
WINTER 2016

OHIOGROCER

FEATURE: 

Don’t Forget Our Big Events!

PUBLIC PROFILE: 

Representative Rob McColley

MEMBER PROFILE: 

Weiland’s Market

UPDATES: 

State and Federal News





    1OHIOGROCER Magazine   Winter 2016

The OhioGROCER magazine is owned and published by: Ohio Grocers Association
1335 Dublin Road, Suite 30A; Columbus, Ohio 43215-1000

T 614.442.5511  F 614.441.4292  www.ohiogrocers.org
An award-winning publication of the Ohio Grocers Association

This publication is produced for members of Ohio’s food industry.

EDITORS: Joe Ewig 
joe@ohiogrocers.org

Chris Schweitzer
design@ohiogrocers.org

PRINTING:
Printing Arts Press, Cols. OH

PUBLISHER: Kristin Mullins
kristin@ohiogrocers.org

ON THE COVER:
Need a Few Reminders?

ADVERTISERS:

Smith’s Dairy

SpartanNash

Intralot/Ohio Lottery

American Seaway Foods

Reiter Dairy

Associated Wholesale 
Grocers

OnDemand Energy

CareWorks

ADVERTISE WITH US!
Prime spots at industry-
low rates available!

OFFICERS

RON GRAFF, JR., Chair
Columbiana Foods, Inc. 
Youngstown, OH

EDWARD W. CALLIHAN, Vice Chair, 
Operations
SpartanNash
Lima, OH

RYAN HUFFMAN, Vice Chair,
Government Affairs
Huffman’s Market
Upper Arlington, OH

LUCONDA DAGER, Vice Chair, 
Annual Events
Velvet Ice Cream Co., Inc.
Utica, OH

GARY BAKER, Vice Chair,
Membership
Baker’s Management, Inc.
Newcomerstown, OH

DAN SALTZMAN, Member-at-Large
Dave’s Supermarkets 
Bedford Heights, OH

WALLY WAGNER , Past Chairman
Wagner’s IGA
Minster, OH

KRISTIN MULLINS
President & CEO, OGA
Columbus, OH

DIRECTORS:

PHILL ADAMS
Jungle Jim’s International Market
Cincinnati, OH

BOB BLY
Buehler’s Food Markets
Wooster, OH

DAN BRAUN
Laurel Grocery Company
London, KY

JOE CARSON
United Dairy, Inc.
Martins Ferry, OH

DON CASTER
Raisin Rack Natural Food Market
Westerville, OH

DON CIOTTI
American Seaway Foods
Bedford Heights, OH

ANGELA CROCK
Caldwell Food Center
Caldwell, OH

BILL CROSSET
Crosset Company
Independence, KY 

LARRY D’ONOFRIO
Mr. D’s Delicious Fresh Foods
Brookfield, OH

BRIAN FERRIER
Giant Eagle, Inc.
Columbus, OH

DOUG FRITSCH 
IGA USA
Chicago, IL

MIKE GEORGE
Kelly’s Market
Columbus, OH

E.J. GEYER
Geyer’s Markets, Inc.
Lexington, OH

JOE JANES
Chillicothe Save-A-Lot
Chillicothe, OH

MATT KISHMAN
Kishman’s IGA
Minerva, OH 

GREG MINGE
SUPERVALU
Xenia, OH

PHILLIP MOODY
Shaker’s Marketplace
Olmsted Falls, OH

MIKE NEEDLER, JR.
Fresh Encounter, Inc.
Findlay, OH

JUDY RIESBECK-WRIGHT
Riesbeck Food  Markets
St. Clairsville, OH

JESSE THELEN
The J.M. Smucker Company
Orrville, OH

MIKE TOWNSLEY
Bob Evans Farms, Inc.
New Albany, OH

BLINN TRACEY
Associated Wholesale Grocers, Inc.
Wooster, OH 

BETH WILKIN
The Kroger Co.
Westerville, OH

3PRESIDENT’S PERSPECTIVE

4STATEHOUSE & WASHINGTON NEWS

8-9FEATURE: 
Reminders of OGA events and
happenings!

