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HOLIDAY BONUS 2nd CHANCE PROMOTION!
Visit ohiolottery.com for details.

$500,000 in HOLIDAY BONUS PRIZES!
Final Drawing Deadline 12/30/16.

For Information on Becoming an Ohio Lottery Retailer, 
Please Call the Sales Department at 216-774-5680.
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Visit SpartanNash.com for more information or call:

Jim Gohsman 616-878-8088

Ed Callihan 330-903-8076

Exclusively from 

SpartanNash,  

Open Acres is what’s 

NEW in the Fresh 

category.

Introducing

Affordable goodness now in the 
Bakery, Deli, Meat, Produce, 

Seafood, and Oven-Ready 

sections of a SpartanNash 

retailer near you.

In response to shopper demand 

for more options outside of 

center store, we’ve launched 

Open Acres - a full line of fresh 

foods at an everyday value. 

It’s food you’ll feel good about 
sharing with your family at a 

price you’ll love too. That’s 

Open Acres.
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Ryan Huffman,

Huffman’s Market

OGA Chairman

CHAIRMAN’S MESSAGE

It’s hard to believe that we only have a 
little more than a month to go in 2016. 
I know if you’re like me, your holiday 
schedule is jammed packed with holiday 
festivities, family gatherings, and let’s 
not forget arguably the busiest time of 
year for a food retailer. 

With all that is going on, it’s important 
to take a moment and reflect on the year 
before you, and that’s certainly true here 
at OGA. The title of this magazine is 
“Holiday Happenings” and at OGA I’m 
proud of the work Kristin and her OGA 
team have accomplished in 2016.  

Our industry continues to be on the 
front line on a number of different 
legislative and regulatory issues. 
Ranging from the growing emergence 
of local issues such as minimum wage 
increases and plastic bag fees, to state 
issues such as food handler certification 
or unemployment compensation 
reform, and even federal issues that 
include the DOL Overtime Rule or 
GMO Labeling, OGA continues to be 
up to task to tackle all of these and fight 
for our industry. 

While there have been no shortage of 
issues to combat this year, I am also 
proud of the work OGA has launched 
and proactively accomplished. OGA 
has successfully launched our first ever 
NextGen program where we welcomed 
six inaugural young leaders of the 

industry to go through multiple sessions 
and learn more about what OGA does 
and also to cultivate their involvement 
in the association for years to come. In 
addition to our existing committees and 
task forces, OGA also created a Liquor 
Task Force, to better identify some of 
the issues impacting our state agency 
liquor operators and work to find ways 
for common improvement. These are 
in addition to the outstanding events, 
such as the Gala, Golf Outing, Fall 
Conference & Tailgate, and many others 
that OGA continues to excel at. 

As we look ahead to 2017, I encourage 
all members to continue to look for 
ways to get involved with OGA. 
Whether through its government 
relations work and contributing to the 
Ohio Food PAC or attending the Gala 
or any of the other OGA events, there 
are many opportunities for participation 
in your association.

On behalf of my family and the entire 
OGA family, I hope everyone has 
a blessed and prosperous holiday 
season. 

- Ryan Huffman

Everyone is encouraged to 
mark their calendars for all the 

upcoming OGA events, including 
our biggest event of the year, 

the OGA Gala.  This year’s 
theme is “April in Paris,“and will 

be held April 1st.

Affordable goodness now in the 

It’s food you’ll feel good about 

Cardington Market

Clifton Cooperative Market

P and G Market

Shumaker, Loop & Kendrick, LLP

Welcoming Our Newest Members…

Holiday Greetings and Glad Tidings

P.S.

