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A Powerful 

SpartanNash offers a comprehensive range of 

private brand products to meet and exceed your 

shoppers’ needs.

PORTFOLIO
Best in Class

Thousands of grocery 
and household items 
at a national brand 
equivalent or better

Natural and 
organic selection

Health and beauty 
products for the 

whole family

A full line of 
quality baby care

Affordable pet 
care and toys

Best value on 
everyday items
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Kristin Mullins

OGA President/CEO

PRESIDENT’S MESSAGE

It’s a new year!  It’s a new focus!  And 
OGA has a lot of “new” to talk about.

If you were to ask any OGA member 
why they are a part of our association, 
they will likely tell you it’s because of the 
legislative and regulatory representation 
we provide.  This is a really good reason; 
want proof?  Here’s a quick list of the 
legislative issues we are working so far 
this General Assembly:

Tobacco Sales Tax Increase

Alcohol Sales Tax Increase

Sales Tax Increase

Severance Tax

SNAP ID

Theft Law (Raising Felony 

Threshold)

CAT

Healthy Food for Ohio Funding
and several others.

It’s a busy GR Agenda again this 
year (see the Statehouse News and 
Washington Update articles for more 
details).  I am happy to report on a 
“fresh” approach OGA is taking this 
year.  In addition to my GR efforts, 
I have decided to contract with the 
law firm of Frost Brown Todd, more 
specifically their contract lobbying 
arm called CivicPoint. This helps OGA 
is several ways (1) It keeps former 
staffer, Joe Ewig, involved on our 
issues – helping to bring continuity to 
our representation (2) It increases our 

GR ‘coverage’ as OGA now has a third 
lobbyist also from CivicPoint, Deborah 
Hackathorn; (3) OGA’s representation is 
enhanced, while expenses are decreased. 

Other “fresh” things in OGA’s world:
Our Thursday’s Weekly Checkout
got a fresh new look, as we are 
highlighting just three headliners 
in the e-newsletter in an effort to 
streamline your reading time.

Our Gala this year (April 1st) has a 
new ONLINE bidding option for our 
Silent Auction

Ohio is the new face of the National 
Best Bagger in Brady Long from 
Buehler’s Fresh Foods

OGA has hired a new Digital 
Communications Coordinator, 
Veronica Mathias, giving “new life” 
to our website, and social media 
pages

I could go on, but what you need to 
know most of all is … with all this 
‘newness,’ ‘freshness’ and change 
happening at OGA – what hasn’t 
changed (and never will) is the top 
quality level of representation and 
service we provide to our members.  

It’s an exciting time at OGA and we’re 
so glad you are with us for the ride!

A new year means a new 
calendar full of events. Be sure 
to mark your calendars to keep 
track of all the things OGA has 

planned. Or, contact us and 
we’ll send you one of these 
handy magnetic calendars!

C&S Wholesale Grocers

Federated Insurance

Mazzulo’s Butcher Block

Perry’s Ice Cream Company

Reynolds American

Save A Lot Food Stores The Butcher Block

Welcoming Our Newest Members…

OGA’s Fresh Focus

P.S.

Welcome!
Welcome!
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STATEHOUSE NEWS

If you have questions or comments on any state or federal issue, please contact Kristin Mullins 

OGA President and CEO, at (614) 442-5511 ex. 7110 or kristin@ohiogrocers.org

Don’t forget your chance to 
meet legislators face-to-face…

Where We Are…
With the commencement of a new General Assembly also comes the introduction of the hectic 
budget season. Governor Kasich recently put forth his last biennial budget proposal, as his tenure as 
governor draws closer to an end, making recommendations to fund and operate the state for Fiscal 
Years 2018-2019. Due to less than rosier revenue projections, the administration reiterated a more 
conservative approach when planning the current budget bill. As we have seen in past proposals, the 
core philosophy of lowering the income tax rate while raising consumption base taxes, continues to 
be at the heart of the Governor’s plan.