16NOTABLE & QUOTABLE

12ASSOCIATION UPDATE

5COUNSEL CORNER

15LIQUOR CONTROL & THE LAW

TABLE OF CONTENTS:

7PUBLIC PROFILE:
Representative Rob McColley

13MEMBER PROFILE:
Weiland’s Market



* No significant difference has been shown in milk from cows treated with the artificial growth hormone rbST and non rbST treated cows.
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PRESIDENT’S MESSAGE

Kristin Mullins

OGA President and CEO

“Don’t aim for success if you want it; 
just do what you love and believe in, 
and it will come naturally.”    
 – David Frost

Welcome to 2016’s first issue of the 
OhioGrocer Magazine – the first edition 
since I officially was named President/CEO 
of this great organization.  I want to express 
my gratitude toward the OGA Executive 
Committee, who after many hours of due-
diligent consideration, chose me to represent 
all of you – our valued members - to lead 

OGA into the future.

I am very honored and excited to be trusted 
with this responsibility.  Having grown up, 
literally, in the industry -- from running 
around as a young girl at the A&P store in 
northeast Ohio my father managed, to the 
past 25+ years here at OGA – the grocery 
business is in my blood!

So what lies ahead for OGA you ask?  

First and foremost, OGA will continue 
to provide the legislative and regulatory 
representation excellence you’ve come to 
expect.  While 2016 should have brought 
a light GR agenda (with the up-coming 
election) it is shaping up to be quite the 
opposite.  Major State issues on the forefront 
include the minimum wage increase, a slew 
of local municipal/county measures on issues 
surrounding tobacco, utility taxes and plastic 
bag recycling, potential OTP Tax increases, 
food date label mandates and food handler 
certification requirements.  In addition to our 
work at the Ohio Statehouse, we are tracking 
Federal activity as well the issues of Menu 
Labeling and DOL’s Overtime Rule.   And I 
could go on … but for more details see the 
Statehouse News and Washington News 
articles found in this issue.

The heart and purpose of any organization is 
its membership – and OGA is no different.  
In 2016 OGA will take a particularly more 
focused approach to recruiting new members; 
thus enhancing our strength and voice for 
the issues I mentioned.  I encourage each of 
you to remember OGA and share with fellow 
industry members that you are members and 
why they should be too.

OGA will also be working on engaging 

its membership more, with new ways of 
communication – I hope you are enjoying the 
Weekly Videos of “Keeping Up With Kristin” 
– aimed at attracting that next generation of 
industry members.  We are looking to fully 
develop our Young Leaders Program where 
the goal is to provide exposure and training in 
GR, demonstrate the importance of industry 
involvement all in an effort to groom the next 
generation of outstanding grocery leaders.

And of course, you can count on OGA to 

continue with our fabulous events – the Gala, 
being held this year on April 9th (see details 
also in this issues) the Golf Outing, Best 
Bagger Competition, our Fall Educational 
Session and the ever-popular Tailgate Party.
The year ahead will be a busy one for OGA 
and I urge you all to engage in some (or all!) 
of what we are doing.  Remember, we are here 
for you and I and the OGA Staff stand ready 
to assist!

In closing, I reference the David Frost quote 
above: I have been doing what I love and I 
feel very blessed with the opportunities and 
success this association has provided me.  I 
look forward to continuing my service to the 
OGA membership in 2016 and furthermore 
for the next 25+ years!  

Get Engaged!
The number of events offered 

by OGA this year provide 
incredible opportunities for 

members to get engaged.

7-Eleven

Agera Energy

Brunk’s Meat Shoppe

Deemus Groceries (Minford IGA)

MSI Utilities, Inc.

Mt. Blanchard Food Center Stoodt’s Market

Welcoming Our Newest Members…

Doing What Comes Naturally…

P.S.

