermarket industry, the team here at NGA looks forward tqg wwitrkin
various lawmakers to advance common sense policies that will allow grocers to focus onhgiowing t
businesses and serving their communities

Greg Ferrara, Senior VP of Government Relations and Public A gjfsrrara@nationalgorcers.orgy,
Laura Strange, VP of Industry Relations, Communications and Markktirange @nationalgrocers.org
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e OGA Pinnacle Awards recognize overall excellence in retail operations, and are the
highest awards given by the Ohio Grocers Association. e criteria are based on: creativity,
merchandising, innovation, human resources, community relations and ove redisstial
operation. Two Pinnacle Awards are given annually: one for small operation (single-store
operators) and one for large operation (multi-store operators).

Small Operator Winner: Oberlin IGA

Leo Braido, Owner of Oberlin IGA, began his grocery industry career over 35 years ago

with the intention of eventually owning his own grocery store — a goal not only achieved but
also done successfully! Braido is an active member of the Oberlin Rotary Club, the Oberlin
Business Partnership Board and the Oberlin Community Services Board. he is also an active
board member of the Ohio Grocers Association.

Kristin Mullins, OGA President/CEO says of Braido “I've known Leo for many years and one
thing always holds true — if Leo is involved, success is sure to follow.” Mullins continued “ is

is award is so deserving and on behalf of the OGA Board of Trustees we congratulate Leo, and
are proud to call him part of our leadership team"”

“Oberlin has given me way more than | will ever give it. Oberlin befriended me back in
2014 when | moved here. I'm successful because of the community, our customers and our
employees,” says Braido, Owner of Oberlin IGA. “Every day here is a great day and we will
continue serving our great community of Oberlin”

Large Operator Winner: Fresh Encounter, Inc.

Fresh Encounter, Inc. began in 1995, when Michael S. Needler, Sr. and his family purchased
CWC Companies, a retail grocery chain founded in 1964. In 1998, Fresh Encounter, Inc.
expanded with the acquisition of Fulmer Supermarkets, and again in 2014 with the purchase
of Chief Supermarkets. Today, Fresh Encounter, Inc. is a 61-store independent retailer located
in Findlay, Ohio and operating stores throughout Ohio and eastern Indiana under a variety

of banners, including Great Scot, Community Markets, Sack n Save, King Saver and Chief
Supermarkets.

Michael Needler, Jr. is President and CEO of Fresh Encounter, and joined the family business
in August of 2009 a er spending ve years in banking and capital markets in Los Angeles,

Ca. He serves on the FMI Board of Directors, NGA Government Relations Committee,

Ohio Grocers Board, and NGA Foundation Board of Regents. His activel involvement in the
community as well as the industry is evidence of the passion and service he also brings to the
grocery industry, and is re ected throughout the entire Fresh Encounters company of stores
and businesses.

Find out more about Fresh Encounter, their family of stores and a liates, and their community
initiatives atwww.freshencounter.com.

Special thanks to partner, llluminating Technologies for
sponsoring the 2018 Pinnacle Awards.

OHIOGROCERMagazine Second Quarter 2018
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It Takes a Village...
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Mark your calendars for April 6th and stay tuned
for big changes coming to the Gala in 2019!
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With global brands like
Lays, Tropicana, Quaker
and Gatorade, Pepsi is
rcognized as far more
than a simple soft drink
company.

Partnering with the best
global brands in the
business is what keeps G
& J Pepsi one of Pepsi's
premier franchise bottlers.
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Associate of the Year Winner(s):
Pepsi Beverages Company and
G & J Pepsi

Much like the OGA Pinnacle Awards, the Associate of the Year Award recognizes excellence
from our Associate members. e criteria are based on: creativity, merchandisingyatiog,
human resources, community relations and overall successful operation.

Pepsi Beverages Company

Pepsi-Cola North America is the refreshment beverage unit of PepsiCo, Inc., in the United
States and Canada. Its U.S. brands include Pepsi, Mountain Dew, Sierra Mist, Sobe, AMP
Energy, 1ZZE, Naked Juice, Propel, Mug and Aqua na, among others. e company also make
and markets North America's best-selling ready-to-drink iced teas and co ees, respectively, v
joint ventures with Lipton and Starbucks.

e Pepsi portfolio includes 22 brands that in 2017 each generated more than $1 billion in
estimated annual retail sales, with products distributed across more than 200 countries.

