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Cashless payments accepted at all vending machines. Daily limits apply. Begins 10/29/17.

Lottery players are subject to Ohio laws and Commission regulations. Please play responsibly. 

For information on becoming an Ohio Lottery retailer, 

please call the Sales Department at 216-774-5680 or visit 

our website at www.ohiolottery.com/eApplications.
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18, 2017



    1OHIOGROCER Magazine  Holidays/Fourth Quarter 2017

The OhioGROCER magazine is owned and published by: Ohio Grocers Association
1335 Dublin Road, Suite 30A; Columbus, Ohio 43215-1000

T 614.442.5511  F 614.441.4292  www.ohiogrocers.org
An award-winning publication of the Ohio Grocers Association

This publication is produced for members of Ohio’s food industry.

EDITORS: Chris Schweitzer,
design@ohiogrocers.org
Veronica Mathias, Asst. Ed.
veronica@ohiogrocers.org

PRINTING:
Printing Arts Press, Cols. OH

PUBLISHER: Kristin Mullins
kristin@ohiogrocers.org

ON THE COVER:
Grocers Holiday Giving

ADVERTISERS:

SpartanNash

Intralot/Ohio Lottery

American Seaway Foods

Associated Wholesale 
Grocers

CareWorks

OFFICERS

RYAN HUFFMAN, Chair
Huffman’s Market 
Upper Arlington, OH

PHILL ADAMS, Vice Chair,
Membership
Jungle Jim’s International Market
Fairfield, OH

GARY BAKER, Vice Chair, 
Operations
Baker’s Management, Inc.
Newcomerstown, OH

ED CALLIHAN, Vice Chair,
Government Affairs
SpartanNash
Lima, OH

BRIAN FERRIER, Vice Chair, 
Annual Events
Giant Eagle, Inc.
Lewis Center, OH

DAN SALTZMAN, Member-at-Large
Dave’s Supermarkets 
Bedford Heights, OH

RON GRAFF, JR. , Past Chairman
Columbiana Foods, Inc.
Youngstown, OH

KRISTIN MULLINS
President & CEO, OGA
Columbus, OH

DIRECTORS:

KEITH BALLINGER
Associated Wholesale Grocers, Inc.

LEO BRAIDO
Braido Foods

DON CASTER
Raisin Rack Natural Food Market

GARY CRAWFORD
Laurel Grocery Company

ANGELA CROCK
Caldwell Food Center

BILL CROSSET
Crosset Company 

MIKE DAVIDSON
Buehler’s Food  Markets 

LARRY D’ONOFRIO
Mr. D’s Delicious Fresh Foods

MICHAEL GEORGE
Kelly’s Market, Inc.

E.J. GEYER
Geyer’s Markets, Inc.

MATTHEW KISHMAN
Kishman’s IGA 

GARY LICHIUS
American Seaway Foods

MIKE LOBALZO
Consolidated Food Equipment Dist.

DOUG LONGENETTE
United Dairy

TONY MODARELLI
Parkman Road Sparkle

BETH NEAL
The Janes Group

PHILLIP MOODY
Shaker’s Marketplace

MIKE NEEDLER, JR.
Fresh Encounter, Inc.

JIM NOWICKI
Bob Evans Farms, Inc.

JEFF OSBORNE
Merchant Distributors Inc.

LEE SCHWEBEL
Schwebel Baking Co.

RICKY ST. JOHN
IGA, USA

BILL TAGGART
SuperValu

JESSE THELEN
The J.M. Smucker Company

JOSH URLAGE
Sutton’s Inc.

BETH WILKIN
The Kroger Co.

JAMIE WILSON
Flowers Baking Co. of Ohio

Reiter Dairy

Industry Giving…
A Holiday Tradition

ADVERTISE WITH US!
Prime spots at industry-
low rates available!

Lipari Foods

OnDemand Energy

3PRESIDENT’S MESSAGE

4STATEHOUSE NEWS

7LIQUOR CONTROL:
The Law Doesn't Take a Holiday

5WASHINGTON REVIEW

18FOUNDATION UPDATE:
Scholarship Information

TABLE OF CONTENTS:

10-11FEATURE:
Holiday Traditions:

Service and Giving

16-17ASSOCIATION UPDATE:
Year In Review

9MEMBER PROFILE:
OGA at Baker's IGA

ECO/OGA MEMBERS 20

NOTABLE & QUOTABLE 14-15



Visit SpartanNash.com for more information or call:

Jim Gohsman 616-878-8088
Ed Callihan 330-903-8076

Our Family anchors the broad assortment of private brand 

items we currently provide retailers like you.

Thousands of 
grocery and 

household items 
at a national brand 
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better

Natural and 
organic 

selection

Health and beauty 
products for the 

whole family

A full line of 
quality baby 

care
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care and toys
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VALUEand
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trust Our Family for your family.
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ready to heat 
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Experience 
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Kristin Mullins

OGA President/CEO

PRESIDENT’S MESSAGE

With the holidays upon us and 2017 drawing 
to a close, it’s a great time to look back at this 
unforgettable year of achievement and giving. 

This quarter, the entire OGA staff spent a 
day at Baker’s IGA in Newcomerstown, OH 
taking the opportunity to “work as a clerk.” 
Each staff member was paired with a manager 
from different departments in the store, 
including the front office, deli, meat, bakery, 
shipping and receiving and the operations in 
the headquarter offices (my role). Our day at 
Baker’s allowed us to get a feel of what it is 
like to work inside of the grocery business and 
better understand the day-to-day operations 
that many of our member’s experience. 
Baker’s IGA is a family-owned store that dates 
back generations. When you walk into the 
store, you instantly feel a welcoming, family 
atmosphere. Baker’s traditions throughout 
their years of operations have created 
longstanding and trusting relationships with 
their employees and their customers – which 
did not go unnoticed by OGA. 