Welcome!
Welcome!
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STATEHOUSE & WASHINGTON NEWS

House Announces Medical Marijuana Task Force
At the direction of Speaker Cliff Rosenberger, the Ohio House of Representatives announced 
and formed a bipartisan task force to review the use of medical marijuana. After the high-
profile attempt by pro-legalization groups to pass Issue 3, Republican leaders expressed 
their intent to examine the issue more closely. The task force, which recently kicked off its 
hearings, is comprised of a wide variety of medical, business, and other public and private 
representatives. It has yet to be seen whether other efforts to legalize marijuana will surface in 
2016, or potential ballot initiatives in the future. 

Legislature Seeks to Address Unemployment 

Compensation Reform
One of the most contentious issues in the Ohio Legislature is legislation that seeks to reform 
Ohio’s unemployment system – HB 394. As a result of the recession in 2008, Ohio has 
borrowed billions of dollars to pay benefits to employers. As it stands today, Ohio still owes 
the federal government $770 million dollars from the loans. Ohio businesses, including 
grocers, known firsthand the hardships in having to pay a 400 percent increase in the federal 
unemployment tax (FUTA) due to penalties assessed on employers for the state not timely 
repaying the debt. Although HB 394 does not eliminate the outstanding debt, which is 
scheduled to be paid off in 2017, it does seek to address the core issues for providing a long-
term solvency. OGA is still currently studying the legislation, although we appreciate the 
concerted effort to fix the system.

Specifically HB 394 would:

• Raise the taxable wage base on which employers pay state unemployment tax from 
$9,000 to $11,000 per employee, but only until the fund reaches minimum safe 
level (MSL), at which time it would drop back to $9,000. If the fund drops below 50 
percent of MSL, the wage base would automatically increase back to $11,000. 

• Reduce the number of weeks an individual can receive unemployment 
compensation from 26 to a sliding scale from 12 to 20 weeks, depending upon the 
current state unemployment rate. 

House Passes Menu Labeling Legislation
The US House of Representatives passed H.R. 2017 by a strong bipartisan vote of 266-144. 
The Common Sense Nutrition Labeling Act brings much needed relief and fixes to those 
supermarkets that are covered under the FDA Chain Menu Labeling Law. 

Specifically, The Common Sense Nutrition Disclosure Act of 2015 would inject some common 
sense into FDA’s application to grocery stores and other settings of regulations designed for 
chain-restaurant-style menus.  

• The bill does not exempt supermarkets or any other retailers but makes the menu 
labeling regulations more workable in a grocery store setting.

• Legislation is needed because FDA has not adopted these modifications despite the 
supermarket industry repeatedly raising these concerns and proposals to FDA for 
over a year, and the agency has indicated that it will not adopt these modifications in 
guidance.

• The bill does NOT modify or weaken FDA or state officials’ current oversight/
enforcement authority.

The strong bipartisan vote gives our industry important momentum as we head to the Senate 
for further debate. A special thanks to all of those who reached out to their Representatives to 
urge their support - the majority of Ohio members voted in favor of the bill!

If you have questions or comments on any state or federal issue, please contact Joe Ewig, 

Director of Government Relations, at (614) 442-5511 ex. 7180 or joe@ohiogrocers.org

After the high-profile campaign 
regarding Issue 3 last year, 
Republican leaders in the House 
will examine the issue more closely.

Provisions of the Common 

Sense Nutrition Disclosure 

Act of 2015 (H.R. 2017) of 
interest to the supermarket 
industry include: 

Preserving local foods or fresh 
items that may only be sold at 
one or two store or restaurant 
locations;

Allowing for use of a menu or 
menu board in a prepared foods 
area or next to a salad bar 
instead of individually labeling 
every item;

Allowing an establishment to 
take corrective actions within 
90-days prior to federal, state 
or municipal enforcement and 

provide some liability protection.
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COUNSEL CORNER

“Counsel Corner” is a special feature of OhioGrocer magazine, showcasing legal issues and matters pertinent 
to the grocery industry.   If you have specific topics of concern, contact Matt at (614) 723.2010.