From its humble beginnings over a century ago, Pepsi-Cola has grown to become one of the
best known, most loved products throughout the world. Today, the company continues to
innovate, creating new products, new avors and new packages in varying shapes and sizes
meet the growing demand for convenience and healthier choices.

G & J Pepsi

O ering over 470 refreshment options, G&J Pepsi provides a total solution for beverage need
Every day their team of dedicated team members works together to produce, bottle, sell,
distribute, and market the full line of Pepsi-Cola products.

Partnerships are what make G&J, and the Pepsi brand as a whole, successful. Partnering wi
the best global brands and developing the best partnerships with employees, customers, anc
the communities they serve. ey celebrate and respect the rich culture and experience of thei
employees, customers, business partners, and local communities. Investing in partners is vit:
for the present and the future success of G&J Pepsi-Cola.

at belief in partnerships has led to great success. G&J Pepsi-Cola Bottlers Inc. is the largest
family-owned and operated Pepsi franchise bottler, employing more than 1,600 people at 13
locations in Ohio and Kentucky, including production facilities in Lexington and Winchester,
Kentucky, and in Columbus and Portsmouth, Ohio.

at philosophy, combined with a great brand, are sure to bring continued success!

www.ohiogrocers.org



New OGA and OGF Board Members

Each year, the Ohio Grocers Association Trade Realtions Gala also hosts the Annual Meeting for

the Association and the Ohio Grocers Foundation. At every Annual Meeting, we take the time to
thank retiring board members as well as welcome new members to both OGA and OGF Boards.

Here is a listing of his year’s slate of members retiring from each board and newly commissioned to

our Boards of Directors.

New OGA Board Members

Julie Anderson, Charlie Bassett, Stephanie
AR Marketing/ Bassett's Market Heitkamp,
Fresh Encounter Wagner's IGA

Ken McClure,
The Kroger Co.

Aaron Saltzman,
Dave's Markets

Jennifer Williams,
Weiland's Markets

Picture Not Available: Eric Pellegrini, Pepsi Beverage Company

Re-Elected to Another OGA Board Term

 Keith Ballinger, AWG

Ed Callihan, SpartanNash
Gary Crawford, Laurel Grocery
Brian Ferrier, Giant Eagle, Inc.
Mike George, Kelly’s Market

Ryan Huffman, Huffman’'s Market
Matt Kishman, Kishman's IGA

Jim Nowicki, Bob Evans Foods
Jesse Thelen, The J.M. Smucker Co.

Re-Elected to Serve on the OGF Board

« Bill Price, M&R Foods, Inc.
» Jim Trischett, Anheuser-Busch, Inc.
« Tom Wagoner, Accelerated Benefits/USI

e Mark Brown, Cooper Farms
» Mike DeWalt, Coca-Cola Refreshments
« Jennifer Kiger, Riesbeck Food Markets, Inc.

We thank all these industry members who serve on our leadership teams and we
appreciate your commitment to our organizations.

OHIOGROCERMagazine Second Quarter 2018

2018-2020 OGA Officers

Phill Adams, Chairman
Jungle Jim's International Market

Ed Callihan, Member-At-Large
Spartannash

Angela Crock Vice Chair,
Membership
Caldwell Food Center

Brian Ferrier, Vice Chair,
Operations
Giant Eagle, Inc.

Matthew Kishman Vice Chair,
Government A airs
Kishman's IGA

Doug Longenette Vice Chair,
Annual Events
United Dairy, Inc.

Ryan Hu man, Past Chairman
Hu man’s Market

2018-2020 OGF Officers

Bill Price, Chairman
M&R Foods, Inc.

Mark Brown, Vice Chair,
Education
Cooper Farms

Tom Wagoner,Vice Chair,
Finance
Accelerated Bene ts/

USI Insurance Services

Brian Ferrier, OGA Vice Chair
Operations
Giant Eagle, Inc.

Phill Adams, OGA Chairman
Jungle Jim’s International Market
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The customer contact
center is open
7:30am - 5:30pm

Toll-free: 1-800-644-6292
Reach BWC resources

online at: .
www.bwec.ohio.gov
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Governor and BWC Propose $1.5 Billion Rebate

Governor John R. Kasich and the top executive for the Ohio Bureau of Workers’
Compensation (BWC) on Tuesday, April 24, 2018, proposed giving Ohio employers $1.5
billion in premium rebates this summer, expanding workers’ comp savings.

