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Ryan Huffman,

Huffman’s Market

OGA Chairman

CHAIRMAN’S REPORT

With the conclusion of the Gala and 
reviewing all the success from it, I decided 
that a re-cap on my first year as OGA 
Chairman might prove as eye-opening to 
members as it was to me.

It’s a Lot of Work

One of the first things that becomes apparent 
is how much time and effort is put into 
running the Association. From staff to 
Board members, there is a lot of work that 
needs done, and the fact that so many top-
notch events and programs are produced 
is impressive. It is refreshing to see all the 
OGA leadership and team take on the many 
challenges of organizational change along 
with the daily struggles of the industry. I, 
personally, became even more tuned-in to 
the entire industry, and my role as chairman 
has allowed me to have a better knowledge 
of the environment we operate in and be a 
more effective leader and manager within my 
own organization.

There Are a Lot of Challenges

The Association – and our industry in 
general – faces challenges on legislative 
and operational issues constantly. Over-
regulation is the never-ending battle industry 
wide.  The constant changes to regulations 
and rules that govern our business continue 
to add to our overall cost and cut into our 
very thin margins (menu labeling , swipe 
fees, taxes, etc.)

Staffing and education is another battle that 
we all fight. Getting the right people in place, 
and educated and equipped to work in our 
stores is always on the to-do list!  Employee 
retention and remaining competitive with 
benefits and pay is a constant focus.

OGA Continues to Remain Vital

OGA keeps a constant pulse on what’s 
happening at the statehouse and in 
Washington. As a small business we don’t 
have a GR team, so OGA filters through 
the legal nonsense and relays the industry 
specific legislation that we need to be aware 
of – a vital service to its members.  As a 
result, OGA has always been a valuable 
resource in getting us the proper exposure 
and business-specific data. 

OGA’s ability to provide networking across 
the multiple tiers of the industry has also 
proven very valuable in the formation 
of many long-lasting friendships and 
relationships.

OGA’s Best-Kept Secret

With so many things being offered and 
going on at the Association, sometimes 
certain programs seem more like a secret 
than common knowledge. In my opinion, 
OGA’s best kept secret is no secret at all; it’s 
the tuition reimbursement and scholarship 
program. This provides people throughout 
the industry the opportunity to get free 
money to better themselves and hopefully 
benefit the companies they work for.  With 
the rising cost of education, every penny 
counts, and the ability for OGA to provide 
additional funding is an amazing service that  
I wish more took advantage of.

While it’s only been a year, it seems like I’m 
already a seasoned veteran with regards 
to OGA and its operation, but one thing I 
can say for sure is that I’m always learning 
from the many things we face together as 
members.

The OGA and OGF Boards are 
vital parts of the Association 

and its operation. The array of 
members and their service on 
the Boards are invaluable for 

all of us.

Cardington Market

Clifton Cooperative Market

Dumac Business Systems, Inc. 

Emerson Grind2Energy

P & G Market

Piovarchy Family Market
Shumaker, Loop &
Kendrick, LLP

Welcoming Our Newest Members…

A Memorable First Year

P.S.

Welcome!
Welcome!
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STATEHOUSE NEWS

If you have questions or comments on any state or federal issue, please contact Kristin Mullins 

OGA President and CEO, at (614) 442-5511 ex. 7110 or kristin@ohiogrocers.org

Statehouse Day and the Day in 
Washington put our members 
(and Ohio) directly in front of 
our legislators to discuss issues.

Ohio’s Biennial Budget:
It’s hard to believe we approaching the mid-way point of 2017, which means summer is just around 
the corner and the Ohio Legislature is barreling towards its completion of Ohio’s two year Biennial 
Budget. 

We faced a daunting task with the introduction of the Governor’s Biennial budget in February. 
Similarly, to previous budgets, the Governor proposed a sales tax increase and expansion, as well as 
a substantial increase to cigarette, vapor, and other tobacco products. Also included were proposed 
increases to beer and wine excise taxes and oil and gas severance tax increases. This was coupled 
with the fact that Ohio is currently facing a period of low growth and decreasing revenue collections, 
leading to significant cuts across the board in the budget process. 