In greater detail the budget, House Bill 49, builds upon the more than $5 billion in income tax cuts 
over the past six years but proposing a further 17 percent reduction in income tax rates over the next 
two years. In order to pay for the reduction in rates, the legislation would increase Ohio’s sales tax 
rate by a half a percent and broaden the tax base to include various additional services, although not 
as expansive as previously proposed. Additionally, HB 49 would increase tobacco taxes by raising 
Ohio’s cigarette tax from $1.60 to $2.25 per pack plus expand the tax on other tobacco products and 
vapor products to the same level as cigarettes. Furthermore, the legislation would greatly raise Ohio’s 
oil and gas severance taxes and significantly increase alcohol taxes on beer and wine by roughly 70%. 

As House Bill 49 moves through the committee process, OGA has been actively meeting with House 
members to express our concerns with many of the proposed tax increases, including the tobacco 
and alcohol taxes. It is expected, as with the Governor’s previously budget proposals, that we will 
likely seen significant modifications to the legislation as it moves through the process. OGA will 
continue to advocate for our industry’s issues and keep a pulse on any revisions and language that 
impacts retail food businesses. 

Where We Are Headed…
While the 2017 Biennial Budget bill will likely dominate the legislative discussion and calendar 
for the first half of the year, there are several other issues that OGA will be working on throughout 
2017. 

We are hopeful to see the reauthorization of the Healthy Food for Ohio program, which has 
offered food retailers the ability to overcome industry barriers, such as land acquisition/
assembly, equipment purchasing, store renovations, workforce training, security at retail venues, 
transportation for customers to access healthy food retailers, and lack of access to capital/loans. 
Due its initial success, OGA, along with our partners, are working with the General Assembly to 
reauthorize the HFFO program so that we can continue finding solutions to healthy food retail 
development in our state. 

OGA is also tracking potential revisions to Ohio’s criminal code that would revise the felony 
threshold levels for theft law violations. The Ohio legislature is currently reviewing all components 
of the criminal code, seeking ways to streamline and modernize provisions to better serve 
Ohioans and reduce prison populations. While we understand the need to refine and update 
the state’s criminal code, raising the felony theft threshold from $1,000 to $2,500 would have a 
devastating impact on Ohio’s retailers. 

A flurry of bills have been introduced since the beginning of the General Assembly, several of 
which impact OGA and its members. To highlight a few…

• House Bill 2 – Makes revisions and streamlines Ohio’s civils rights law related to employment
• House Bill 50 – Requires a photo ID for SNAP Cards
• House Bill 89/Senate Bill 38 – Raises minimum wage to $10.10 an hour
• Senate Bill 9 – Reauthorizes the sales tax holiday

For a full list of legislation OGA is tracking please visit our website: www.ohiogrocers.org.

OGA Statehouse Day: 
April 27 • Columbus, Ohio

Day in Washington: 
May 2-4 • Washington, D.C.

Save the date for your 
opportunity to meet with 
legislators at the national 
level…
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WASHINGTON REVIEW

Durbin Amendment/Debit Card Swipe Fee Reform: 

Congress enacted debit card swipe fee reform, also known as the Durbin Amendment, as part 
of the Dodd-Frank legislation in 2010, but since this bill was passed, U.S. merchants continue to 
fight for transparency and competition in the credit and debit card industry. 

Prior to the 2016 elections, the House Financial Services Committee narrowly passed the 
Financial CHOICE Act, a Dodd-Frank reform package that included language to repeal the debit 
reforms contained in the Durbin Amendment. This bill was introduced by the Chairman of the 
Committee, Congressman Jeb Hensarling (R-TX).  While the House did not bring the legislation 
to the floor for a vote, NGA is preparing for a renewed push in support of a similar bill in 2017.  
At the time of this writing, Chairman Hensarling is expected to re-introduce the CHOICE Act. 