As we moved further into this season of 
giving, the OGA staff spent a day giving back 
to our local community by volunteering at 
the Mid-Ohio Foodbank. We worked in the 
warehouse inspecting and sorting items that 
were donated from grocers, food companies, 
Ohio farmers, the Department of Agriculture 
and Ohio community partners. Throughout 
this holiday season, the Mid-Ohio Foodbank 
will be distributing these items to more than 
650 food pantries, soup kitchens, shelters, 
after-school programs and senior housing 

sites across the state of Ohio. An event like 
this is part of the OGA staff-family tradition 
of giving back. 

This issue of OhioGrocer highlights many 
other traditions – our own, our members, 
and even some legendary traditions of the 
holidays. We recognize that OGA is not the 
only organization that has been community 
oriented. It is clear that our Association 
is full of members who constantly give to 
their community -- our grocers have been 
extremely giving this year. 

On pages 14 and 15, you will read through the 
Notable and Quotable articles that highlight 
just some of the generosity shown by our 
members throughout this year. 

OGA could not be more excited for what 
we have in store for 2018. We look to 
continue our longstanding relationships 
with our members and continue our yearly 
events including The Gala (April 14, 2018), 
Golf Classic (July 31, 2018) and the Fall 
Conference (September 7, 2018). 

Finally, I want to take this opportunity to give 
a heart-felt thank you to all our members 
for your support and participation. OGA 
wouldn’t be the respected organization we are 
without you! On behalf of the entire OGA 
staff, enjoy this holiday season with your 
friends, family and loved ones. 

Happy Holidays! 

The tradition of generosity 

is strong in our business. 

After all, the entire 

industry is based upon 

providing for people. Our 

members are wonderful 

examples of the tradition 

of giving.

King Haller Enterprises, Inc.

Versova Holdings, LLC

Welcoming Our Newest Members…

Giving From The Grocers' End

P.S.

Welcome!
Welcome!
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STATEHOUSE NEWS - 2017 REVIEW

If you have questions or comments on any state or federal issue, please contact Kristin Mullins 
OGA President and CEO, at (614) 442-5511 ex. 7110 or kristin@ohiogrocers.org

Events like our Annual 
Statehouse Day and Legislative 
Reception allow members 
face-to-face contact with their 
representatives and lawmakers.

Ohio's Biennial Budget
Successfully fought off attempts to significantly raise Ohio's alcohol and tobacco taxes which 
would have cost retailers millions of dollars in increased taxes if implemented.

Secured the reauthorization of state funding for the Healthy Food Financing Initiative, which 
will be used to continue to combat food deserts across the state.

Worked with business partners to revise potentially harmful language to employers that would 
have created civil liability for businesses and property owners, for prohibiting firearms in their 
parking lots. 

Maintained the sales tax holiday for 2017 and 2018 to help keep dollars here in Ohio and to give 
consumers a much needed break during the expensive back-to-school season. 

Regulatory and Legislative Efforts
Tracked nearly 70 bills and resolutions that impact the association and the retail food industry.
Supported legislation, House Bill 271, that aims to allow businesses the opportunity to address 
or fix a possible American with Disabilities Act (ADA) violation, while maintaining the integrity 
of the law and ultimately strengthening ADA in the process. 

Monitored legislation, House Bill 50, that would require photo ID for SNAP participants, 
working to ensure no additional burdensome requirements would be placed on retailers if 
implemented. 

Continued to track potential language that could do considerable harm to retailers by raising 
the felony theft law threshold level from $1,000 to $2,500. 

Grassroots and Industry Advocacy
Attended various campaign fundraisers and events throughout the year, building relationships 
and supporting legislative members, in an effort keep OGA's voice strong and vibrant. 

Provided testimony, in both the Ohio House of Representatives and Ohio Senate, in opposition 
to the Governor's proposed increases to both alcohol and tobacco excise taxes. 

Provided testimony, in both the Ohio House of Representative and Ohio Senate, in support of 
the Healthy Food For Ohio (HFFO) State Funding

Formalized an internal Liquor Task Force with OGA members and Division of Liquor Control 
representatives, including Superintendent Jim Canepa, in an effort to identify opportunities and 
address liquor operation issues across the state. 

Wrote over 8 letters of support for legislation and various industry topics. 

A New Legislative Partner
During 2017, the Ohio Grocers Association in partnership with our contract lobbying firm, 
CivicPoint, monitored and advocated for issues, both regulatory and legislative, 
impacting members and the retail food industry as a whole.

Mark Your Calendars
Save the date for OGA events in 2018 that will allow you the opportunity to impact the industry:

 • April 10 - 12, 2018: FIAE/NGA/FMI Day in Washington

 • April 25, 2018: Ohio Statehouse Day & Legisltaive Reception
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Greg Ferrara is Senior VP of Government Relations and Public Affairs at the National Grocers 
Association (NGA).  Contact him at gferrara@nationalgorcers.org

WASHINGTON REVIEW - TAX REFORM

Primary contribution from the National Grocers Association: 1005 N Glebe Rd # 250  
•  Arlington, VA 22201  •  (703) 516-0700  •  www.nationalgrocers.org

The longstanding tradition of keeping promises from the Hill continues as a Republican controlled 
congress and White House attempt to make their tax reform ideas a reality…

The Wheels of Tax Reform Move Forward

Ideological struggles between a divided GOP conference in the House (ultra conservative vs main 
stream Republicans) and a Republican controlled Senate that has had an increasingly difficult time 
getting to 51 votes, much less 60, has doomed many an effort this year.  Let’s hope tax reform takes 
a different path.

The House Ways and Means Committee released their tax reform legislation, H.R. 1, the Tax Cuts 
and Jobs Act, on November 2.  The legislation lowers the corporate rate to 20 percent for c-corps 
and 25 percent for pass-through entities.  The pass-through changes create a number of hurdles, 
such as taxing 70 percent of income at the higher individual rate and 30 percent at the lower, 25 
percent rate.  This “70/30” test is a point of frustration and it remains to be seen whether it will be 
modified before the bill passes out of the House.  The bill also makes changes to personal rates by 
collapsing tax brackets from the current 7 down to 4, but also leaving in place the 39.6% bracket 
for individuals with income over $1 million.