Welcome!
Welcome!
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OHIO FOOD PAC UPDATE

If you have questions or comments on any state or federal issue, please contact Joe Ewig, 
Director of Government Relations, at (614) 442-5511 ex. 7180 or joe@ohiogrocers.org

2016 PAC Contributors
Phill Adams

Eric Anderson

Gary & Terrie Baker

Pat Bangert

Mike Bassett

Ed Callihan

Don Caster

Walter & Lois Churchill

Douglas Daniels

Kent Dimbath

Larry D’Onofrio

Joe Ewig

Doug Fritsch

*Leader of the PAC 
(contributions of $1,000 or more)

2016 PAC Donations
House Republican Organizational Committee                           

Republican Senate Campaign Committee

Representative Jim Buchy

Representative Kristin Boggs

Representative Tony DeVitis

Representative Stephanie Kunze

Representative Nathan Manning

Representative Rob McColley

Representative Derek Merin

Representative Bill Reineke

Representative Cliff Rosenberger

Representative Tim Schaffer

Representative Ryan Smith

Senator Bob Hackett

Senator Cliff Hite

Senator Jim Hughes

Senator Larry Obhof

Senator Tom Patton

Senator Bob Peterson

Senator Joe Schiavoni

Senator Bill Seitz

Senator Joe Uecker

Senator Chris Widener

PAC Dollars at Work

By supporting PAC, you support OGA’s ability to remain an effective advocate for the grocery industry in 
the Statehouse through direct access to legislative decision-makers.  Become a PAC supporter today!

Judith & Donald Gabriele

Charles Gels

Mike George

Chuck Gillombardo

Ron Graff Sr.*

Chris Hatting

John Holbrook

Jack Hoskins

Ryan Huffman

Tim & Glenda Huffman*

Bob Lewis

Richard Lumpe

Kristin Mullins

Mike Needler, Jr.

Frank Romano

Dan Saltzman

Lee Schwebel

Chris Schweitzer

Kirby Sutton

Doug Talbott

Tom Thiry

Gordon Todd

Wally Wagner, Jr.

Dave Williamson

Brad Winner

Tonya Woodruff

“Our recent election was 
confirmation that we do 
still have a voice in our 
representative democracy.  For 
decades we have learned that 
those who participate in the 
process are the most likely to 
get what they need or want 
from our government.  Apathy 
reaps its own reward!  The Ohio 
Grocers PAC is your opportunity 
to be heard.  We invite you to 
join now.  It only takes a little 
from each of us to get our 
voices heard.  If you are already 
a member, we thank you.  If not, 

why not consider joining today?”

- OGA Executive Board member 
and Vice Chairman of the 
Government Affairs Committee, 
Ed Callihan, SpartanNash



STATE & WASHINGTON REVIEW

Potential Ohio Theft Law Changes  
OGA has caught wind of some potential revisions to Ohio’s theft law that could negatively 
impact retailers. In short, the potential language change would raise the felony theft level from 
its current $1,000 limit to $2,500, meaning that a theft of a product or items from a store up to 
$2,500 would only be considered a misdemeanor under the proposal. There are other changes 
for sentencing for theft, regarding various misdemeanor thresholds as well, but the core of the 
issue is that changing these sentencing levels will no longer be a deterrent for first of second 
time offenders. Furthermore, this will only increase the amount leaving the store - a loss for 
retailers at the front as well as the back end.  

These language changes are part of a broader, more comprehensive sentencing reform 
package, which the General Assembly has been working on for months. While we think it 
is unlikely that anything will pass by the end of the year, we have proactively begun putting 
forth an action item list and will look to meet with key legislators soon. We have already heard 
from members who are interested in being a part of these discussions and we encourage all 
members that are interested or would like additional information to please contact Joe Ewig at 
614-442-5511 ext. 7180 or by email at joe@ohiogrocers.org. 