While these issues present challenges and difficulties for OGA and members, we have remained 
strong and committed to advocating for grocers and the retail food industry with Ohio legislators. 
After months of hearings and deliberations, the Ohio House of Representatives released its revision 
to the budget, removing all the troublesome tax increases referenced above. 

While we are encouraged by the House update, our work is not finished. We’ve hit halftime and 
must educate and advocate Ohio Senate members and continue to work with the House and 
administration on a final resolution. With declining state revenue projections and an increase 
budget shortfall, we know that excise taxes are an easy target for last-minute stopgap measures. It is 
imperative we remain cognizant of the work the lies ahead. 

Staying Engaged With the Issues
In the months forward OGA will be representing you by:

Fighting to keep this costly tax increases out of the finished Ohio Budget product.

Protecting vital Healthy Food for Ohio program reauthorization funding in the budget. 

Tracking over 35 pieces of legislation pertaining to SNAP, employer protections, Workers 

Compensation, pharmacy and prescription eyeglass regulations, ATM standards, minimum 

wage, and many more. 

For a full list of legislation OGA is tracking please visit our website: www.ohiogrocers.org.

We ask that members to continue to be engaged with us by:

Participating in OGA’s Government Relations call, a monthly recap of local, state, and federal 
issues we are tracking on behalf of the retail food industry.

Contributing to the Ohio Food PAC – our political and fundraising arm that increases OGA’s 
visibility and cultivates relationships with legislators. 

Considering hosting a Legislator in your store to show first-hand how the laws they enact 
impact your businesses. 

Successful State and National Visits
OGA’s Annual Statehouse Day was another great success!  Three groups of members met with 
legislators and officals in the Statehouse throughout the day to express their concerns and provide 
opinions on the current topics that most effect the industry today.

Likewise, Ohio was well-represented at the national level during the Day in Washington event (May 
2-4), as OGA members took their concerns to Federal lawmakers during two busy days of meetings 
in Washington D.C.

Participation in these events is an effective way to let our representatives know more about the issues 
that affect the most vital parts of our industry.  We encourage our members to make their voice 
heard, and call upon OGA to help as your advocate.
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WASHINGTON REVIEW

Durbin Amendment/Debit Card Swipe Fee Reform: 

The National Grocers Association (NGA) released the following statement in response to House 
Republican leaders removing language from the Financial CHOICE Act (H.R. 10) that will repeal 
debit swipe fee reforms.
“The battle to preserve debit swipe fee reforms is an important victory for the independent 
supermarket industry and was won because of the grassroots efforts by many of NGA members 
from across the country. In meetings in Washington, DC and back in their home states, 
independent supermarket owners have personalized the impact that repeal of these pro-
competitive reforms would have on their business. We are very pleased to say that independent
grocers’ elected officials have listened and responded to their concerns. This is truly a victory 
for Main Street merchants over Wall Street banks and should send a strong message that debit 
reforms are here to stay.
We also commend House Leadership for listening to their Members by committing to remove 
this harmful language from the Financial CHOICE Act, and appreciate Chairman Hensarling 
for working with his members to find a common ground solution. NGA thanks those Members 
of Congress who stood with their local merchants in support of preserving competition and 
commonsense reforms. NGA will remain vigilant through the rest of the legislative process to 
ensure language to repeal debit reforms is removed from the bill.”
 