Health Care Reform: 
President Trump has placed repeal of the Affordable Care Act (ACA) on top of his to-do list, 
and with a Republican-controlled Congress that effort seems much more likely to succeed. On 
February 16, House Republicans released a policy brief outlining the GOP’s high-level proposal 
to repeal and replace the ACA. While the Republican Plan is not yet legislation, it does contain 
talking points largely restating portions of Speaker Ryan’s “Better Way” proposal that was 
released last year. According to the released Republican plan, House Republicans will begin work 
on the replacement after the President’s Day recess.

SNAP and Federal Feeding Programs: 
In 2016 the House Agriculture Committee held over a dozen hearings on the Supplemental 
Nutrition Assistance Program (SNAP), including hearings held in May in which NGA Board 
member, Jimmy Wright, owner of Wright’s Market in Opelika, Alabama, and in November where 
Mike Beal, Chief Operating Officer of Balls Food Stores, located in Kansas City, Kansas, testified 
before the Committee. Given the interest from Members of Congress on SNAP, we anticipate to 
see more pressure this year to bring about “reform” of this program. NGA will remain focused on 
defeating any proposals, including ones that limit what items SNAP recipients can purchase, that 
would add new costs or administrative burdens on independent supermarkets. 

In addition, the House Agriculture Committee kicked off the 2018 farm bill process with a 
hearing held in February of this year. Farm bills are large bills that package together several 
different agriculture priorities, including crop insurance, livestock issues, and nutrition policies. 
Traditionally, legislation encompassing nutrition programs (including SNAP) are included 
as a part of the farm bill in order to receive urban support for the farm programs that often 
only appeal to Members of Congress from rural districts. These bills are large and expensive, 
and usually result in tough fights as both Chambers look to pass a product that pleases several 
different constituencies.   

FDA Menu Labeling Regulations: 
The FDA menu labeling regulations are still slated to go into effect May 5, barring a regulatory 
or legislative delay.  Legislation has been reintroduced in both the House and Senate to fix 
problematic provisions of the regulation and delay the effective date beyond May 5 so that 
industry has time to implement and comply with the regulation.  NGA and other coalition 
partners are working to have Congressional staff reach out to the FDA and has sent a letter to 
Health and Human Services (HHS) Secretary, Dr. Tom Price outlining our concerns with the 
regulations.

If you have questions or comments on any state or federal issue, please contact Kristin Mullins 

OGA President and CEO, at (614) 442-5511 ex. 7110 or kristin@ohiogrocers.org

“Will tax reform actually 
happen?” seems to be the 

question everyone is asking. 
Unfortunately, whether or not 

tax reform can be accomplished 
still remains unclear at this 

stage, but House Republicans 
are moving forward with their 

“blue print” despite some 
mixed messages from the White 
House.  The House Republican 
plan raises many questions for 
the independent supermarket 

industry, such as, how will pass-
through entities be treated, 

how will the proposed border 
adjustability tax impact food 

prices, will the LIFO accounting 
method be preserved and will 

the estate tax be repealed?
With regards to the proposed 

Border Adjustability Tax (BAT), 
based on initial input from NGA 

members, it is clear a BAT tax 
will substantially increase food 

prices – particularly on produce.



*No significant difference has been shown between milk delivered from rbST treated cows and non rbST treated cows.

Learn more at DairyPure.com
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BEST BAGGER COMPETITION

It’s In The Bag: Nation’s Best Bagger is Ohio’s Own!

A fresh face from Ohio is the nation’s new Best Bagger!  For two years running, Brady Long of 
Buehler’s Fresh Foods in Medina has been Ohio’s Best Bagger. Last year at the National Best 
Bagging Competition in Las Vegas, the competition was fierce and Brady couldn’t break the final 
five, but 2017 proved otherwise as he outpaced the finalists finishing earlier than the rest of the 
group.

His victory to become Ohio’s Best Bagger back in August, 2016, started the cart rolling as he headed 
for Las Vegas to compete against 22 other Best Bagger competitors from across the nation at the 
National Grocers Association (NGA) Show. Long claimed the grand prize of $10,000 and the title of 
the NGA Best Bagger Champion, and prepares for his “tour” the remaining part of the year.