Fourth Rebate Would Bring Comp Savings to $8 Billion Since 2011

“We've had healthy income and returns on our investment portfolio, aoalisight to share
that success with our private and public employers,” said BWC Administrator/CEO Sarah
Morrison, standing with Kasich at the Land-Grant Brewing Co. in downtown Columbus.
“We know that the more money we leave with employers, the more they can invest in their
employees and grow their business”

Added Kasich: “ is is another example of how Ohio is using every tool in the box to make
our environment for job creation one of the best in the nation, and our workers’ compensatio
system has been a great partner in our e orts. We're up 500,000 private sector jobs and the:
additional savings in workers’ compensation costs will continue to help our businesses grow
and succeed”

Largest BWC Rebate in 20 Yearss

e rebate, BWC's largest in 20 years, was proposed to BWC’s Board of Directors on
Wednesday, April 25, and will be voted on at the board’'s May 24 meeting. If approved,
rebate checks would likely be mailed in July and August.

e proposed rebate equals 85 percent of the premiums paid for the policy year that ended
June 30, 2017 (calendar year 2016 for public employers). It would follow $1 billion rebates
issued in 2013, 2014 and 2017, as well as a $15 million rebate in 2016 for counties, cities a
other public employers.

Investing in Services

Of the $1.5 billion, an estimated $48 million would go to schools and $111 million would
go to local government entities. at's on top of $402 million in rebates those public taxing
districts have received since 2013 ($125 million for schools, $277 million for others).

As with previous rebates, BWC is also exploring a signi cant investment in health and safety
services, the details of which will be announced in the coming weeks.

e $8 billion that the BWC has returned since 2011 is a sure sign of strong sashgement
and stewardship by Governor Kasich and Administrator Morrison, who continue to make
Onhio's workers’ compensation system even more e cient.

More details on the rebate can be found at https://www.bwc.ohio.gov/downloads/blankpdf/
RebateFactSheet.pdf

An overview of the $8 billion in workers’ comp savings since 2011 can be found at https://
www.bwc.ohio.gov/home/current/MediaSite/Documents/PartnerEconGrowth.pdf

For more information, please contact CareWorks at (888) 627-7586, Ext. 3554, or visit online a

www.careworksmco.com.

www.ohiogrocers.org
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Dedicated Case Management Associates Individually Assigned Account Executives
Web-Based Claims Access Online Injury Reporting & Provider Search
Injury Reporting Packets Initial Treating Provider Listings
First Report of Injury (FROI) Medical Bill Payment
Customized Claims Reporting Return to Work
Drug Utilization Review

1-888-627-7586 www.careworksmeco.com cwcomm@careworks.com
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Scan, Bag and Go is Kroger's
newest shopping option.

It's Kroger's attempt to get
customers in and out of stores
quickly.

PepsiCo is introducing Bubly, a
new brand of sparkling water
that comes in eight flavors,
including apple, strawberry and
mango, in brightly colored cans
with lowercase lettering and
greetings on the pull tabs such
as “Hey u!” and “yo!”

14

Community Outreach:

SpartanNash Partners with Goodwill

SpartanNash collected 419, 175 pounds of donations on behalf of Goodwill Industries betweel
April 16 and 23 for their Earth Week initiative. at more than quadruples its e orts from 2017.

Moving Up:

Giant Eagle Adds Ace Hardware

Giant Eagle is adding Ace Hardware to ve stores starting this summer. e rst ve will open in
Pennsylvania.

Kroger Buys Meal-Kit Service,Home Chef

e Kroger Co. is purchasing meal-kit serviddome Cheffurther acelerating the move of
subscription-based mail-order kits into the stores and sales strategies of brick-and-mortar
grocers. e kits will compliment Kroger's own Prep+Pared line of meal kits.

Buehler's Fresh Foods Food Truck
Buehler's Fresh Foods started a new food truck, Ferris. Ferris travels to events throughout
Northeast Ohio, both public and private. ere are 11 menus that change throughout the days.

What's Hot:

Kroger Launches a New Way to Shop

Kroger introduced “Scan, Bag, Go” technology to their stores for a tech-savvy way to shop. At
store’s entrance, shoppers are o ered a scanner and a reusable grocery bag to shop throughot
the store for quick shopping.

Pepsi Introduces Sparkling Water

PepsiCo introduced a sparkling water, Bubly, that combines refreshing and delicious avors wit
an upbeat and playful sense of humor to shake up the sparkling water category. Bubly has n
arti cial avors, no sweeteners, and no calories and is available in stores now.