Health Care Reform: 
President Trump secured his first major legislative victory with the passage of the American 
Health Care Act on May 4 from the House of Representatives. The Senate has vowed to make 
major changes to the House bill, but as the bill currently stands, business owners will be faced 
with an uncertain regulatory environment given the parliamentary restrictions placed on the 
passage of this bill. Included in the bill is a repeal of the small employer tax credit for employee 
health insurance expenses, a repeal of penalties for certain large employers who do not offer 
full-time employees and their dependents minimum essential health coverage, and a delay in the 
implementation of the excise tax on high cost employer-sponsored health coverage. 
The Senate has indicated they plan to craft their own health care bill, not simply consider the 
package sent to them from the House. Thirteen Republican Senators have formed a working group 
and are beginning to develop proposals that have a chance at gaining the support of at least 50 
members to pass the Senate.  

FDA Menu Labeling Regulations: 
NGA and independent grocers across America recently won a major victory when the 
implementation date for the Menu Labeling Regulations were delayed until May 5, 2018.  
Legislation has been reintroduced in both the House and Senate to fix problematic provisions of 
the rule and the FDA has reopened the regulation to public comments.  NGA and other coalition 
partners are working to impress upon members of congress the regulatory burden imposed on 
grocers as the law is currently written and to raise awareness on the need to support legislation 
that would provide the needed flexibility to comply with a law that was originally written for chain 
restaurants. 

Tax Reform:
The House GOP has put forth their tax reform priorities, as has the White House, and now with 
health care out of the way on the House side, the question becomes when not if tax reform will 
happen.  The House Republican plan raises many questions for the independent supermarket 
industry, such as, how will deductions be eliminated to pay for the proposed decrease in corporate 
tax rates, how will the proposed border adjustability tax impact food prices, will the LIFO 
accounting method be preserved and will the House and the Senate be able to agree on a bill.

If you have questions or comments on any state or federal issue, please contact Kristin Mullins 

OGA President and CEO, at (614) 442-5511 ex. 7110 or kristin@ohiogrocers.org

With regards to the proposed 
Border Adjustable Tax (BAT), 

NGA has joined a coalition 
that launched February 1 to 

oppose the tax.  Based on 
initial input from our members 

it is clear a BAT tax will 
substantially increase food 

prices, particularly on produce, 
ultimately increasing the cost of 

goods to consumers.  



*No significant difference has been shown between milk delivered from rbST treated cows and non rbST treated cows.

Learn more at DairyPure.com
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MEMBER PROFILE: PINNACLE AWARDS

Small Operator Company Winner:
Raisin Rack Natural Food Market
Locally owned Raisin Rack Natural Food Market offers a wide variety of organic groceries, 
gluten-free foods, fresh fruits and vegetables, dairy, meats, vegan, vegetarian, beverages, 
water, and bulk grains, nuts, seeds and herbs. Raisin Rack also stocks a complete selection of 
supplements, vitamins, minerals, herbals and personal-care products. Stores are located in 
Canton, Ohio, where Raisin Rack was founded in 1978, and Westerville, just 15 minutes from 
downtown Columbus.

Raisin Rack was literally an off-the-wall idea. As Don and Paulette pondered the possibilities, 
Paulette was inspired in her living room by several art decoupage wall hangings mounted on 
old wooden racks used to dry raisins. The creator of the pieces was RaisinRak, which had its 
company logo affixed to the bottom corner of the mountings. The name seemed like a natural 
fit. Thus, Raisin Rack was born.

“The name said something natural,” Don said, “about the history of food, the natural way 
that food came to be. The name says something about America and what it was. Raisins are a 
transformation, just like our store has evolved.” The Casters are happy they decided on a name 
with a broad appeal. “We wanted something that would work if we ever had multiple stores,” 
Don said. “At the time, we never knew that the business would expand.”

In Westerville and Canton, the name has been embraced by thousands of satisfied customers 
and continues to appeal to new shoppers every day.

If you’re looking for a locally owned, trusted leader in organic and natural foods, nutritional 
support and whole body care, you’ve come to the right place. See what’s in store for you at 
Raisin Rack.