Since 1987, NGA has held the nationwide best bagger competition. The contestants are judged by
the speed of bagging, proper bag-building technique, weight distribution in the bag, as well as
style, attitude and appearance, and are chosen through statewide competitions over the course of
the year.  Throughout the year, Long will fulfill his new title with more competitions and interviews. 
His first interview aired on the Today Show on NBC.

Buehler’s Fresh Foods president, Dan Shanahan, was present at the NGA Show and the Best
Bagger Competition to support and congratulate Long for his win. OGA President, Kristin 
Mullins, was at the NGA Show as well as the NGA Best Bagger Competition to support and later 
congratulate Long. “Brady not only represented Buehler’s well, but the entire state of Ohio. It’s 
been a long time since Ohio has won the national title and we couldn’t be more proud of Brady’s 
accomplishment,” said Mullins.

In addition to Long, Kayelyn Henley of K-VA-T Food City in Virginia was awarded the second 
placeprize of $5,000, and the third place prize of $1,000 went to Hunter Wisecarver of K-VA-T 
Food City in Tennessee. Fourth and fifth place winner, were Spencer Balderas of Shaw’s 
Supermarket in Vermont and Molly Dittman of Harmons’s in Utah, winning $1,000 each.

If you have any special interest or notable event news please contact Chris Schweitzer, OGA 

Creative Director, at (614) 442-5511 ex. 7130 or design@ohiogrocers.org

From State to Nation…
Brady Long  has a collection 

oversized checks honoring his 
Ohio wins from 2015 and 2016, 

and now the National award.

See the video coverage of Brady’s championship heat and award acceptance on OGA’s facebook 

page: https://www.facebook.com/OhioGrocers/.  Follow us for industry news, events and features.



0

5

25

75

95

100

0

5

25

75

95

100

0

5

25

75

95

100

0

5

25

75

95

100

OhioGrocer_Winter-February_2017_Centerspread

Monday, March 13, 2017 11:18:19 AM



0

5

25

75

95

100

0

5

25

75

95

100

0

5

25

75

95

100

0

5

25

75

95

100

OhioGrocer_Winter-February_2017_Centerspread

Monday, March 13, 2017 11:18:19 AM



  For more information, please contact CareWorks at (888) 627-7586, Ext. 3554, or visit online at 

www.careworksmco.com.

“Listen to the patient,
they will tell you the diagnosis.”
– Sir William Osler – Father of Modern Medicine

Commentary From CareWorks Medical Director

Dr. Chrisanne Gordon, MD

WELLNESS PERSPECTIVE

These words of wisdom spoken from Sir William Osler often fall on deaf ears as today’s 
physicians work from computer screens and ask pre-ordained questions for the brief 
examination allotted for office efficiency and maximum payment.  It’s true in the workers’ 
compensation world as well as the private health care establishment.  In workers’ compensation, 
this is often taken much further, as payment is allotted for the “allowed diagnosis,” and any 
alteration of the diagnosis may affect payment.

Personally, I always strive to introduce medical curiosity into a patient’s equation, to give the 
injured worker a chance to describe the symptoms, especially any change in symptoms and 
challenge the physician to determine, truly, if this is related to the injury or not.

Ask the Right Questions
No one would argue it is poor medical practice to treat “chronic back pain,” for instance, year 
after decade, with the same series of injections and opiates as utilized in the early weeks of the 
injury.  Medical curiosity forces us to ask the following questions.  What has changed?  Has the 
pain increased in intensity?  Have you experienced a loss of function?  Is the pain no longer 
controlled with the medication and activity regimen?  Why do you think you are worse?

All these questions lead to a diagnostic series and a conclusion that may not be related to 
the original slip and fall injury of years ago.  Aging, diabetes, obesity, cancer, fractures and 
degenerative changes all play a role in the natural course of a human life and it is primarily in 
the workers’ compensation world where physicians can suppress curiosity and stick to the tried, 
true and paid treatment plan year after year.  