Cookie Cupboard Introduces Summer Flavors

Cookie Cupboard is now serving refreshing orange creamsicle, classic chocolate and vanilla ic
cream cone cookies nished in an array of colorful combinations.

Meijer Rolls Out Protein-Based Salads

Meijer provides more options for summertime mealtimes with the addition of ve protein-based
salads to the deli case. Rolling out to all of the supercenter chain’s stores in six Midwest states
new salads include Nashville hot chicken salads, Korean barbecue chicken salad, lemon dill tt
salad, Brussels sprout and broccoli slaw salad and Asian slaw.

FMI Launches Online Community

A new, subscription-based FMI prograBmergewill o er emerging food and beverage brands
education, mentoring, nurturing and access to sources of capital. FMI hopes to help resolve
complex industry issues by addressing productive trading partner relationships with food-
producing companies that have a product or product line with limited grocery distribution and
seek more sales velocity

www.ohiogrocers.org



What's Hot (continued):

Blue Apron Getting Unboxed

Blue Apron has launched its rst pop-up location, Unboxed, in New York City. With this, the meal
kit company looks to showcase its special occasion meal kits, forge stronger rgbatiwitbhi
customers and provide an experience beyond the online space where it primarily operates. e
company plans on making expansions throughout the Midwest in coming months.

Awards & Recognition:

Thrilllist.com Names Velvet Ice Cream One of the Best

e food, drink and travel website, thrilllist.com, named Velvet Ice Cream one of America’s top 31
ice cream shops. rillist noted Joseph Dager’s story of starting the creamery in his basement in
1903 and the now-iconic gristmill shop.

Carfagna's Sauce a Big Success

Carfagna's signature Vodka Tomato Sauce was a featured food at a recent Foodie Walk at e
Cupboard in Ft. Collins Colorado. A sauteed sausage pasta recipe featuring the sigreatget sa
fantastic reviews during the event.

Anniversaries

Congratulations to the following longstanding businesses and stores on their 2018 anniversaries:

« Prairie Farms Dairy celebrating 80 years f business Mobile pop-up locations for Blue

» Kishman's IGA, Minerva, OH celebrating 64 years of business Arpon are planned throughout
* Niles Sparkle Market, Niles, OH celebrating 36 years of business the U.S. — designed t o boost
« Crimson Cup, Columbus, OH celebrating 27 years of business profits and expand a dwindling
« Raisin Rack, Westerville, OH celebrating 40 years of business customer base

« Perry’s Ice Cream, Akron, NY, celebrating 100 years of business

“Notable and Quotable$potlights Ohio grocers and industry leaders. To share your news with fellow
grocers, emadesign@ohiogrocers.anggall 614-442-5511 ext. 7130.
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There's no better way to prepare
young leaders in our industry than
the OGA NextGen in Grocery
program — accepting applications
through July 9.

Buehler's Fresh Foods has one Ohio's
Best Bagger competition for the past
three years running (can you say,
"Dynasty?"). Can anyone claim the
title from them this year — espeically
on their home turf?

NextGen Set to Start

August will mark the begining of the second session of NextGen in Grocery, the OGA-
developed program designed to develop young leaders for our industry. is year's
program is once again lled with invaluable education and experiences:

e August 22, 2018 — Team Building and Social Hour

« September 7, 2018 — Events and Education (Fall Conference)

* Week of December 3, 2018 — Government Relations

e February 27, 2019 — Store Operations

* April 6 and April 9, 2019 — Event Operations and Networking (Trade Relations Gala)
« June 6, 2019 — Board Governance and Compliance / Graducation

ere's still time to register amember of your organization (retail or associate), as
applications are due July 9th. For more information, contact Kristin Mullins at kristin@
ohiogrocers.org or go online to the events section of our websitef or forms and details:
www.ohiogrocers.org.

Best Bagger and Baseball

e 2018 Ohio's Best Bagger competition takes on a baseball theme this year, as bagg
from across Ohio will compete for $1,000 and the opportunity to compete in the
National Grocers Association's Best Bagger Competition held in San Diego in Februar
2019. e competition will be held at Buehler's Fresh Foods n Wooster on August 9th.
Multiple baggers from any store can enter the competition. Registration is due by July
20th, and forms are available on our websgitew.ohiogrocers.org.

Golf...and More Golf!