Large Operator Company Winner:
The Janes Group
Retailer Joe Janes has helped expand his family’s Ohio grocery business throughout the state, In 
part thanks to “industry-leading ideas and service” from Save-A-Lot, says the former attorney. 
There are more than 1,300 Save-A-Lot stores nationwide - and 70 percent are owned and 
operated by independent licensed retailers! Janes says working with Save-A-Lot enables their 
stores to be cost-effective.

The Janes family’s involvement in the grocery business goes back to when Carl and Lois Janes 
opened the Corner Market at the corner of Blacksmith Hill and Charleston Pike in Chillicothe 
in 1962. Over the years, the store expanded and products were added, but the quality service 
and exceptional offerings have stayed constant throughout the years. Current owner and 
president, Joe Janes, grew up working in his family’s grocery store. He returned to the business 
in 2000 when his parents were operating two Save-A-Lots in Chillicothe and Athens, Ohio.

The Janes Group thrives on offering a convenient shopping experience while emphasizing the 
importance of operating fresh produce and meat departments. Joe Janes and his team also 
work hand in hand with the experienced Save-A-Lot district managers who strive to make 
each store as successful as possible. This winning philosophy has The Janes Group primed for 
future success and growth. “Our stores place primary importance on operating fresh produce 
and meat departments with quality products while maintaining a bright, clean and well-
merchandised store with associates who are respectful of our customers,” says Janes.

Joe Janes, his sister Beth Neal, and their entire team have a long record of serving their 
communities and running outstanding grocery operations. Currently, The Janes Group 
operates 18 properties throughout the state – including 15 Save-A-Lot stores, the Corner 
Market off Charleston Pike in Chillicothe and two convenience stores.
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MEMBER PROFILE: ASSOCIATE AWARD

Associate of the Year Winner:
Flowers Baking Co. of Ohio
Flowers Foods, headquartered in Thomasville, Ga., since its first bakery was opened by the 
Flowers family in 1919, is today one of the largest producers of packaged bakery foods in the 
United States. The company operates more than 40 highly efficient bakeries that produce a wide 
range of bakery food for retail and foodservice customers in the U.S. – one of its most regarded 
and successful operations is in Ohio.

The company maintains some of the most efficient and technologically advanced bakeries in 
the country and has a team of outstanding employees and associates. Each bakery operates as 
a separate subsidiary of the company and has its own president, human resources director, and 
controller.  

Flowers Foods’ top direct store delivery (DSD) brand is Nature’s Own, the #1-selling bread 
brand in the United States. Other top brands include Whitewheat, Wonder, Cobblestone Bread 
Co., and Tastykake.

Much of Flowers success comes from its philosophy and code of conduct. As a publicly held 
company, Flowers’ goal is to increase the value of Flowers Foods to its shareholders over the 
long term.

During its almost 100 years in business, our company has developed a business strategy called 
THE FLOWERS WAY. Working THE FLOWERS WAY, the company has become one of the 
most successful wholesale bakers in the country. Every day, Flowers Foods’ team members, 
associates, and independent distributors work together to:

• Invest and manage resources wisely
• Bake smart
• Innovate to improve our business
• Provide outstanding service
• Deliver value, grow our business, and
• Appreciate our team members

THE FLOWERS WAY is about fostering team spirit, appreciating diversity, and making 
advancement opportunities available to team members.
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FROM THE BOARD

New OGA and OGF Board Members
Each year, the Ohio Grocers Association Trade Realtions Gala also hosts the Annual Meeting for 
the Association and the Ohio Grocers Foundation. At every Annual Meeting, we take the time to 
thank retiring board members as well as welcome new members to both OGA and OGF Boards. 
Here is a listing of his year’s slate of members retiring from each board and newly commissioned to 
our Boards of Directors.

New OGA Board Members

Mike Davidson, 
Buehler Food 
Markets, Inc.

Gary Lichius, 
American Seaway 
Foods/Giant Eagle

Beth Neal, 
The Janes Group 

Jim Nowicki, 
Bob Evans 
Farms, Inc.