The legislation modifies or eliminates many tax deductions such as allowing 100% immediate 
expensing of the cost of qualified property and increasing the section 179 expensing limit to $5 
million.  Other deductions, such as interest expense are phased out for larger companies, while 
the Work Opportunity Tax Credit (WOTC) and New Market Tax Credit (NMTC) would be 
eliminated.  One controversial issue, and one important to California, is the State and Local Tax 
Deduction.  The current modification would allow individuals to write off up to $10,000 in state 
and local property taxes.

An important win for the supermarket industry was the preservation of the Last In, First Out 
(LIFO) accounting method.  NGA has lobbied in favor of maintain this important accounting 
method.  The bill also addressed the Estate Tax, increasing the exemption for individuals to $11 
million with complete phase out of the tax by 2024, while also maintain stepped-up basis.
The Ways and Means completed a “mark-up” or passed the legislation out of Committee on 
Thursday November 9 and party leaders are planning to continue fast tracking the legislation 
with a goal bring the legislation to a vote on the floor before the Thanksgiving recess.  The Senate 
Finance Committee released their own tax reform legislation on November 9th and is working 
through their own mark-up as of this writing.  It’s likely the wheels will turn a bit slower in the 
Senate as leaders work to shore up at least 50 votes (Vice President Pence could cast a tie breaking 
vote).  Leaders are hopeful they can pass legislation before the end of the year, but that could wind 
up being a bit too ambitious for the Senate and the timeline may slip into early 2018.  We’ll have to 
wait and see how things play out and if any major surprises or “Tweets”, knock things off course.  
NGA will continue to advocate for sensible tax reform that helps Main Street businesses succeed.  
In fact, we sent a letter to the House signed by 85 member companies and associations urging 
changes to the proposals that bring about more parity for pass-through companies.  And in 
September, members of our Government Relations Committee raised a number of important 
issues in an extensive meeting with White House officials in September and have continued to do 
so with Congressional offices.

We are hopeful, that as the legislative process continues to play out, Congress will pass a final 
product that reduces tax burdens on independent supermarkets, provides relief to family-owned 
businesses, and simplifies a tax code that has ballooned out of control.

The past 11 months in 

Washington have been some of 

the most chaotic we’ve seen in 

many years.  For a Republican 

controlled Congress and 

White House that came into 

office with high hopes passing 
major legislative victories, 

disorganization, distraction, 

and in-fighting have dominated 
the process.  Hopefully the tide 

is beginning to change as tax 

reform begins to formally move 

forward with release of the 

House GOP draft legislation.
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*No significant difference has been shown between milk delivered from rbST treated cows and non rbST treated cows.

Learn more at DairyPure.com
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David Raber is an attorney who 

practices all aspects of alcohol 

beverage law throughout the 

state of Ohio.

Contact him at 614-221-5212 

or DRaber@lrelaw.com

LIQUOR CONTROL

This Holiday Season appropriately plan your seasonal promotions as all state laws and 
regulations will remain in full force and effect throughout the season.  Below are a few laws to 
keep in mind. 

The Law Doesn't Take a Holiday

Advertising
No advertising shall condone or encourage the excessive consumption of alcohol or portray a 
person in an intoxicated state.  No permit holder shall represent, portray, or make any reference 
to Santa Claus or children.  Always remember, a retail permit holder shall not participate in any 
advertisement sponsored by an alcohol beverage manufacturer or wholesale distributor unless 
specifically authorized by law.

Gift Cards and Certificates
Gift cards and certificates are permitted for sale and may be redeemed for food and alcoholic 
beverages.  However, the use of gift cards and alcoholic beverages is subject to strict regulation.  
The law requires that when gift cards or certificates are used on-premises in exchange for food 
and alcohol beverages, the value of the alcoholic beverages cannot exceed more than 30% of the 
total value of the gift card or certificate.  This obviously means that food must also be purchased 
with a gift card or certificate. 

With regard to off-premises use, the sale of gift certificates for the purchase of beer, wine, 
or mixed beverages is permitted.  A permit holder may limit the use of any gift certificate 
by printing on its face that the gift certificate may not be used for the purchase of alcoholic 
beverages.

Merchandising and Packaging
Ohio law prohibits any merchandise or thing of value from being given away in connection 
with the purchase of an alcoholic beverage.  For example, a retailer shall not base a promotion 
in which every purchase of an alcoholic beverage, a portion of the proceeds will be donated to a 
charity.  Donations are a “thing of value” and cannot be tied to a purchase of alcoholic beverages.

Ohio law allows a manufacturer to package alcoholic beverages with a non-alcoholic item 
without increasing the price of the alcoholic beverage.  So retailers may sell such holiday gift 
packages again for this year’s Holiday Season as long as they are in compliance with Ohio’s 
alcoholic beverage regulations.  Please remember, the rule requires that the manufacturer has to 
package the non-alcohol item with the alcoholic beverage. 

Always Check Identification 
Most importantly, please remember to check identification at the time an alcohol beverage is 
purchased.  Proper forms of identification under Ohio law include driver’s licenses in-state or 
out-of-state, an identification card issued by State of Ohio or an equivalent identification card 
issued by another state, a military identification card issued by the U.S. Department of Defense 
or foreign passports.  All of the foregoing forms of identification must display a picture of the 
individual for whom the license, card, or passport is issued and show that the person buying is at 
least twenty-one years of age.

Being responsible and cognizant of the laws will help you and your patrons enjoy the 
holiday season.

It is important for retailers 

to understand the laws 

regarding liquor control and 

merchandising – especially 

during the holiday season.
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 Increase your sales this holiday season by offering something extra to your customers.
At Lipari Foods we offer exclusive brands as well as national brands to help 

make sure your holiday sales are merry and bright.