Matt Austin is a Partner

and Management Labor Lawyer

at Roetzel & Andress, LPA

Direct Phone: 614.723.2010

Cell Phone: 614.843.3041

EMPLOYMENT LAW REGULATIONS LAST YEAR EXPANDED 
MORE THAN THE KARDASHIANS’ POPULARITY

While campaigning, President Obama openly said laws are governing the American workplace were 
flawed. The very first bill he signed into law was an employment-related statute: The Lily Ledbetter 
Fair Pay Act.  Since then, Congress has become paralyzed with gridlock, the nature of the American 
workforce has changed, and the passage of federal labor and employment legislation has all but 
disappeared. The result has been an increased use of federal regulation and executive orders by the 
president to fundamentally change the nature of the American workplace. Here are the five areas where 
his regulatory push has made the biggest splash.

Expanding the Definition of Employer
Most employment-related statutes only apply to employers. Whether a company is an employer 
under federal law depends on the statute being applied and the test used. The Obama administration 
is actively expanding the concept of “employer” through a variety of regulatory actions. 

The most recent example of this expansion is the National Labor Relations Board’s Browning-Ferris 
decision, in which the NLRB overturned 30 years of precedent and returned companies to a pre-
1984 joint-employer standard. Joint-employer liability under the National Labor Relations Act is 
now no longer limited to companies that “directly and immediately” exercise control over the terms 
and conditions of another company’s employees’ employment. It is now imposed where a company 
retains the “authority to directly or indirectly control the employees’ terms and conditions of 
employment” even if such authority is not exercised. 

The Browning-Ferris decision will influence other joint-employer standards companies case, 
exposing them to a host of potential new liabilities. The Fair Labor Standards Act, Title VII of the 
Civil Rights Act, the Americans with Disabilities Act, and the Age Discrimination in Employment 
Act, for example, all have been interpreted as recognizing joint-employer liability. Those standards 
almost uniformly require the actual exercise of direct control (as opposed to unexercised indirect 
control) over employees’ day to day activities. The U.S. Department of Labor’ Wage and Hour 
Division, which administers the FLSA and the U.S. Equal Employment Opportunity Commission, 
which administers Title VII, have signaled a desire to revisit the issue. Furthermore, just days before 
the NLRB’s Browning-Ferris decision, a U.S. Occupational Safety and Health Administration draft 
memorandum leaked out indicating the agency’s interest in pursuing joint-employer cases against 
franchisers and franchisees.

Expanding Minimum Wage and Overtime
The Fair Labor Standards Act currently entitles covered nonexempt employees to a minimum wage 
of not les than $7.25 per hour and overtime pay at a rate not less than one and one-half time the 
regular rate of pay after 40 hours worked in a workweek. The FLSA also exempt certain bona fide 
executive, administrative, and professional employees.

President Obama has publically called for Congress to raise the minimum wage, but Congress 
has not acted. So, the present has acted via executive order to require many federal contractors to 
increase the minimum wage for their employees to $10.10 per hour.

The DOL is also working on overhauling the overtime exemptions for executive, administrative, and 
professional employees. Under existing law, employees can earn as little as $455 per week and still 
be exempt. Under the proposed rule, the threshold would be set at the 40th percentile of a full-time 
salary work, which is about $970 per week now. If the DOL adopts the California primary duties test 
(which it is considering), exempt employees would also need to spend at least 50 percent of their 
time exclusively performing exempt tasks.

Final Thoughts
Although these examples only provide a snapshot of the Obama administration’s overall regulatory 
strategy, they demonstrate a concerted effort by the president to avoid an intransigent Congress and 
reshape the American workplace through executive action. This means more regulatory changes in 
the near future for companies to consider, and with it most likely an increase in liability exposure. In 
the long-term, whether this regulatory strategy will continue beyond 2016 remains to be seen.