Listen to Your Patient
Don’t our patients deserve better?  Shouldn’t they be listened to on a regular basis, and become 
informed patients about their condition and the natural progressive course of aging?  Shouldn’t 
they be invited, from the very first visit, to take part in regaining function and decreasing pain 
through the natural course of healing?  If medically indicated, shouldn’t they be referred to 
their family physician for a complete work-up to rule out other possibilities, potentially critical 
possibilities such as metastatic cancer or myeloma?

Physicians in the workers’ compensation field owe our patients the gift of medical curiosity.  All 
our patients deserve to be heard, diagnosed and treated, either within or outside the system, for 
the actual etiology of their symptoms.  All of us, including case managers, employers and risk 
managers must listen to the patient.  It is our responsibility and it is their right. 

Dr. Chrisanne Gordon, MD
CareWorks Medical Director

Chrisanne Gordon, MD has been 
in private practice in the area of 
Physical Medicine and Rehabilitation 
in Columbus and Marysville Ohio 
from 1988 to present.  She has 
also served as CareWorks Medical 
Director since 1997.  Due to the 
majority of injuries in workers’ 
compensation being musculoskeletal 
in nature, her area of expertise is 
invaluable to providing direction on 
medical treatment for the population 
that is served.

Thank you for your 

support of CareWorks! 
Thank you for continuing to 

support CareWorks as your Ohio 

workers’ compensation managed 

care organization (MCO). Your 

feedback and ideas have helped 

us create a special company 

founded on exceptional customer 

service. Please call us toll-free, at         

1-888-627-7586 if you ever have 

any questions about our services.
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CareWorks is proud to have been endorsed as the preferred workers’ compensation
Managed Care Organization (MCO) of the Ohio Grocers Association since 2000.

Dedicated Case Management Associates |  Individually Assigned Account Executives
Web-Based Claims Access |  Online Injury Reporting & Provider Search

Injury Reporting Packets |  Initial Treating Provider Listings
First Report of Injury (FROI) |  Medical Bill Payment

Customized Claims Reporting |  Return to Work
Drug Utilization Review

Visit us online to learn more about how we strive to exceed
expectations and make a difference in the lives we touch.

1-888-627-7586  | www.careworksmco.com  | info@careworks.com

Customized medical management services designed to
promote recovery, help control costs and enhance productivity.

A PARTNER YOU CAN TRUST
FOR OHIO WORKERS’ COMP
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Congratulations Tony O’s for 
receiving Progressive Grocer’s 
Outstanding Independent Award

NOTABLE & QUOTABLE

“Notable and Quotable” spotlights Ohio grocers and industry leaders.  To share your news with fellow 
grocers, email design@ohiogrocers.org, or call 614-442-5511 ext. 7130.   

What’s Hot:

Tony O’s Supermarket Receives Outstanding Independent Award
Tony O’s Supermarket, Kingsville, Ohio, was awarded the Progressive Grocer Outstanding 
Independent Award for 2017. Tony Orlando, owner of Tony O’s Supermarket, began making 
innovative changes to his store over a decade ago to succeed in the grocery business. The changes of 
deli rotations along 30 – 40 new additions to the mainstay prepared foods per year have increased 
the store value immensely. Congratulations on your award and success, Tony! 

Crimson Cup Coffee Releases K-Cups
As of February 2, 2017, Crimson Cup launched their new line of single-serve coffee capsules 
for Keurig K-Cup, Keurig 2.0 and other home brewing systems. Six flavors have been released: 
Armando’s Blend, Direct Trade Honduras, Direct Trade Guatemalan, Jungle Love, Celtic Grog and 
Sticky Toffee Caramel. 

Anheuser-Busch In-Bev Implements Voice Recognition AI Technology
Early in February, Anheuser-Busch In-Bev became the first CPG Company to implement voice 
recognition AI technology for age verification on their websites. The new technology is now live on 
Budweiser.com and Budlight.com. To access, go to the websites, press the microphone and say your 
birthday. As usage around conversational interfaces rise in the form of Amazon Alexa and Google 
Home, AB is now leading the way for the next website evolution into how brands can be voice 
interactive with consumers.