New customers contact Ron Light at ron_light@liparifoods.com

liparifoods.com

 Increase your sales this holiday season by offering something extra to your customers.
At Lipari Foods we offer exclusive brands as well as national brands to help 

make sure your holiday sales are merry and bright.

New customers contact Ron Light at ron_light@liparifoods.com

liparifoods.com
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MEMBER FEATURE: BAKER'S VISIT

Sharing Tradition
…and Starting One of Our Own

OGA Staff Become "Employees for a Day" at Baker's IGA 
The last thing any family needs is a visit from strangers who decide to stay a while and make 
themselves at home…

Well, almost "strangers"…and kind of "home". While OGA staff members certainly aren't 
strangers to Gary and Terrie Baker, they certainly aren't used to actually working in the grocery 
environment, and the team at Baker's IGA – from accounting to the meat department – had 
no idea what was coming until that fateful day.  For half of a day in late October, Baker's IGA 
in Newcomerstown opened its doors and let the OGA staff take part in operations – and the 
experience was unforgettable. 

A Tradition Begins 
When OGA President Kristin Mullins mentioned to Gary Baker during a meeting that it would 
be intersting to "be part of what our membership does every day," Gary took the idea to heart, 
making arrangements for staffers to become "employees for a day" and learn first-hand what the 
grocery store experience would be like. Not only did staff learn more about hands-on operation, 
they learned more about a long-time member and its tradition of family, service and quality.

Baker's IGA in Newcomerstown became a part of the Baker's Management family (a tradition 
since 1918) on August 21, 1974, when Gary joined his father (his grandfather passed in 1972) 
and they purchased the former Kroger location at 245 West State Street. It opened for business 
as Baker's A/G Foods. Since then, there has been no looking back, and one of its guiding 
principles has been a part of the Baker's philosophy since its beginnings: treat your customers 
and your staff like family.

Here's how the OGA staff started as strangers and became part of that family:

A History of Family…
From its early days, Baker's has 
always been a family affair. From 
roots dating back to 1918 in 
Dennison, Ohio to recent Hall 
of Fame Induction (for Gary and 
Terrie in 2014), to a Pinnacle 
Award (won in 2016) and recent 
Anniversary celebration for its 
Mount Vernon store, the Baker's 
team is family first…and that family 
includes a tremendous staff.



Of Traditions, History, Gifts and Giving…Of Traditions, History, Gifts and Giving…
The holidays are always a time of family and tradition, and the one time of year when giving and service are 
part of the joy of the season. It may not be obvious, but retailers as well as associates in the food industry are 
involved in service and giving every day; and while every day in the grocery industry may not be a holiday, 
many holiday traditions are actually founded around – or celebrate – food.

A Tradition of Produce…and Hosiery
So many historical traditions from Christmas involve St. Nicholas and 
Christmas stockings and this is one of the more common, stemming from 
as far back as the early 1800's. The most popular legend has it that a recently 
widowed man with three daughters was having a difficult time making ends 
meet. Even though his daughters were beautiful, he worried about their 
impoverished status and their appeal to marry (since they weren't coming 
from a wealthy household). Word got to St. Nicholas (wandering through 
the town) about the family's plight. Knowing this man would refuse help, but 
wanting to do something anyway, St. Nicholas slid down the chimney of the 
house and left gold coins in the girls' stockings which had been hung by the 
fireplace to dry. And then he disappeared.

But where did oranges in stockings come from?

While some contend that oranges were dificult to acquire (and therefore a 
special treat) – and thus were often used as gifts placed inside stockings – 
another version of the distraught-father-beautiful-daughters story has gold 
balls substituted for coins. Since gold balls were a bit hard to come by, and 
produce was something considered valuable at the time, oranges (having the 
shape of the balls of gold) were used as substitutes.

As the years counted by and this tradition continued, gifts and momentos 
replaced gold and oranges, and the stocking ranges from a simple sock (the 
bigger the better) to ornamental masterpieces.

Is it inconceivable to consider that grocery delivery isn't far from the idea of a 
visit from St. Nicholas (especially if produce is involved)? 

Credits to Smithsonian magazine, The Hartman Group, Inc., 

and Chain Stoe Age magazine

Another (Even Less) Relatable Myth…
The myth of Santa's workshop and elves toiling year-round to create the perfect toys for good little boys and girls started 
with the pen (or pencil) of Thomas Nast, an American illustrator who expanded on the The Night Before Christmas 
poem by Clement Clarke Moore. And while Santa's toy shop is certainly a one-stop shop for gifts, a Food Shopping in 
America survey (2017) states that consumers actually do not want a one-stop shop for their items – groceries included – 
instead preferring to doing more than half their household shopping from nearly four different channels per month.

A Somewhat Relatable Myth…
It's doubtful Santa shops online, because Amazon 
will never replace a bevy of elves, but there are 
still lists and planning involved. Along the lines 
of list-making and deliveries is the fact that a vast 
majority of Millennials (up to 90%) engage in 
some kind of planning or list-making behavior 
before they shop for groceries. Keep in mind that 
these Millennials are the generation that shops 
online the most (even with a list), with as many as 
66% shopping for groceries weekly using an online 
service. 

Combine that fact with the idea that online 
shopping works just as well for pre-packaged 
meals and produce as it does with the typical 
packaged grocery fare, and it's easy to see why 
making online options and delivery service (just 
like Santa) is a vital consideration as the future of 
the industry.

And, don't worry about gender, because satistics 
show that regardless of gender, the household's 
primary shopper is likely to browse, factor in sales, 
and use coupons (particularly if offered online).



Keep up with the latest in industry trends and news 
on our website: www.ohiogrocers.org

., 

and Some (Grocery) Myths Mixed Inand Some (Grocery) Myths Mixed In

From Saint to Santa Claus
The American version of Santa Claus has roots and inspiration from the Dutch legend of Sinter Klaas, brought to New York in the 
17th century. As early as 1773 the name appeared in the American press as "St. A Claus," but it was the popular author Washington 
Irving who gave Americans their first detailed information about the Dutch version of Saint Nicholas. In his History of New York, 
Irving described the arrival of the saint on horseback each Eve of Saint Nicholas. The Saint became fully Americanized with Clement 
Moore's The Night Before Christmas poem, where Santa took the form we most recognize today.