In addition to the 
examples provided, the 

Obama administration’s  
regulatory efforts have 

also re-shaped the 
definition of an eployee; 

expanded protections for  
gender identity and sexual 

orientation; and  expanded 
pay protections.



Contact OnDemand at 888-566-3362 to understand how your 

business can leverage OnDemand to manage and lower your 

energy costs. This proven program will help you control 

your electric bill so you can focus on what matters 

most—your business.

with the 
OHIO GROCERS ASSOCIATION 
ENERGY CHOICE PROGRAM

MAXIMIZE
YOUR BUYING POWER

OGA Electric and Gas Program Benefi ts
The market for electricity shopping in Ohio continues to grow in both the multitude of 

options and complexity. Members should take full advantage of OGA’s independent, 

unbiased objective consultant for help in choosing the right option for your business.

OnDemand is the largest energy consulting fi rm in Ohio and has been helping consumers 

with energy savings and risk management strategies since 1995.

By utilizing OnDemand, members will receive the following benefi ts:

  •  Greater leverage in negotiating a solution with a third-party energy supplier as OnDemand 

currently represents more than 5 billion annual kwhs in negotiating with third-party suppliers

  •  A broader range of choice as OnDemand works with more than 27 third-party suppliers 

and has been successful in negotiating unique products and solutions for consumers 

throughout Ohio

  •  Knowledge and expertise in understanding and negotiating specifi c contract language

  •  OnDemand currently has more than 35,000 commercial meters enrolled into third-party 

solutions providing individual clients with much needed customer service and assistance in 

navigating any billing, enrollment, or other downstream issues that can potentially arise.

888-566-3362

grocers
ohio

association

OnDemand Energy is the endorsed energy provider for the OGA Energy Choice Program.

“ I had worked with energy ‘brokers’ 

in the past. The procurement of 

electricity and gas was not 

something I wanted to concentrate 

my efforts on. I have 15 Save-A-Lot 

locations and would receive calls 

almost daily from a broker telling 

me they had the best rate. 

OnDemand brings a personal 

touch to the process. They are 

extremely knowledgeable and 

have designed supply options 

that have saved us thousands of 

dollars. I feel confi dent in their 

expertise. I can focus more on 

operating my business.”

Henry P. Nemenz, Jr.

President

Horizon Management, Inc.

 OnDemandEnergy.com
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PUBLIC PROFILE

Representative 

Robert McColley

(R) Napolean

My parents and 
grandparents…were 

always the first to 
volunteer for many local 
organizations or events. 
As a result, when I came 

of age I had an innate 
desire to give back to 

my community by giving 
my time and resources.

“

”

Public Profile – Representative Robert McColley 
(R- Napoleon)

Representative Robert McColley is currently serving his first term in the Ohio House. He 
represents the 81st District, which includes Putnam, Henry and Williams counties, as well 
as part of Fulton County.

1. How did you become interested in public service?
From a very young age I was taught the importance of giving back to one’s community 
by my parents and grandparents. They were always the first to volunteer for many local 
organizations or events. As a result, when I came of age I had an innate desire to give 
back to my community by giving my time and resources. I clerked for the Henry County 
Court of Common Pleas during law school, I served on many volunteer boards, and I also 
served as the Economic Development Director for Henry County. All of these experiences 
led me to where I am today.

2. Can you detail any initiatives or legislation you have worked on 
or are currently working on that impact business, especially the 
retail community?
I was very involved in the tax package that came out of the House during the 2015 budget 
process. Representing an area that borders both Indiana and Michigan, it didn’t take 
long for me to realize the impact that many of the tax increases would have had on local 
retailers, particularly grocery stores. Many of my colleagues and I pushed very hard to 
make sure there would be no tax increases in the House budget. Although we ended up 
with an increase in cigarette taxes in the final budget, we still kept up that push until the 
very end.