To big golf events are on the horizon, so there's no excuse for you not to hit the links
this summer! e Youngstown Grocers Association is holding their 56th Annual Golf
Outing at Avalon Golf & Country Club (Warren, Ohio) June 20th. If that timing is

too tight to get your game and gear ready, the Ohio Grocers Association Annual Golf
Classic is July 31st at Pinnacle Golf Blub in Grove City, Ohio.

Both events promise to provide a great day for golf, contests, and prize give-aways. e
Golf Classic also features dinner a er your time on the links. Register online for the
YAGA event atvww.agatrust.orgRegister to play or sponsor at the OGA event by July
9th atwww.ohiogrocers.ogg by contacting Shane Schaefer: 614-448-162thoe&®
ohiogrocers.org

A "hOHme grown" Conference Unlike Any Other
e OGA Fall Conference (aptly titled "hOHme grown services") is set to be a

completely di erent type of event for 2018. is year will feature a completely new
format which includes vendor showcases and presentations, educational sessions, an
roundtable discussions along with opportunity to sample new products. Ohio-only
vendors will present new product o erings as well as provide samples and information
regarding their brand and services, providing an opportunity for attendees to learn
beyond the sessions and roundtables that will cover topics like customer service and t
consumer experience both in-store and beyond the site and sale.

e format of the event as well as its topics are sure to be bene cal to retailers,
wholesalers, and distributors alike. Be sure to register for this event, which will be helc
in Columbus September 7, 2018. More information will be sent to members through
our Weekly Checkouwts well as updated on our website.

If you have any gquestions or comments on any Association or Foundation issue or event, please cot
Kristin Mullins, OGA President & CEO, at (614)442-5511 ext. 7110 or lemstil @ohiogrocers.org.
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American Seaway Foods
Services

American Seaway Foods Services understands what it takes to grow and pro t in the challenging
retail food industry. We are dedicated to creating strong partnerships with our customers, providing
personalized service and support.

American Seaway is a full-line retail grocery wholesaler serving Western Pennsylvania and Ohio with
nine distribution facilities. We deliver over 15,000 national brands plus Food Club, Top Care, Valu
Time and Full Circle Organics. We operate a state-of-the-art fresh food manufacturing facility.

r 60JRVF SFCBUF QSPHSBNT @FFE MY BEUGEREQ TVQQPSU

r "HHSFTTJWF QSJWBUF MBCFM43/ OEQUISEQMB EHSBNQSPHSBNT

r .POUIMZ ilPUu EFBMT BOE DMBPAARVEIPDL QSPHSBNT

opportunities rr %PMMBS QSPHSBN

r 3FUBJM BMMPXBODF QBZNFOWRQMBORIOPMPHZ TVQQPSU

r 5XJDF ZFBSMZ GPPE TIPXTr QF§LT IBEH B BIDUJOH

dry goods r 4USBUFHJD QSJDJOH BOBMZTJT B(

For more information, contact American Seaway Foods
(412) 967-4764 or (800) 362-8899



1335 Dublin Rd « Suite 30A
Columbus, OH 43215
www.ohiogrocers.org

RETAILER FOCUS

SERVICEPRICHBRANDS

At Associated Wholesale Grocers, we pride ourselves
on delivering service, lowest cost of goods and the
stability of the largest grocery cooperative in the U.S.

ANGELA & DENNIS CROCK CONSISTENT AWG
Caldwell Food Center, Caldwell, Ohio GROWTH BRANDS

“A year ago my father and | knew that a change was needed in our company. We continue to deliver on growth AWG's store brands -
We researched several possibilities. After meeting with AWG numerous times, each year. As our store count grows, Best Choice, Always
studying their product and services, meeting with current AWG members, we so does the buying power we pos - Save, Clearly Organ-

felt that they were the best choice to help us make a positive change. Normal sess as America’s largest coopera - ic and Superior Selec-

ly when a store is being reset, it is very frustrating to the customers. Howev tive food wholesaler. There is great WLRQV R*HU FR(
er, after working with AWG and the reset was completed, we found that our strength in our numbers. Now reach - quality that delivers big
customers were actually appreciative of the new organization of the store. In ing $10 billion annual run rate in sales and a competitive
addition, our cost and retails have been driven downward which has elevated sales, AWG’s momentum is delivered advantage for AWG mem -

our customer satisfaction.” to all retailers. ber retailers.

For a lower Keith Knight 615-290-6093 Associated Wholesale Grocers, Inc.

Cost 0f goods | Matt Brooks 901-603-5611 5000 Kansas Avenue, Kansas City, KS 66106
PLEASE CONTACT: Keith Ballinger 615-478-9664