Popular belief that the fat Santa in the red outfit was a ctually a creation of Coca-Cola advertising in the 1930's, but in reality, our 
bearded saint appeared as a rosy-cheeked fat man in illustrations appearing as far back as 1906. Nonetheless, the Coke campaigns 
created a gift-giving icon know the world around as the symbol for Christmas generosity.

The Season of Giving…
The gift-giving tradition dates back all the way to the story of the three wisemen and their gifts to 
the Christ child from Christian tradition. Their offerings of Frankincense, gold and Myrrh have been 
associated with winter gift-giving celebrations from various other customs celebrated at that time. 
Whether the tradition has a religious affiliation or not, the Christmas holiday represents a time of 
giving and service not seen any other time throughout the year.

Industry Examples
Generosity is certainly at the forefront of our industry – and our members – at Christmas time as 
well as throughout the year. Every quarter in the pages of this magazine (particularly the Notable 
& Quotable pages), we highlight the many examples of our industry giving back to and serving the 
community. We encourage you to see what your industry peers are doing this season, and, when 
possible, be sure to share your stories of community service and giving and we can hihglight them in 
all of our media whenver possible.

Our Time For Service
OGA continued their yearly community service tradition with a trip to the Mid-Ohio Food 
Bank. Just before Thanksgiving, the OGA staff spent the day inspecting donations and preparing 
shipments for those agencies served by our Food Bank. The Mid-Ohio Food Bank distributes to 
650 food pantries, soup kitchens, shelters, after-school programs and senior housing sites across 
Central and Eastern Ohio.

We were humbled and grateful to be part of 
such an amazing and giving organization – 
even if just for a day.
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  For more information, please contact CareWorks at (888) 627-7586, Ext. 3554, or visit online at 
www.careworksmco.com.

Here are some wellness tips from CareWorks
to consider as we enter the 2017 holiday season.

HOLIDAY WELLNESS

Stay Active
Common sense says eating less and exercising more is the best way to prevent weight gain during 
the holidays.  By making fitness activities a family event, like a walk early in the day and then again 
after dinner, it’s a nice combination of exercise and family time.

Don’t Forget Breakfast
We’ve all heard that breakfast is the most important meal of the day.  When your body receives 
food in the morning, it wakes up your system and warms up your metabolism so it's ready to work 
throughout the day.  Start off with a small yet sustaining breakfast (whole wheat toast or a bowl of 
whole grain cereal with low-fat milk), so you won't be starving when you arrive for holiday meals.

Lighten Up
Paying attention to fitter ingredients can make recipes healthier with less fat, sugar and calories.  
There is often more sugar and fat in recipes than needed and no one will notice the small 
difference.  Some ideas are using sugar substitutes in place of sugar, reducing oil and butter 
wherever you can and trying plain yogurt or fat-free sour cream in creamy dips, mashed potatoes 
and casseroles.

Police Your Portions
Holiday tables are attractive displays of traditional family favorites.  Before you fill your plate, 
survey the options and decide what you're going to choose.  Fill your plate with small portions 
of holiday favorites that are only served during this special time of year.  If you limit yourself to 
one plate, you are less likely to overeat and you will have more room for dessert.  Plus, plenty 
of leftovers will be available the next day.  Some of the healthiest holiday foods are white turkey 
meat, plain vegetables, roasted sweet potatoes, mashed potatoes and pumpkin pie.  Proper portion 
control can allow you to enjoy a little bit of every item served.

Savor Slowly
Eating slowly and tasting each mouthful is an easy trick for enjoying meals and feeling satisfied 
with one full plate.  Whole grains, fruits, vegetables, salads and other foods with high water 
content can promote a feeling of fullness.   Try to spread out food over the entire day, for instance 
take a few hours off after a meal before serving dessert.

Even Ratio of Water to Alcohol
Alcohol calories can add up quickly.  Consider following an alcoholic beverage with a glass of 
water to stay hydrated and reduce caloric intake.  For each alcoholic drink, your body can expel 
up to four times as much liquid.  By matching each drink with a glass of water, you’re combating 
dehydration, drinking less alcohol and making the morning after much healthier.

Thank you for continuing to support CareWorks as your Ohio workers’ compensation managed 
care organization (MCO).  Please call us toll-free, at 1-888-627-7586 if you ever have any 
questions about our services.

Often we may gain a pound or more during the holidays and unfortunately these weight gains 

can often become permanent.  With a little know-how we can all satisfy our desires for traditional 

favorites and still enjoy the holidays healthfully.

Focus on the Spirit of 
the Season

The holidays are about more 

than just delicious food.  It's a 

time to celebrate relationships 

with family and friends.  Busy 

schedules and extra temptations 

will be with all of us through 

New Year’s Day.  Striving for 

weight loss during the holidays 

will be more challenging than 

at any other time of year.  If you 

focus instead on maintaining 

your current weight, you can get 

2018 off to a healthy start. 



CareWorks is proud to be endorsed as the preferred workers’ compensation
Managed Care Organization (MCO) of the Ohio Grocers Association since 2000.

Dedicated Case Management Associates |  Individually Assigned Account Executives
Web-Based Claims Access |  Online Injury Reporting & Provider Search

Injury Reporting Packets |  Initial Treating Provider Listings
First Report of Injury (FROI) |  Medical Bill Payment

Customized Claims Reporting |  Return to Work
Drug Utilization Review

Visit us online to learn more about how we strive to exceed
expectations and make a difference in the lives we touch.

1-888-627-7586  | www.careworksmco.com  | cwcomm@careworks.com

Customized medical management services designed to
promote recovery, help control costs and enhance productivity.

HAPPY HOLIDAYS FROM ALL
OF US AT CAREWORKS!