Giant Eagle Launches Home Delivery for Groceries
Giant Eagle has used the Curbside Express Grocery Pickup since 2012 and with great success 
stores are expanding to home delivery for groceries. The home delivery service enables customers 
to choose from 45,000 groceries, including fresh produce, meat, seafood and bakery items, 
refrigerated and frozen items, and cleaning and laundry items.  The first launch will be the South 
Hills section of its native Pittsburgh market. 

Aldi Remodels 1,300 Stores
Aldi has started the remodeling process for 1,300 stores nationwide that will offer a brand new 
look, even more organic options, more fresh meat and produce, and an expanded selection of wine 
and beer.

Community Outreach:

SpartanNash Companywide Habitat for Humanity Fundraiser
Through February 8 – February 19, any customer who visited any participating SpartanNash-
owned retail store or fuel center in eight states had the opportunity to donate anywhere from $1 
to $10 at the time of checkout to Habitat for Humanity. By donating to the Habitat for Humanity, 
they received four coupons toward SpartanNash or Our Family brand products. Seventy-nine local 
Habitat for Humanity affiliates received 100% of the donations made. 

Jobs:

Kroger Plans to Add 10,000 Jobs in 2017
Earlier this year, Kroger announced that it is looking to fill 10,000 permanent positions across its 
2,796 food stores. The company currently employs 443,000 associates throughout its stores. The 
new employment opportunities arise from the testing of the new “digital shelf edge” project. With 
use of technology, customers throughout Kroger stores will be able to interact via mobile devices 
with color display screens placed on shelves to find the best prices and products throughout the 
store. It is currently being tested in 14 stores and anticipated to expand throughout 2017. 

SpartanNash teams up with 
Habitat for Humanity with an
upcoming fundraising event



Moving On:

The Anderson’s General Stores Close
The Anderson’s will shut the doors to the remaining four locations: two in Columbus and two 
in Toledo, in the second quarter of 2017. During the past eight years The Andersons Inc.’s Retail 
Group has incurred pre-tax losses, including previous asset impairments, in excess of $20 million 
and closed three stores. The closing will eliminate approximately 650 positions in the Toledo area 
and 400 positions in Columbus, of which approximately 75 percent are part-time positions. The 
company said it will provide employees with severance packages and outplacement services to 
assist them in their career transitioning. 

Moving Up:

Fresh Encounter to Manage Remke Markets
Fresh Encounter, Inc. recently announced that it has entered into a definitive agreement to 
manage Remke Markets Inc. on behalf of Generative Growth, LLC, a privately held company 
based in Findlay Ohio, whose acquisition of Remke Markets Inc. will take place concurrently. 
Headquartered in Erlanger, Kentucky, Remke is a retail grocery chain with stores located in 
the Cincinnati Metropolitan area. Remke was founded in 1897 as a meat market in Covington, 
Kentucky and has grown to 10 stores. The retail stores will continue to operate under their existing 
brands. The combined companies will now operate 44 stores in Ohio, Kentucky and Indiana and 
employ approximately 2,900 people.

NOTABLE & QUOTABLE

DAY IN WASHINGTON

M A Y  2 - 4 ,  2 0 1 7

SUPERMARKET  I NDUSTRY  F LY- I N
LIA ISON CAPITOL HILL  HOTEL |  D .C .

“Notable and Quotable” spotlights Ohio grocers and industry leaders.  To share your news with fellow 
grocers, email design@ohiogrocers.org, or call 614-442-5511 ext. 7130.   
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FEATURE: A FRESH FOCUS

Bearing Gifts…
When OGA President/CEO, 
Kristin Mullins, visits new 
legislators at the statehouse, 
she brings along a momento 
– a mini shopping cart filled 
with member-made goodies 
and pertient facts to remember 
about Ohio’s food industry.

For more information about Association events, please contact Wendy Rieser at 614-448-1621 or 
by email at wendy@ohiogrocers.org.  

A Refreshed Association

“The secret for dealing with change is to focus all of your energy, not on fighting the 

old, but on building the new.”