Ricky St. John, 
IGA USA

2016-2018 OGA Officers
Ryan Huffman, Chairman

Huffman’s Market

Phill Adams, Vice Chair, 
Membership

Jungle Jim’s International Market

Gary Baker, Vice Chair, 
Operations

Baker’s IGA

 Ed Callihan, Vice Chair, 
Government Affairs

SpartanNash

Brian Ferrier, Vice Chair, 
Annual Events

Giant Eagle, Inc.

Dan Saltzman,  Member at Large
Dave’s Supermarkets

Ron Graff, Jr., Past Chairman 
Columbiana Foods/Giant Eagle

2016-2018 OGF Officers
Bill Price, Chairman

M&R Foods, Inc.

Mark Brown, Vice Chair, 
Education

Cooper Farms

Tom Wagoner, Vice Chair, 
Finance

Accelerated Benefits/
USI Insurance Services

 Gary Baker, OGA Vice 

Chair, 
Operations

Baker’s IGA

Ryan Huffman, OGA Chairman
Huffman’s Market

New OGF Board Members

Re-Elected to Another OGA Board Term 
• Angela Crock, Caldwell Food Center
• Phillip Moody, Shaker’s MarketPlace

• Eric Pellegrini, Pepsi Beverages Company  (Picture Not Available)

Re-Elected to Another OGF Board Term 
• Jim Trischett, Anheuser-Busch Inc.

Josh Urlage, 
Sutton’s Foods

We thank all these industry members who serve on our leadership teams and we 
appreciate your commitment to our organizations.
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  If you would like to learn more about how to implement managed care best practices into your 
business operations, feel free to contact Shawn Combs with the CareWorks Family of Companies at 

(614) 760-3555 or via email to shawn.combs@careworks.com.

For many employers, workers’ compensation can be one of the largest cost centers in their budget.  
While much attention is often given to the benefits paid out to injured employees for lost time 
and wages, the cost of medical care is another key component impacting an employer’s premium 
rates and eligibility for alternative rating programs such as group rating.

Best Practices of Workers’ Compensation 

Managed Care

MANAGED CARE BEST PRACTICES

This is where the value of your workers’ compensation managed care organization (MCO) 
becomes important.  The MCO plays a key role in an employer’s overall workers’ compensation 
cost control strategy.  This article outlines the four key best practices for effective medical 
management:  Reporting, Referring, Remaining in Contact and Returning to Work.

Reporting
It is critical to report workplace injuries to your managed care organization (MCO) as soon as 
possible after an incident.  Early reporting allows your MCO to quickly become involved with 
the claim and collect the necessary information to evaluate the injury and the overall situation.  
This early intervention facilitates effective medical management with an eye toward a quick and 
safe return-to-work, which can help minimize medical costs incurred in the claim.

It is helpful to have a plan in place before an accident happens.  For example, personnel policies 
can establish parameters for claim reporting – when, to whom, etc.  Employers can also provide 
Injury Reporting Packets to their employees that provide instructions for the employees, 
supervisor and medical providers, reducing the chances of reporting errors or unnecessary 
delays.  

After a claim is reported, it is key to investigate the details behind the accident.  Talk to the 
injured employee to obtain a statement, as well as other witnesses who may have seen the 
incident or have other helpful information.  As you collect these statements and collect facts, it is 
important to document this information and keep it on file.

Referring
The choice of healthcare provider is a critical piece in determining the quality of treatment 
your employee receives, as well as the cost for the medical care.  Just as with non-occupational 
medicine, emergency room visits are going to cost more than a family practice doctor.  While 
employees have a choice in medical providers, employers can establish relationships with local 
providers who specialize in occupational medicine and are experienced in treating patients with 
an outcome-based approach of returning the patient to full duty with their employer.

Your MCO can help identify these types of providers in your area and facilitate a meeting with 
them and their staff, either at your office or theirs.  At times, physicians are willing to attend 
a meeting in an employer facility to become familiar with your operations and the various 
job functions.  The key is to establish a line of communication with these physicians and set 
expectations.