CAREWORKS WISHES EVERYONE A SAFE AND HEALTHY
HOLIDAY SEASON WITH JOY AND SUCCESS IN THE NEW YEAR!
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NOTABLE & QUOTABLE

Community Outreach: 

Kroger Launches Zero Hunger + Zero Waste Plan
The Kroger Co. is aiming to end hunger in communities where it does business while 
eliminating food waste across the company by 2025. Kroger will establish a $10 million 
innovation fund through The Kroger Co. Foundation to address food waste and hunger, 
accelerating food donations, improving the quality of donated meals, and advocating for public 
policy solutions to address hunger. Since 2013, The Kroger Co., its customers, associates and 
other partners have donated about 1 billion meals since 2013. 

Sheetz Donates $150,000 to Support Hurricane Disaster Relief Efforts
Sheetz’s 560 stores across Pennsylvania, North Carolina, Maryland, Ohio, Virginia and 
West Virginia accepted donations at checkout for the victims of the recent hurricanes from 
September 7 through September 30. One hundred percent of all funds collected were donated to 
the American Red Cross to provide financial assistance, meals, shelter, and basic supplies.

Riesbeck’s Gives Back to Local Community
Riesbeck’s teamed up with Best Choice for the holiday season to help 5 local families have a 
memorable Thanksgiving. Earlier in the month, they also held a Food drive at the Barnesville 
store - $5 - $10.00 bags were donated to the 5 Loaves Food Pantry. 

Versova Donates 108,000 Eggs
Versova donated 108,000 eggs to the Food Bank of Cenral Iowa as part of World Egg Day. Aside 
from this donation, Versova donates at least one pallet of eggs to the Food Bank once a month. 

Rentwear Inc. Gives Back to the Community 
For the start of the school year, Rentwear Inc. partnered with Hartville Church of the Brethren 
and donated backpacks filled with school supplies to children in need from the area.

PepsiCo Foundation Helps Hurricane Recovery
The PepsiCo Foundation provided $2 million in grants to help communities impacted by recent 
natural disasters in Mexico City, Puerto Rico and the Caribbean. In addition to the grants gifted 
to the American Red Cross and Pan American Development Foundation, PepsiCo provided 
more than 107,500 cases of water, Propel, Gatorade and Tropicana as well as pallets of Frito-Lay 
products. 

7-Eleven Donated to Hurricane Irma Victims
7-Eleven donated $150,000 to the American Red Cross in addition to in-store donations from 
customers, water, food and supplies to shelters and over 1200 care packages to employees who 
were impacted by the storm. 

Oberlin IGA Promotes Healthy Eating
Oberlin IGA organized a program for group organizations to schedule healthy grocery store 
tours to encourage healthy, smart eating choices. The tours are free and topics range from 
healthy shopping tips, reading food labels, specifying dietary needs and eating when it comes to 
holidays and special events. 

Awards & Celebrations:

Aldi Sells Award Winning Wine 
The Exquisite Collection Cotes de Provence Rose from 2016 was named the best value rose for 
the International Wine Challenge two years in a row. The wine is being sold in Aldi locations 
across the country for only $8 a bottle. The Rose itself won a silver medal while Aldi won 18 
medals between the selection of wine they carry. 

Zero Hunger + Zero Waste is a 
national effort by The Kroger Co. 
to end hunger in communities 
and eliminate waste within the 
company.

Heartfelt thanks to those 
members who have provided 
aid to the vistims of the recent 
hurricanes.
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What’s Hot:

Kroger Launches Restaurant Concept 
In October, Kroger launched, Kitchen 1883, a made-from-scratch “New American Comfort” 
concept restaurant with a community centered atmosphere. The menu offers hand-crafted cocktails 
and a mix of American to international foods. The first store opened in Union, Kentucky and is 
operating for lunch and dinner along with brunch on the weekends.

Meijer Expands Delivery for the Holidays
Meijer has added thousands of items to its home-delivery service in time for the busy holiday 
season. Meijer will bring the holidays to your door – among the list of added products of general 
merchandise items, there are home décor, toys, electronics and everything needed for holiday 
dining and entertainment. 

Dorothy Lane Market Launches Pizza Ordering App
Early November, Dorothy Lane Market launched a pizza ordering app which offers customers 
to place an order for dine-in or carryout from Dorothy Lane’s Naples-Style Pizza Stations in the 
Washington Square and Springboro stores. The future goals include being able to order from Jack’s 
Grill and the Sandwich Station.

Jungle Jim’s International Market Goes Online
Jungle Jim’s in Fairfield, Ohio, lunched an online shopping service. The store includes selections 
from most departments in the store including the continuing list of best-sellers, gift baskets and 
tickets to the many in-store events. 

Dave’s Markets Start Same-Day Delivery
Dave’s Markets joined the world of grocery delivery with Instacart in November – providing same 
day online ordering and home delivery. The same-day delivery will be provided at all 14 of their 
stores. 

Perry's Ice Cream Introduces Holiday Flavors
Perry's Ice Cream recently announced the release of three new flavors just in time for the holidays: 
Pumpkin Pie, Peppermint Stick, and White Christmas.  Look for these delicious offerings on store 
shelves starting around Thanksgiving.

Moving Up:

Buehler’s Fresh Foods Sells It’s 13 Markets to Employees
In October, Buehler’s Fresh Foods sold its 13 supermarkets to employees in the form of an 
employee stock ownership program (ESOP). The stores will remain open and led by a team of 
Buehler’s veterans, including Dan Shanahan, Rick Lowe, and Mike Davidson. 

Anheuser-Busch Partners with Columbus Lyft
In efforts to reduce drunk-driving and drinking related accidents, Anheuser-Busch has partnered 
with Lyft in Columbus. You can take free round-trip Lyft rides every weekend, courtesy of 
Anheuser-Busch.

NOTABLE & QUOTABLE

“Notable and Quotable” spotlights Ohio grocers and industry leaders.  To share your news with fellow 
grocers, email veronica@ohiogrocers.org, or call 614-442-5511 ext. 7190.   