- Socrates 

Each new year always starts fast, and 2017 starts a revitalized and refreshed focus on the 
Association agenda, with changes in areas ranging from staff to programs – ensuring our 
goals and focus are never compromised.  

New Emphasis On Media
With a new look for our Weekly Checkout (weekly industry news update/email) and the 
addition of Veronica Mathias to the OGA staff, there’s a new focus on social media and a 
sleek new delivery of information. More frequent social media posts (Facebook, Instagram 
and Twitter) now accompany the Weekly Checkout update and Keeping Up with Kristin 
weekly video. Every attempt is being made to assure that our membership stays informed 
and current on industry news and events.

More Ways to Communicate
Besides the addition of more social media outlets and more effective media vehicles, the 
Association is working on a new website rollout slated for 2018 as well as new media kits 
that engage members across our print, event and digital media. Members will soon be able 
to develop customized packages for advertising and promotion through our magazine, 
e-blasts and website. And even take advantage of potent sponsorship packages at each of 
our events to help promote themselves to a growing base of members and affiliates.

A Focus on Advocacy
Joe Ewig (former GR Director for OGA) now helps spearhead the legislative arm of Frost, 
Brown, Todd – Civic Point – and assists the Association with government and regulatory 
issues. Kristin Mullins (OGA President/CEO) leads all legislative efforts for OGA, with 
a visible presence at the Statehouse with legislator visits and phonecalls. Events like our 
Statehouse Day and Day in Washington provide members with the opportunity to meet 
with lawmakers directly.

A Fresh Look at Programs and Enrichment
Staff member Shane Schaffer (OGA Sales Director) has taken on an added role of program 
development and member enrichment to ensure each of our partner offerings is the best 
available for our members, and that the programs and partners we choose provide efficient 
and desirable products and services to help their bottom line.

A Consistent Purpose and Mission
Despite the new focus and refreshed approach, the emphasis on quality service for our 
members will never change. OGA’s mission is to be the leading voice and advocate for 
Ohio’s food industry. We continually look for ways to improve, as we work with industry 
partners and alliances to best serve our membership. By focusing our energy on the future, 
we ensure a future for our members.



Contact OnDemand at 888-566-3362 to understand how your 

business can leverage OnDemand to manage and lower your 

energy costs. This proven program will help you control 

your electric bill so you can focus on what matters 

most—your business.

with the 
OHIO GROCERS ASSOCIATION 
ENERGY CHOICE PROGRAM

MAXIMIZE
YOUR BUYING POWER

OGA Electric and Gas Program Benefi ts
The market for electricity shopping in Ohio continues to grow in both the multitude of 

options and complexity. Members should take full advantage of OGA’s independent, 

unbiased objective consultant for help in choosing the right option for your business.

OnDemand is the largest energy consulting fi rm in Ohio and has been helping consumers 

with energy savings and risk management strategies since 1995.

By utilizing OnDemand, members will receive the following benefi ts:

  •  Greater leverage in negotiating a solution with a third-party energy supplier as OnDemand 

currently represents more than 5 billion annual kwhs in negotiating with third-party suppliers

  •  A broader range of choice as OnDemand works with more than 27 third-party suppliers 

and has been successful in negotiating unique products and solutions for consumers 

throughout Ohio

  •  Knowledge and expertise in understanding and negotiating specifi c contract language

  •  OnDemand currently has more than 35,000 commercial meters enrolled into third-party 

solutions providing individual clients with much needed customer service and assistance in 

navigating any billing, enrollment, or other downstream issues that can potentially arise.

888-566-3362

grocers
ohio

association

OnDemand Energy is the endorsed energy provider for the OGA Energy Choice Program.

“ I had worked with energy ‘brokers’ 

in the past. The procurement of 

electricity and gas was not 

something I wanted to concentrate 

my efforts on. I have 15 Save-A-Lot 

locations and would receive calls 

almost daily from a broker telling 

me they had the best rate. 