Remain in Contact
As a treatment plan progresses, it is vital to maintain an open line of communication with 
the injured employee and your MCO.  Your MCO and TPA should keep you updated on any 
developments with the claim and the employer should communicate any new information to the 
MCO.  There is no such thing as too much communication! 

Return-to-Work
The ultimate goal in medical 
management is for the employee to 
return-to-work as quickly and safely 
as possible.  In many cases, that can 
happen fairly quickly.  However, 
with more significant injuries this 
process may take longer.  In those 
cases, your MCO can work with 
you to identify temporary modified 
duty or transitional work options 
for the employee to perform during 
their recovery. These alternate 
work options help keep the 
employee engaged and connected 
to the workforce and can minimize 
costs charged to your workers’ 
compensation policy.



CareWorks is proud to have been endorsed as the preferred workers’ compensation
Managed Care Organization (MCO) of the Ohio Grocers Association since 2000.

Dedicated Case Management Associates |  Individually Assigned Account Executives
Web-Based Claims Access |  Online Injury Reporting & Provider Search

Injury Reporting Packets |  Initial Treating Provider Listings
First Report of Injury (FROI) |  Medical Bill Payment

Customized Claims Reporting |  Return to Work
Drug Utilization Review

Visit us online to learn more about how we strive to exceed
expectations and make a difference in the lives we touch.

1-888-627-7586  | www.careworksmco.com  | info@careworks.com

Customized medical management services designed to
promote recovery, help control costs and enhance productivity.

A PARTNER YOU CAN TRUST
FOR OHIO WORKERS’ COMP
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Three questions to deciding the right online 
shopping solution for your store 
Thanks to national chains and online retailers, today’s shopper expects convenience. How can a 
community-focused grocer possibly compete? The first step is to understand what motivates 
your customer. Mastering these questions will drive your store to a successful online shopping 
implementation strategy.  

Question #1: “What does my customer need?”  
You’ve selected a product mix in your store to serve your customers. But, have you hesitated to 
build an online store because of the large number of products to manage online? Do you ask 
yourself “Where do I start?” or “Won’t the labor costs outweigh the ROI?” 

Once you understand the shoppers who will buy from your online store, you’ll be able to 
provide their ideal product mix (just as you do within your store). These decisions will produce 
larger baskets and grow your ROI.  

When Clifton Market faced this question we helped them identify a product strategy that created a 
balance between premium, value and organic in each category. Our team also helped them 
monitor staffing analysis and performance metrics to ensure financial success. 

Question #2: “How do I make it convenient for my customer?”  
Having the right products online isn’t enough. You have to make every step of the process easy 
for your customer. This means you need to accept online payment, let your customer choose 
their pickup time, offer home delivery, and communicate with them each step of the way.  

Working closely with our implementation team, Clifton Market set up a white-labeled online store 
complete with online payment and options for home delivery, curbside pickup, and even concierge 
drop-off to a local employer. The combination of an easy-to-use interface and flexible delivery 
brought in new customers immediately.    

Question #3: “How will my customer hear about it?”  
Just because you build it does not mean your customer will come. So, once your online store is 
launched, how will your customers hear about it? Signage, flyers, social media, digital, email - 
there are so many options. How do you pick the right combination? 

Using shopper analytics, Clifton Market worked with our success manager to establish customer 
communications that included promotions, marketing, social media and in-store announcements. 

Understanding your customer is the Þrst step toward online 
success. Choosing the right partner to help you launch your 
online store is your best step toward success.

ONLINE SHOPPING: IS IT RIGHT FOR MY STORE?

®

Clifton Market is a 

community-based 

cooperative that opened 

in January 2017 in 

Cincinnati, OH. 

cliftonmarket.com

Visit our website 

shelfscouter.com/oga  
for a complete checklist 

for selecting your online 

partner and a free 

personal online store 

consultation.