OGA Urges Congress not to Roll Back Debit Swipe 
Fee Reforms
OGA has joined our national partners NGA, FMI, and NACS in urging Congressional leaders 
not to move forward on legislation that would roll back substantial and vital financial reforms 
to U.S. businesses and customers. Legislation, entitled the CHOICE ACT, passed out of 
House committee earlier this year which would repeal the debit swipe fee reforms, the Durbin 
Amendment, that we successfully fought hard to pass back in 2010. As Congress finishes its 
legislative agenda for the year and current Congress, we have been urging Ohio members not 
to bring up for consideration this legislation that would be a significant step backward for 
the retail food industry. While it remains a long shot this legislation will pass both chambers 
before the end of the year, we must lay solid groundwork for our efforts heading into next 
Congress and the new Administration.

Administration Announces ACA Premiums to 
Increase in 2017 
The Obama Administration and the Department of Health and Human Services (HHS) 
announced that premiums for all mid-level ACA health care plans offered through the federal 
exchange will increase by 25% in 2017. This significant increase marks the largest increase 
ever for these plans under the ACA. In contrast, the same level plans increased by an average 
of 7.5% last year. With the pending Trump administration set to take office in January, it is 
expected ACA reform and possibly repeal will be a top agenda item. 

If you have questions or comments on any state or federal issue, please contact Joe Ewig, 
Director of Government Relations, at (614) 442-5511 ex. 7180 or joe@ohiogrocers.org

Save the dates for two great 
2017 political advocacy 

oppportunities: Statehouse Day 
and a Day in Washington.

OGA Statehouse Day: 
April 26 • Columbus, Ohio

Day in Washington: 
May 2-4 • Washington, D.C.



For a lower cost of goods

PLEASE CONTACT:

Dave McKelvey 713-876-6240 

Keith Knight 615-290-6093

Wayne Hall 608-347-7318

Fort Worth

OKC
Springfield

Fort Scott

Kansas City

Norfolk

Great 
Lakes

Nashville
Memphis

Southaven

Gulf CoastStates with 
distribution 
centers

States with 
distribution

States with 
no current 
distribution yet Largest Retailer-Owned Grocery Co-Op in the U.S.

Over 30 states

Over $10 Billion in Sales

Over 3,800 Retailer Locations

WE ARE 

HERE
FOR YOU!



    7OHIOGROCER Magazine   Holidays 2016

“Strong Results, Stronger Together“
is the theme for AWG’s  celebratory 
90th year. A 40-page retrospective 

and company profile can be 
found as part of a special edition   

Shelby Report.

MEMBER PROFILE

When 20 grocers and businessmen from Kansas came together in 1926, they united with a 
singular, shared goal to create a model of combined efforts and equal representation. Over 
the course of the now 90-year-old company this philosophy continues to hold true today 
as each member of Associated Wholesale Grocers (AWG) has an equal footing and vote 
within the business model. 

Associated Wholesale Grocers: 

Success Based On a Solid Business Model

The founders of AWG recognized that in order to compete in the grocery business, they 
need to organize a system that leveled the playing field and offered shared support services 
which would contribute to expense savings. The cooperative that came together in 1926 
had doubled to about 40 members before they even made the first shipment. The group 
was concerned about a chain from the Northeast looking to expand in their territory. They 
realized that they needed to unite and start a model of buying products collectively and 
then proportionately distributing resources to the group members. 

By 1953, the business was officially remodeled to Associated Wholesale Grocers Inc., 
(AWG) and began paying its first year patronage of $20,441 to members. Over the next 
several decades AWG continued to evolve and grow, both internally and in new service 
areas. Acquisitions expedited AWG’s growth and from the 1990s into the early 2000s, sales 
grew from $3.1 billion to $4.95 billion. 

Today, 90 years later, AWG continues to provide its member retailers with the necessary 
support and financial returns to expand its growth. As of fiscal year 2015, AWG achieved 
sales of nearly $9 billion dollars. Headquartered in Kansas City, Kansas, AWG operates 
nine distribution centers across the Southeast: Springfield, Missouri; Oklahoma City, 
Oklahoma; Fort Worth, Texas; Southaven, Mississippi; Memphis, Tennessee; Pearl River, 
Louisiana; Goodlettsville, Tennessee; and Ft. Scott, Kansas, as well as Kansas City. 