OnDemand brings a personal 

touch to the process. They are 

extremely knowledgeable and 

have designed supply options 

that have saved us thousands of 

dollars. I feel confi dent in their 

expertise. I can focus more on 

operating my business.”

Henry P. Nemenz, Jr.

President

Horizon Management, Inc.

 OnDemandEnergy.com
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ASSOCIATION UPDATE

For more information about Association events, please contact Wendy Rieser at 614-448-1621 or 
by email at wendy@ohiogrocers.org.  

Focus on 2017
New administrations always bring a fresh set of perspective as well as challenges for the 
Ohio Grocers Association as we strive to become acquainted with all the new faces at the 
Statehouse, as well as maintain the high standards we’ve set for our unchanging littany of 
events and services.  This year is no different as we prepare for a very busy 2017.

Below is just a sampling of the larger events set for our membership:

2017 dates are set for tuition 
reimbursement and scholarship 
deadlines. For information, 
contact the Foundation at 
614-442-5511 or email: 
foundation@ohiogrocers.org

April 1:   OGA Trade Relations Gala: April in Paris

April 1:   OGF Scholarship Applications Due

April 27:   OGA Statehouse Day

MAY 2-4:  National Day In Washington

June 21:   YAGA Golf Outing

June 30:   Tuition Reimbursement Deadline

August 1:   OGA Annual Golf Outing

August 8:   Ohio Best Bagger Competition

September 8: Fall Conference

September 30: Tuition Reimbursement Deadline

December 31: Tuition Reimbursement Deadline

Importance of PAC
With a new administration typically comes the need for a renewed emphasis on advocacy 
and legislative profile. Members know the importance of representation, and Food 
PAC dollars support that effort. Now is the ideal time for members to make a pledge or 
schedule regular contributions to the Ohio Grocers Food PAC.  Remember, however, that 
regulations dictate only personal checks, cash or credit cards are acceptable for PAC funds.

For more information about the Food PAC. or an update on the issues OGA is currently 
advocating for its members, make sure you receive our Weekly Checkout or email Kristin 
Mullins, OGA President: kristin@ohiogrocers.org

The Pin is In!
Ever see a member with this on 
their lapel? It’s because they’ve 
given to the Ohio Food PAC.



A REGIONAL LEADER
American Seaway Foods Services understands what it takes to grow and profit in the challenging 

retail food industry. We are dedicated to creating strong partnerships with our customers, providing 

personalized service and support.

ABOUT
American Seaway is a full-line retail grocery wholesaler serving Western Pennsylvania and Ohio with 

nine distribution facilities. We deliver over 15,000 national brands plus Food Club, Top Care, Valu 

Time and Full Circle Organics. We operate a state-of-the-art fresh food manufacturing facility. 

For more information, contact American Seaway Foods  

(412) 967-4764 or (800) 362-8899

DEDICATED TO PROVIDING THE LOWEST COST OF GOODS

BENEFITS
•  Unique rebate programs paid quarterly
•  Aggressive private label funding program
•  Monthly “hot” deals and closeout  
   opportunities

•  Retail allowance payment plan
•  Twice yearly food shows - perishable and 
   dry goods

•  Weekly ad plan support
•  DSD/central bill programs
•  Cross-dock programs
•  Dollar program
•  POS technology support
•  Shelf tag printing
•  Strategic pricing analysis and support



1335 Dublin Rd  •  Suite 30A

Columbus, OH 43215

www.ohiogrocers.org

Fort Worth

OKC

Fort Scott

Kansas City

Norfolk

Great 
Lakes

Nashville
Memphis

Southaven

Gulf Coast

States with 
distribution 
centers

States with 
distribution

States with 
no current 
distribution yet

Largest Retailer-Owned Grocery Co-Op in the U.S.

Over 30 states

Over $10 Billion in Sales

Over 3,800 Retailer Locations

WE
ARE

FOR
YOUHERE

For a lower cost of goods

PLEASE CONTACT:

Dave McKelvey 713-876-6240 

Keith Knight 615-290-6093

Wayne Hall 608-347-7318