For more information contact Doug Goodwin at dgoodwin@shelfscouter.com or 

visit shelfscouter.com
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The NextGen program is 
accepting applications through  

July 14th

The 2017 Fall Conference 
and Happy Hour feature new 

offerings and format in a one-
day event.

NextGen in Grocery
With the inaugural year fo the NextGen in Grocery program coming to a close, OGA is 
already accepting applications for the 2017-2018 program. The upcoming course is every 
bit as aggressive and informative as the first year’s, with some similar topics and other 
brand new programs.  Here’s the tentative agenda (dates subject to change):

ASSOCIATION UPDATE

Session 1:  August 9 – “Breaking Out & Building Up” - Relationship Building
Session 2: September 8 – “Education & Conversation” - Fall Conference
Session 3: Week of Dec. 5 – “Rap With Reps” - Legislation & Government Relations
Session 4: February 28 – “The Business of the Business” - Store Operations
Session 5: April 14 & 17 – “Gala Gatherings” - Gala Event & Conference Call
Session 6: June 6 – “And Now You Lead” - Capstone and Graduation

It’s a busy agenda, with some itineraries still being finalized. To find out more, or to 
download an application form go to our website www.ohiogrocers.org or call 614-442-5511.

Fall Conference and Happy Hour
The 2017 Fall Conference will feature an entirely new format and follow-up event that 
emphasizes interaction and networking. This year’s Conference theme. “Moving Forward 
in a Digital World” features a technology-based keynote presentation along with four 
roundtable discussions concerning the advantages and pitfalls of our digitally-moving 
industry. This year’s second event is a “Brewhouse Happy Hour” featuring craft beer 
and wine from local purveyors. Sample the latest in this quickly-growing niche while 
networking with other industry movers and shakers.

More information is available online: www.ohiogrocers.org or by contacting Wendy Rieser 
at 614-442-5511 ext. 7100 or wendy@ohiogrocers.org.

A Look at the Links
There’s no better way to kick off Summer than with a golf outing – or two!  The 
Youngstown Area Grocers Association Golf Outing takes place June 21st at Avalon Golf 
& Country Club (details at yagatrust.org), while the Ohio Grocers Association Annual 
Golf Classic tees off on August 1st at the Pinnacle Golf Club in Grove City, Ohio. Find out 
more about the OGA outing online www.ohiogrocers.org or register by calling Wendy at 
614-442-5511 ext. 7100, or by email: wendy@ohiogrocers.org.

For more information about Association events, please contact Wendy Rieser at 614-448-1621 or 
by email at wendy@ohiogrocers.org.  
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NOTABLE & QUOTABLE

“Notable and Quotable” spotlights Ohio grocers and industry leaders.  To share your news with fellow 
grocers, email design@ohiogrocers.org, or call 614-442-5511 ext. 7130.   

What’s Hot:
Meijer Launches Home Delivery Across the Midwest
Meijer has partnered with Shipt, a grocery delivery service, to launch home delivery in six states 
throughout the Midwest. Meijer customers can use the Shipt app or place orders directly online. 
Online memberships are offered for $99 a year, with unlimited free deliveries for orders over $35. 
Customers can schedule their orders to be delivered in as little as one hour, seven days a week. 

Coca-Cola’s New Workout Drink
The soda giant is leveraging its Honest Tea brand to expand distribution this summer for its new 
Honest Sport sports drink. Honest Sport, a certified organic sports drink made with cane sugar, 
debuted last June. It’s now available in 400 plus stores. The product is positioned in the hydration 
section of supermarkets, or nearby Powerade, bottled water and of course, sports drinks. 

Aldi Launches Alcoholic Ice-Pops This Summer
Aldi stores in the UK have released alcoholic popsicles that are 4.5% ABV (the same as beer). The 
start of the campaign to get them to all of the US stores is underway. There are just two flavors right 
now, Peach Bellini and Gin & Tonic. 