AWG’s success can be attributed to its equal treatment and the value in the success of 
the organization as a whole. AWG President/CEO David Smith states in a recent Shelby 
Report profile (June 2016 Edition) about the company’s history, “We have been blessed 
with a great model of equality…and it all started with those merchants in Kansas City. 
We’ve moved around into bigger and better facilities and into new markets, and now, of 
course, we handle a lot more than just soap powders and coffee, but that model is at the 
root of our success and growth. If they start us off on the right road, we wouldn’t have been 
able to survive and thrive.”

So what does the future hold for AWG? For one, AWG has recently gone through a 
transition to a new leadership team. Last August, Smith replaced Jerry Garland as 
president and CEO and at roughly the same time several other of the company’s senior 
officers were retiring or planning to retire. Together they have been able to chart a new 
future for the company will maintaining the core values. The company will also continue 
to look for opportunities to grow as they recently acquired Affiliated Midwest merging the 
two respective businesses and expanding their footprint.  

In an ever changing and growing market, AWG is committed to continue to offer its 
member retailers the same level of support and services it has for over 90 years. AWG is 
well-equipped to tackle today’s challenges while continuing to find ways to innovate and 
grow. As the company continues to grow, so does its members, and that in essence is the 
core philosophy of AWG. 

(Special thanks to the Shelby Report for contributing material)

Celebrating 90 Years
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www.enjoycountryfresh.com

pure joy.

www.enjoycountryfresh.com

Real Ice Cream, Real Ingredients, 
Real Ohio Smiles.
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LIQUOR CONTROL & BEVERAGE LAWS

David Raber is an attorney who 

practices all aspects of alcohol 

beverage law throughout the 

state of Ohio.

Contact him at 614-221-5212 

or DRaber@lumpeandraber.com

Ohio’s alcoholic beverage regulatory structure is a complex and detailed system entailing 
multiple chapters in the Ohio Revised Code and the Ohio Administrative Code.  These laws 
and regulations incorporate subjects that range from establishing the liquor control agencies to 
detailing the various types of permits to distribution rules.

Laws are Meant to Protect the Welfare of Customers

Supporting Responsible Drinking
Ohio regulators and industry members are committed to promoting responsible sale and 
consumption of alcoholic beverages.  The industry also supports community efforts to promote 
responsible drinking and to stop underage drinking, including:  
          • Server training to employees in carry outs, restaurants, bars and more
          • Materials and training to help retailers detect fake IDs
          • Guidebooks, websites, speakers and other materials to help parents talk to their children 
             about the consequences of making bad decisions, including underage drinking.

In Our Best Interests
The alcohol beverage laws are for the protection and welfare of society. The provisions of the act 
are police regulations designed to promote the general welfare and to protect the public morals. 
In addition, the provisions were enacted in the interest of public health and safety and, although 
the provisions may have the effect, when enforced in isolated cases, of punishing, punishment is 
not the object of their enactment.

Most of the cases heard by The Ohio Liquor Control Commission are underage sales cases.  Law 
enforcement agencies are conducting compliance checks and sending underage informants into 
permit premises to enforce R.C. 4301.69. Generally, the underage informant will show his/her 
actual driver license if identification is requested by the seller. Therefore, it is very important 
to properly instruct all employees, on a continuing basis, to not only check identification, but 
also check to make certain the identification tendered confirms the purchaser’s age to be over 
twenty-one years.

Do Your Duty
Most importantly, please remember to check identification at the time an alcohol beverage is 
purchased.  Proper forms of identification under Ohio law include driver’s licenses in-state or 
out-of-state, an identification card issued by State of Ohio or an equivalent identification card 
issue by another state, a military identification card issued by the U.S. Department of Defense 
or foreign passports.  All of the foregoing forms of identification must display a picture of the 
individual for whom the license, card, or passport is issued and show that the person buying is at 
least twenty-one years of age.