3. What other issues are you expecting to work on in the House 
this year?
Hopefully House Bill 207, which I sponsored and which reforms BWC law to pay 
subrogated claims out of a surplus fund in the event of a third party’s fault in an auto 
accident. It has passed the House and hopefully it makes it through the Senate this year. I 
am also working on a few other things such as civil asset forfeiture reform.

4. Book review: favorite book or recent recommendation? 
The last book I read was Killing Lincoln by Bill O’Reilly. I could not put the book down. It 
was an absolute page-turner that I would highly recommend.

5. What is on your grocery list?
I love to fire up the smoker whenever possible, including winter days when the 
temperature is warm enough. That usually means my grocery list includes baby back ribs, 
chicken wings, half chickens, or pork loin. I have smoked a whole turkey for each of the 
past two Thanksgivings that went over very well, but I have not tried a beef brisket yet. 
With the cost of beef, that would be an expensive piece of meat to mess up on the first try.
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  For more information, please contact CareWorks’ Derek Stern at (888) 627-7586, Ext. 3554, 
email derek.stern@careworks.com or visit online at www.careworksmco.com.

Frequently Asked Questions About Ohio Workers’ 
Compensation
To follow are answers to some of the most often asked questions we receive at CareWorks 
from employers about Ohio workers’ compensation.

WORKERS’ COMP FAQ’S

What is the difference between a Managed Care Organization (MCO) 

and a Third Party Administrator (TPA)?
MCOs are responsible for the medical management of Ohio workplace injury claims and helping 
facilitate a safe and successful return to work for injured employees.  All state-fund Ohio employers 
are required by BWC to select an MCO.  There are no direct costs for MCO services as MCO fees 
are included with the premium employers pay to BWC.

TPAs are optional in Ohio and act as an advocate to employers by providing risk management 
services focused on maintaining or reducing an employer’s workers’ compensation costs.  If an 
employer is eligible, a TPA can offer programs to help lower an employer’s BWC premium.  TPAs 
also can attend Industrial Commission hearings on behalf of their clients and do charge a fee for 
their services.

Why should you bring someone back to work as soon as possible?
Bringing an injured worker back to work in some capacity after an injury is a positive for everyone 
involved with the claim.  It allows the injured worker to return to a normal routine and minimizes 
lost productivity for the employer.  For situations when the injured worker cannot perform their 
normal job tasks, it is beneficial to have clear and specific job descriptions for both full duty and 
alternative duty positions.  This helps provide a starting point for obtaining restrictions and a 
framework for providers to focus on what the injured worker can do versus what they cannot do.

Who pays for drug screens?
Employers are responsible for paying for post-injury drug screens.  If your company currently 
requires post-accident drug screens, or you are thinking about starting a program, contact your 
MCO to learn more about BWC’s Drug-Free Safety Program.

Who pays for Injured Worker Prescriptions?
OptumRx is BWC’s Pharmacy Benefits Manager and is the sole processor of drug bills for Ohio 
state-fund, black lung and Marine Industrial Fund claims.  OptumRx can assist pharmacies 
with questions about bill submission and prescribers with questions about requests for prior 
authorization.  To contact OptumRx, call 1-800-644-6292 and follow the prompts.  Once a claim 
is allowed, BWC-certified pharmacies bill OptumRx directly, requiring no out-of-pocket expense 
to the injured worker.  Further, BWC encourages pharmacies to accept claims “on assignment.”  In 
these cases, the pharmacy fills needed medications without a claim number and at no charge to the 
injured worker.  Once the claim becomes allowed, OptumRx pays the pharmacy.

In cases where a pharmacy does not agree to take a claim “on assignment,” an injured worker 
may get charged the amount the PBM would pay for the prescription.  However, as long as the 
pharmacy files information with the OptumRx, the injured worker will be reimbursed by the 
pharmacy once the claim is allowed.  If the claim is disallowed, the cost of the prescription will 
become the responsibility of the injured worker.