Kroger Introduces Prepped Meals
The Kroger Co. has launched an initiative to compete with meal kit delivery services such as Hello 
Fresh and Blue Apron. Dubbed Prep + Pared, the company’s line of meal kits comes with the 
ingredients necessary to prepare a meal for two in about 20 minutes. Dishes include Moroccan 
Inspired Spring Vegetables, Creamy Chicken with Bacon Alfredo, Japanese Inspired Beef Bowl and 
Chimchurri Steak. Prices start around $14 and can be ordered through the ClickList and picked up 
in the store. 

Awards & Recognition:
Walt Churchill’s Market Marks 100 Years of Service
Saturday, April 15, 2017 marked 100 years of service for Churchill Market. The Churchill family 
opened the doors of its first market on April 15, 1917— becoming the first Toledo-based grocery 
store. This year also may mark another milestone, as the two-store operator looks to perhaps open 
a third store and fill a gourmet food niche once occupied by The Andersons.

175 Giant Eagle Stores Receive Grocery Stewardship Certification
The Grocery Stewardship Certification (GSC) recognizes the company’s commitment to 
incorporating operational sustainability best practices in stores, reducing its environmental impact 
and saving resources. Giant Eagle has been working toward chain-wide GSC since 2015.

Community Outreach:
Perry’s Ice Cream Partners with New York Beer Project
Perry’s Ice Cream introduced a new flavor Memorial Day Weekend in their partnership with the 
New York Beer Project. “Panda Paws Stout” is the first of the three limited edition Perry’s-inspired 
brews that will support the Women & Children’s Hospital of Buffalo, New York. 

Supporting American Heroes
Marathon Petroleum Corporation has a new community outreach program, HeroBox, a non-
profit organization founded after a young man gathering supplies for a brother in the U.S. military 
learned other soldiers receive no such support from home. After the month of collecting items, 
nine large boxes of goodies and necessities were shipped to Kuwait the first round. 

Reynolds American Inc. 
Reynolds American Inc., and its affiliates, related private charitable foundations and employees 
donated approximately $13 million to a wide range of nonprofit organizations across America in 
2016 as part of their charitable giving campaign.
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A REGIONAL LEADER
American Seaway Foods Services understands what it takes to grow and profit in the challenging 

retail food industry. We are dedicated to creating strong partnerships with our customers, providing 

personalized service and support.

ABOUT
American Seaway is a full-line retail grocery wholesaler serving Western Pennsylvania and Ohio with 

nine distribution facilities. We deliver over 15,000 national brands plus Food Club, Top Care, Valu 

Time and Full Circle Organics. We operate a state-of-the-art fresh food manufacturing facility. 

For more information, contact American Seaway Foods  

(412) 967-4764 or (800) 362-8899

DEDICATED TO PROVIDING THE LOWEST COST OF GOODS

BENEFITS
•  Unique rebate programs paid quarterly
•  Aggressive private label funding program
•  Monthly “hot” deals and closeout  
   opportunities

•  Retail allowance payment plan
•  Twice yearly food shows - perishable and 
   dry goods

•  Weekly ad plan support
•  DSD/central bill programs
•  Cross-dock programs
•  Dollar program
•  POS technology support
•  Shelf tag printing
•  Strategic pricing analysis and support



1335 Dublin Rd  •  Suite 30A

Columbus, OH 43215

www.ohiogrocers.org

Fort Worth

OKC

Fort Scott

Kansas City

Norfolk

Great 
Lakes

Nashville
Memphis

Southaven

Gulf Coast

States with 
distribution 
centers

States with 
distribution

States with 
no current 
distribution yet

Largest Retailer-Owned Grocery Co-Op in the U.S.

Over 30 states

Over $10 Billion in Sales

Over 3,800 Retailer Locations

WE
ARE

FOR
YOUHERE

For a lower cost of goods

PLEASE CONTACT:

Dave McKelvey 713-876-6240 

Keith Knight 615-290-6093

Wayne Hall 608-347-7318