What all permit holders must do is train and continuously retrain employees who sell alcoholic 
beverage products.  Retraining means constantly. You decide: monthly, weekly, daily reminders, 
etc. which is best for your operation.  People in the Industry, understand that most access to 
alcohol starts in the home, but there are instances where underage are sold alcoholic beverages 
at stores with beer and wine carry out privileges and bars.  Therefore, the Industry needs to 
comply with the law and eliminate all sales to underage persons.  If a person arrives in your store 
and appears underage, your properly trained and retrained employees will identify the youthful 
appearing patron and make the correct decisions that will protect and save your beer and wine 
license.

It is important for retailers 

to understand the laws 

regarding liquor control and 

sales – especially during this 

time of year.
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  For more information, please contact CareWorks at (888) 627-7586, Ext. 3554, or visit online at 
www.careworksmco.com.

Many of us gain a pound or more during the holidays and unfortunately these weight 

gains can often become permanent.  With a little know-how, we can all satisfy our 

desires for traditional favorites and still enjoy the holidays healthfully.

Here Are Some Tips to Consider as We Enter the 

2016 Holiday Season

HOLIDAY WELLNESS

Be More Active
Common sense says eating less and exercising more is the best way to prevent weight gain 
during the holidays.  By making fitness activities a family event, like a walk early in the day and 
then again after dinner, it’s a nice combination of exercise and family time.

Don’t Forget Breakfast
We’ve all heard that breakfast is the most important meal of the day.  When your body receives 
food in the morning, it wakes up your system and warms up your metabolism so it’s ready to 
work throughout the day.  Start off with a small yet sustaining breakfast (whole wheat toast or 
a bowl of whole grain cereal with low-fat milk), so you won’t be starving when you arrive for 
holiday meals.

Lighten Up
Paying attention to fitter ingredients can make recipes healthier with less fat, sugar and 
calories.  There is often more sugar and fat in recipes than needed and no one will notice the 
small difference.  Some ideas are using sugar substitutes in place of sugar, reducing oil and 
butter wherever you can and trying plain yogurt or fat-free sour cream in creamy dips, mashed 
potatoes and casseroles.

Police Your Portions
Holiday tables are attractive displays of traditional family favorites. Before you fill your plate, 
survey the options and decide what you’re going to choose.  Fill your plate with small portions 
of holiday favorites that are only served during these special times of year.  If you limit yourself 
to one plate, you are less likely to overeat and you will have more room for dessert.  Plus, plenty 
of leftovers will be available the next day.  Some of the healthiest holiday foods are white turkey 
meat, plain vegetables, roasted sweet potatoes, mashed potatoes and pumpkin pie.  Proper 
portion control can allow you to enjoy a little bit of every item served.

Savor Slowly
Eating slowly and tasting each mouthful is an easy trick for enjoying meals and feeling satisfied 
with one full plate. Whole grains, fruits, vegetables, salads and other foods with high water 
content can promote a feeling of fullness.   Try to spread out food over the entire day, for 
instance take a few hours off after a meal before serving dessert.

Even Ratio of Water to Alcohol
Alcohol calories can add up quickly.  Consider following an alcoholic beverage with a glass 
of water to stay hydrated and reduce caloric intake.  For each alcoholic drink, your body can 
expel up to four times as much liquid.  By matching each drink with a glass of water, you’re 
combating dehydration, drinking less alcohol and making the morning after much healthier.

Focus on the Spirit of the 
Season
The holidays are about more than 
just delicious food.  It’s a time to 
celebrate relationships with family 
and friends.  Busy schedules and 
extra temptations will be with all 
of us through New Year’s Day.  
Striving for weight loss during the 
holidays will be more challenging 
than at any other time of year.  If 
you focus instead on maintaining 
your current weight, you can get 
2017 off to a healthy start.