Members are online and app-
saavy - whether for delivery or 

online ordering for pickup!
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ASSOCIATION UPDATE

Association Year-End Review – 2017

MEMBERSHIP/PROGRAMS
Added 18 new members 

Engaged Youngstown area members through our management of YAGA (Youngstown 
Area Grocers Association).

>Successfully coordinated a third YAGA Beer & Wine Taste and another YAGA Golf 
>Outing – with both events raising significant money for charities.

Successfully managed the Midwest Dairy Foods Association and Mid-States Meat 
Association including the coordination of one golf outing, one convention, two social 
events and two (2) legislative events.

Hosted one (1) Loss Prevention Summit.

EVENTS
Gala

Successful Gala with 330 attendees at Nationwide Hotel and Conference Center.

Honored Raisin Rack Natural Food Market and The Janes Group as Pinnacle 
Award Winners, as well as Flowers Baking Co. of Ohio, LLC as the OGA Associate 
Member of the Year.

Honored PAC members at our PAC reception and gave our Patriot Award to 
Walter Churchill of Walt Churchill’s Markets.

Annual Golf Classic
Successful Golf Outing with 122 golfers at the Pinnacle Golf Club and raised over 
$37,000.

Fall Conference and Happy Hour/Social 
Hosted a successful Fall Conference at the Grand Event Center with new completely 
digital format and roundtable educational sessions.

Successful Happy Hour Social at Giant Eagle Market District.

Raised $19,000 from both events.

Best Bagger Contest
Brady Long, Ohio’s 2016 Best Bagger winner (from Buehler’s), wins 2017 NGA National 
Bagging Competition in Las Vegas.

Coordinated successful 2017 Ohio’s Best Bagger Contest with host Giant Eagle Market 
District, and Pepsi and Joshen Paper & Packaging as sponsors; congratulations to our 
winner, Ellissa Chambliss (from Buehler’s).

Save the date(s) for two of 
YAGA's biggest events : The 
Wine Tasting (in March) and the 
Annual Golf Outing (in June).



    17OHIOGROCER Magazine  Holidays/Fourth Quarter 2017

ASSOCIATION UPDATE

If you have any questions or comments on any Association or Foundation issue or event, please contact 
Kristin Mullins, OGA President & CEO, at (614)442-5511 ext. 7110 or email kristin@ohiogrocers.org.   

Fall Conference Format Change Success
When the OGA Board was faced with decisions regarding the Fall Conference and ways 
to make it a more engaging for attendees, the idea of a format change to incorporate 
roundtable discussions seemed like the perfect solution. Coupled the compelling topics 
and digital execution which fit the theme, and the result was a Conference that exceeded 
everyone's expectations; and is likely to be a model for future events.

The Conference theme, "Moving Forward In a Digital World" involved online registration 
and digital check-in, and deliverables provided through QR Code links. Speakers provided 
their information in ways that allowed attendees to follow along with their smart phone or 
tablet, or go "old school" and download the information by means of an eBook from the 
event. (That eBook is still available for those interested, contact Veronica Mathias for more 
information: veronica@ohiogrocers.org.)
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FOUNDATION UPDATE

For more information about Foundation Scholarships, please contact Bryan Giesecke at 614-448-1626 
or by email at bryan@ohiogrocers.org.  

OGF will increase the amount 
of scholarship opportunities in 
2018, offering a new Legacy 
Scholarship and additional CERP 
opportunities.

Foundation Update

Scholarships & Tuition Reimbursement
Continued the Scholarship and Tuition Reimbursement Program

Funded four (4) Scholarships for a total of $4,000.

Maintained administration of 2 member scholarship programs.

Added the administration of the very first Legacy Scholarship (Dodds/Buchanan 

Scholarship).

Funded Tuition Reimbursement requests through third quarter for a total of 
$1,000.

Scholarships and Reimbursement

Dodds Buchanan Legacy Scholarship
2017 marked the first year of Foundation Legacy Scholarships, with the establishment of 
the (5 year) Dodds-Buchanan Scholarship through M&R Foods. Recipients will receive 
$1000 as their reward.

Foundation and Managed Scholarships
The Ohio Grocers Foundation offers financial support to members' employees and their 
dependents by awarding 4 $1,000 scholarships.  In addition, the Foundation manages 
scholarship programs for the Youngstown Area Grocers Association totaling (up to) 
$4,000 and scholarships for Buehler's Fresh Foods totaling $2,000:
 • The Danny Writtenberry Scholarship
 • The Henry Nemenz, Sr. Scholarship
 • 2 YAGA Scholarships
 • Ed & Helen Buehler Scholarship
 • Gene and Don Buehler Scholarship
If your company is interested in establishing a scholarship program with OGA, we are 
happy to help! Plesae contact Bryan Giesecke at 614-448-1626 or bryan@ohiogrocers.org

Career Education Reimbursement Program (CERP)
Starting in 2018, CERP will start to reimburse companies in addition to individuals 
for their ongoing career education expenses.  Formerly known as the OGF Tuition 
Reimbursement Program, the name was changed to CERP as a way to better explain 
the program purpose: to provide financial support to individuals (or the company 
sponsoring them) who wish to enhance skills, increase job knowledge and further 
careers in the food industry. Up to $1,000 per year (per qualified employee) is available.

Reimbursement deadlines are as follows:
 • April 1, 2018
 • June 30, 2018
 • September 30, 2018
 • December 31, 2018

Applications may be sent as early as January 1, 2018 with cutoff date of March 31. 
Information will be sent to membership in Deccember through a program email blast 
and the Weekly Checkout.



Contact OnDemand at 888-566-3362 to understand how your 

business can leverage OnDemand to manage and lower your 

energy costs. This proven program will help you control 

your electric bill so you can focus on what matters 

most—your business.

with the 
OHIO GROCERS ASSOCIATION 
ENERGY CHOICE PROGRAM

MAXIMIZE
YOUR BUYING POWER

OGA Electric and Gas Program Benefi ts
The market for electricity shopping in Ohio continues to grow in both the multitude of 

options and complexity. Members should take full advantage of OGA’s independent, 

unbiased objective consultant for help in choosing the right option for your business.