Thank you for your 

support of CareWorks! 
Thank you for continuing to 
support CareWorks as your Ohio 
workers’ compensation managed 
care organization (MCO). Your 
feedback and ideas have helped 
us create a special company 
founded on exceptional customer 
service. Please call us toll-free, at         
1-888-627-7586 if you ever have 
any questions about our services.



CareWorks is proud to have been endorsed as the preferred workers’ compensation
Managed Care Organization (MCO) of the Ohio Grocers Association since 2000.

Dedicated Case Management Associates |  Individually Assigned Account Executives
Web-Based Claims Access |  Online Injury Reporting & Provider Search

Injury Reporting Packets |  Initial Treating Provider Listings
First Report of Injury (FROI) |  Medical Bill Payment

Customized Claims Reporting |  Return to Work
Drug Utilization Review

Visit us online to learn more about how we strive to exceed
expectations and make a difference in the lives we touch.

1-888-627-7586  | www.careworksmco.com  | info@careworks.com

Customized medical management services designed to
promote recovery, help control costs and enhance productivity.

A PARTNER YOU CAN TRUST
FOR OHIO WORKERS’ COMP
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NOTABLE & QUOTABLE
Community Outreach:

Meijer Hosts Meijer Mania Events for College Students
In an effort to engage incoming college students as they head off to school, Meijer hosted its 
annual “Meijer Mania” event where they hosted over 40,000 incoming college freshman at various 
shopping party events. Meijer hosted 22 events at 20 colleges across the Midwest throughout 
August and into early September. They provided samples and coupons and various big-ticket 
giveaways as well as the opportunity for first-time students to shop for their new living spaces and 
school. 

What’s Hot:

Giant Eagle Named Progressive Grocer’s Retailer of the Year
Congratulations to Giant Eagle Inc. on its recent recognition from Progressive Grocer being named 
2016 Retailer of the Year. The honor is bestowed annually on one select retailer that truly stands 
apart in the highly competitive food industry. Be sure to check out the complete profile of Giant 
Eagle in the October 2016 edition of Progressive Grocer. 

Joe Schwebel to be Inducted into 2017 Baking Hall of Fame
Past president of Schwebel Baking Company Joe Schwebel is set to be posthumously inducted into 
the 2017 Baking Hall of Fame on February 26, 2017 in Chicago as announced in October by the 
American Society of Baking Hall of Fame. Joe served as president of Schwebel Baking Company 
from 1985 until his death in 2012. Congratulations to Lee and Dorie and the entire Schwebel family 
and company on this prestigious honor! 

Kroger Launches Own Line of Cage-Free Eggs
The Kroger Co. rolled out in September its own corporate brand line of cage-free eggs which are 
available nationwide. In addition, the company continues to offer cage-free eggs under its Simple 
Truth and Simple Truth Organic brands. This comes in addition to Kroger’s announcement in 
March of the goal of transitioning to a 100 percent cage-free egg supply chain by 2025. 

SpartanNash Announces Acquisition of Caito Food Service
In Early November, SpartanNash announced the acquisition of Caito Food Service in a $217.5 
million deal. The deal will expand SpartanNash’s presence in serving some of the industry’s fastest-
growing categories including fresh produce, value-added foods and vegetables, and protein based 
prepared meals. 

AWG Joins Forces with ROFDA
Retailer Owned Food Distributors & Associates (ROFDA) announced that Associated Wholesale 
Grocers (AWG) will become a member of the cooperative. With the addition of AWG, the 
aggregated total of ROFDA will have over $24 billion in wholesale revenue and more than 9,000 
independent retail grocers and more than $60 billion in retail sales. The news comes soon after 
AWG announced plans to purchase Affiliated Foods Midwest, which is a member of ROFDA

Moving Up:

NACS Announces Various Honors and Appointments at 2016 Show
During the 2016 NACS Show, several new appointments to the board and executive committee 
were announced as well the recipients of their annual Scholarship program – see below for Ohio 
company announcements:
     • NACS Executive Committee – Vice Chairman-Treasurer: Joe Sheetz, President and CEO of 
        Sheetz Inc. 
     • New Board Member: Glenn Plumby, Senior Vice President Operations – Speedway LLC
     • NACS Foundation Awards – 2016-2017 Scholarship recipients – Matthew Hamrick, pharmacy 
        technician, Giant Eagle, OH

“Notable and Quotable” spotlights Ohio grocers and industry leaders.  To share your news with fellow 
grocers, email joe@ohiogrocers.org, or call 614-442-5511 ext. 7180.   

Giant Eagle opened a new 
two-story, small-format 
Market District Express store 
in Bexley, Ohio in August that 
serves as a text market for a 
new Ohio concept, with a full-
service restaurant included. 

Congratulations to the Kroger 
Company on the (October) 
Grand Opening of their 
new Marketplace store in 
Marysville.



Contact OnDemand at 888-566-3362 to understand how your 

business can leverage OnDemand to manage and lower your 

energy costs. This proven program will help you control 

your electric bill so you can focus on what matters 

most—your business.

with the 
OHIO GROCERS ASSOCIATION 
ENERGY CHOICE PROGRAM

MAXIMIZE
YOUR BUYING POWER

OGA Electric and Gas Program Benefi ts
The market for electricity shopping in Ohio continues to grow in both the multitude of 

options and complexity. Members should take full advantage of OGA’s independent, 

unbiased objective consultant for help in choosing the right option for your business.

OnDemand is the largest energy consulting fi rm in Ohio and has been helping consumers 

with energy savings and risk management strategies since 1995.

By utilizing OnDemand, members will receive the following benefi ts:

  •  Greater leverage in negotiating a solution with a third-party energy supplier as OnDemand 

currently represents more than 5 billion annual kwhs in negotiating with third-party suppliers

  •  A broader range of choice as OnDemand works with more than 27 third-party suppliers 

and has been successful in negotiating unique products and solutions for consumers 

throughout Ohio

  •  Knowledge and expertise in understanding and negotiating specifi c contract language

  •  OnDemand currently has more than 35,000 commercial meters enrolled into third-party 

solutions providing individual clients with much needed customer service and assistance in 

navigating any billing, enrollment, or other downstream issues that can potentially arise.

888-566-3362

grocers
ohio

association

OnDemand Energy is the endorsed energy provider for the OGA Energy Choice Program.

“ I had worked with energy ‘brokers’ 

in the past. The procurement of 

electricity and gas was not 

something I wanted to concentrate 

my efforts on. I have 15 Save-A-Lot 

locations and would receive calls 

almost daily from a broker telling 

me they had the best rate. 

OnDemand brings a personal 

touch to the process. They are 

extremely knowledgeable and 

have designed supply options 

that have saved us thousands of 

dollars. I feel confi dent in their 

expertise. I can focus more on 

operating my business.”

Henry P. Nemenz, Jr.

President

Horizon Management, Inc.

 OnDemandEnergy.com
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ASSOCIATION UPDATE

For more information about Association events, please contact Wendy Rieser at 614-448-1621 or 
by email at wendy@ohiogrocers.org.  

Fall Conference and Tailgate
“Protecting Your Company Assets” was the theme of the Fall Conference held on September 
30th at the Grand Event Center in Grandview. The program included great speakers and 
special guests, the Boren Brothers (OSU Football). The next day, OGA held the 3rd Annual 
Tailgate party prior to the OSU vs. Rutgers game. The event was held near OSU campus 
at the Across the Field store and the attendees enjoyed a fun morning of socializing and 
networking with colleagues. A BIG thank you to all the sponsors and OGA members who 
attended and/or supported the events.

A successful Conference was 
followed up with success on and 
off the field, as the OSU Buckeyes 
rolled over Rutgers and OGA 
members enjoyed great food and 
friendship at the Tailgate.