OnDemand is the largest energy consulting fi rm in Ohio and has been helping consumers 

with energy savings and risk management strategies since 1995.

By utilizing OnDemand, members will receive the following benefi ts:

  •  Greater leverage in negotiating a solution with a third-party energy supplier as OnDemand 

currently represents more than 5 billion annual kwhs in negotiating with third-party suppliers

  •  A broader range of choice as OnDemand works with more than 27 third-party suppliers 

and has been successful in negotiating unique products and solutions for consumers 

throughout Ohio

  •  Knowledge and expertise in understanding and negotiating specifi c contract language

  •  OnDemand currently has more than 35,000 commercial meters enrolled into third-party 

solutions providing individual clients with much needed customer service and assistance in 

navigating any billing, enrollment, or other downstream issues that can potentially arise.

888-566-3362

grocers
ohio

association

OnDemand Energy is the endorsed energy provider for the OGA Energy Choice Program.

“ I had worked with energy ‘brokers’ 

in the past. The procurement of 

electricity and gas was not 

something I wanted to concentrate 

my efforts on. I have 15 Save-A-Lot 

locations and would receive calls 

almost daily from a broker telling 

me they had the best rate. 

OnDemand brings a personal 

touch to the process. They are 

extremely knowledgeable and 

have designed supply options 

that have saved us thousands of 

dollars. I feel confi dent in their 

expertise. I can focus more on 

operating my business.”

Henry P. Nemenz, Jr.

President

Horizon Management, Inc.

 OnDemandEnergy.com
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•  Unique rebate programs paid quarterly
•  Aggressive private label funding program
•  Monthly “hot” deals and closeout  

•  Retail allowance payment plan
•  Twice yearly food shows - perishable and 

•  Weekly ad plan support
•  DSD/central bill programs
•  Cross-dock programs
•  Dollar program
•  POS technology support
•  Shelf tag printing
•  Strategic pricing analysis and support

MEMBERSHIP TRADITION

For more information about membership and/or Membership Programs, please contact Shane Schaefer 
at 614-448-1629 or by email at shane@ohiogrocers.org.  

Welcome to New Members

ECO Members Joining OGA
While the acronym may have changed, the dedication to quality and service definitely will 
not. With the East Central Ohio Food Dealers dissolving at the end of 2017, an invitation 
was extended to members to continue their association membership with the Ohio Grocers 
Association. Several members have already decided to join.

OGA appreciates the long tradition of the ECO as well as the hard work and dedication that 
went into the association – not only by its leaders, but also by its members. We look forward 
to all we can do together in the coming years, welcoming our new members:

A-Mart Express

Bacon Road Food Mart Inc.

Black Gold Management

Bushnell Store

C & E Stores, Inc.

Chappanos Market LLC

Clarington Carry-Out, LLC

Cochranton Market Place

Collins Meat & Food Market, LLC

Con Inc. 3007

DBA Falcone's Convenient Mart

Denny's Supermarkets LLC

DPKK Inc.

F.W. Renner & Sons, Inc.

FASCO Inc.

Fro's Drive-Thru

GMC, Inc.

Harney's Market

Hays Enterprises, Inc.

Hirn's Corner Inc.

Holbert's Self Service

Hubbard Sunoco

Jerry's Mini Mart

Kinsman IGA

Little India Spices and Grocers

Lucas Market

Mack's Food Center Inc.

Meyer's Lake Beverage & Drive-Thru

Preet Inc. 3-114

Rentwear, Inc.

River City Ventures, Inc.

RT 62, Inc.

Sawka Enterprises Inc.

Schilds IGA

Scott Brothers, Inc.

Smith's Waco Market, Inc.

St. Henry Food Market, Inc.

T Hutch Inc.

The Dock Inc.

Warrens IGA Plaze Supermarket

We Cruz Thru LLC

West Side Mini Mart

White Pond Drive Thru, Inc.

Wynne Investments, Inc.

A Simple Reminder
While many of the new members are already aware of the programs (like Workers Comp, 
Coupon Redemption and Electric Discount) we offer, it's a great opportunity to remind them 
of the savings they could receive through all of our partner programs. Not to mention the 
dedicated, quality legislative and regulatory representation we provide. Call us to learn more 
about the advantages and services you gain as a member of the Ohio Grocers Association.

One of OGA's leading mantras 
is "Call Us First"…whenever 
you need information, 
representation, assistance, 
and so much more!  Find out 
more about everything that 
membership means online at 
www.ohiogrocers.org



A REGIONAL LEADER
American Seaway Foods Services understands what it takes to grow and profit in the challenging 

retail food industry. We are dedicated to creating strong partnerships with our customers, providing 

personalized service and support.

ABOUT
American Seaway is a full-line retail grocery wholesaler serving Western Pennsylvania and Ohio with 

nine distribution facilities. We deliver over 15,000 national brands plus Food Club, Top Care, Valu 

Time and Full Circle Organics. We operate a state-of-the-art fresh food manufacturing facility. 

For more information, contact American Seaway Foods  

(412) 967-4764 or (800) 362-8899

DEDICATED TO PROVIDING THE LOWEST COST OF GOODS

BENEFITS
•  Unique rebate programs paid quarterly
•  Aggressive private label funding program
•  Monthly “hot” deals and closeout  
   opportunities

•  Retail allowance payment plan
•  Twice yearly food shows - perishable and 
   dry goods

•  Weekly ad plan support
•  DSD/central bill programs
•  Cross-dock programs
•  Dollar program
•  POS technology support
•  Shelf tag printing
•  Strategic pricing analysis and support



1335 Dublin Rd  •  Suite 30A

Columbus, OH 43215

www.ohiogrocers.org