2016 proved a successful year for 
scholarship and tuition assistance 
awards and opportunities. Now 
is the time to start planning 
for 2017 or to set up a new 
scholarship program!

Upcoming (Big) Events
OGA Trade Relations Gala: April in Paris
The 2017 Gala takes on a street cafe in France feel with “April in Paris!”  Mark your 
calendars now for the biggest event of the OGA year on April 1st.  Sponsorship information 
is available now, and registration material will be available soon.

Ohio Grocers Annual Golf Classic 2017 – Save the Date 
Mark your calendars for the Ohio Grocers Annual Golf Classic, which will be held on 
Tuesday, August 1, 2017 at the Pinnacle Golf Club in Grove City.  Registration materials will 
be available in early next year.

Scholarship and Tuition Reimbursement
Tuition Reimbursement (up to $500 per course) – available to employees

Scholarships ($1000 each) – available to employees and dependents of employees

Company Scholarships
      • Piggyback Scholarships – OGA members create their own scholarship
      • Donor/Sponsored Scholarships – donations (sponsored Scholarship) to the 
         Foundation Fund
      • Legacy Scholarships – funded by donors to honor those in the grocery industry

Please share the Scholarship and Tuition Reimbursement Guidelines with your employees 
to see if they may qualify for either program. In 2016, we funded four ($1000) scholarships. 
These programs are a benefit that OGA members can offer their employees and employees’ 
dependents.  In addition, there are opportunities for OGA members to create their own 
scholarships to “piggyback” on the Foundation scholarships. 

If you would like more information on how your company can create and/or sponsor a 
scholarship, please contact Tonya Woodruff at 614-448-1631 or foundation@ohiogrocers.org.  
Please visit www.ohiogrocersfoundation.org for the 2017 Scholarship Guidelines and 

Application forms.



A REGIONAL LEADER
American Seaway Foods Services understands what it takes to grow and profit in the challenging 

retail food industry. We are dedicated to creating strong partnerships with our customers, providing 

personalized service and support.

ABOUT
American Seaway is a full-line retail grocery wholesaler serving Western Pennsylvania and Ohio with 

nine distribution facilities. We deliver over 15,000 national brands plus Food Club, Top Care, Valu 

Time and Full Circle Organics. We operate a state-of-the-art fresh food manufacturing facility. 

For more information, contact American Seaway Foods  

(412) 967-4764 or (800) 362-8899

DEDICATED TO PROVIDING THE LOWEST COST OF GOODS

BENEFITS
•  Unique rebate programs paid quarterly
•  Aggressive private label funding program
•  Monthly “hot” deals and closeout  
   opportunities

•  Retail allowance payment plan
•  Twice yearly food shows - perishable and 
   dry goods

•  Weekly ad plan support
•  DSD/central bill programs
•  Cross-dock programs
•  Dollar program
•  POS technology support
•  Shelf tag printing
•  Strategic pricing analysis and support



1335 Dublin Rd  •  Suite 30A

Columbus, OH 43215

www.ohiogrocers.org

SMITH’S is a trademark of  

Dairy Enterprises Incorporated  
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 SMITH’S
  HOLIDAY
 EGGNOG

A tradition in your
customers’ holiday

celebrations.

Great-tasting eggnog, attention-getting 
packaging, extended shelf life. What your 
customers will look for again this season. 

Our extremely popular Santa and Mrs. Claus 
classic eggnog is back once again for your 
holiday sales, still in eco-friendly paper quarts! 
Our Ultra-High Temperature (UHT) pasteuriza-
tion process keeps SMITH’S Eggnog tasting  
fresher, longer. Your customers will love  
SMITH’S award-winning taste with that  
unmistakably creamy flavor of the season. 

Call your SMITH’S representative at  
 1-800-776-7076 today to place your order for  
the fastest-selling eggnog in the dairy case!

Local. Fresh. Best.        SmithsBrand.com