What should I do if I receive an injured worker bill?
BWC-certified providers agree not to bill injured workers and accept payment at BWC’s fee 
schedule.  If a bill is sent to an injured worker or an employer in error, the bill should be forwarded 
to your MCO.

Why is it important to fill 
out the BWC First Report 
of Injury (FROI) form 
completely?
BWC relies on MCOs to gather 
complete and accurate information 
for all new Ohio workplace injury 
claims.  MCOs are required to 
gather injured worker and employer 
demographic information and 
specific injury data.  When any of 
these elements are missing from 
a new injury report, the MCO is 
required to make follow up phone 
calls to employers, injured workers 
and providers to gather the needed 
information prior to electronically 
submitting a claim to BWC.
A complete FROI form produces 
more accurate claim information; 
expedites the processing of a 
claim by allowing for a quicker 
turnaround time and faster medical 
management; and, eliminates the 
need for additional follow up calls.  
MCOs can offer up to four different 
injury reporting options including 
fax, telephone, and e-mail or even 

online reporting.



CareWorks is proud to have been endorsed as the preferred workers’ compensation
Managed Care Organization (MCO) of the Ohio Grocers Association since 2000.

Dedicated Case Management Associates |  Individually Assigned Account Executives
Web-Based Claims Access |  Online Injury Reporting & Provider Search

Injury Reporting Packets |  Initial Treating Provider Listings
First Report of Injury (FROI) |  Medical Bill Payment

Customized Claims Reporting |  Return to Work
Drug Utilization Review

Visit us online to learn more about how we strive to exceed
expectations and make a difference in the lives we touch.

1-888-627-7586  | www.careworksmco.com  | info@careworks.com

Customized medical management services designed to
promote recovery, help control costs and enhance productivity.

A PARTNER YOU CAN TRUST
FOR OHIO WORKERS’ COMP



For more information about the SpartanNash portfolio contact:

Jim Gohsman 616-878-8088
Ed Callihan 330-903-8076

A Powerful 

SpartanNash offers a comprehensive range of 

private brand products to meet and exceed your 

shoppers’ needs.

PORTFOLIO
Best in Class

Thousands of grocery 
and household items 
at a national brand 
equivalent or better

Natural and 
organic selection

Health and beauty 
products for the 

whole family

A full line of 
quality baby care

Affordable pet 
care and toys

Best value on 
everyday items
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MEMBER PROFILE

History is a big part of Weiland’s   – 
whether the transition from father 

to daughter (Jennifer with her dad, 
John) and images that adorn the 

walls; or the meat counter and wine 
offerings that Weiland’s is known 

for throughout Clintonville.

Weiland’s Market

 “People are so nice there” – likely a phrase you will hear echoed out of a customer when 
you bring up Weiland’s Market located in Clintonville, a suburb of Columbus, OH. It 
speaks volumes to not only Weiland’s exceptional customer service, but also defines who 
Weiland’s is – a loyal community. 

Weiland’s Market was founded in 1961 by John Williams and George Weiland. The small market, 
originally named Weiland’s Fine Meats, started on High Street in Clintonville. John, who started 
off as a meat cutter and he himself a third-generation grocer, continued to run the operation 
after George left in the 1970s. Weiland’s moved into their second location, at Indianola Ave and 
Garden Road, where they expanded their offerings by adding more traditional type grocery 
items, including a deli and produce department as well as a catering service. 

Third Time’s the Charm
The third location for Weiland’s is the current 18,000-square foot store they call home today. 
John’s daughter, Jennifer, and her husband Scott Bowman, who worked in meat sales prior 
to owning Weiland’s, have run the operations since 2011. Jennifer was actually the first-ever   
female to work at Weiland’s when she started working for her dad in the store.  She left for over 
20 years to work in the media and finance fields before returning to take the helm of Weiland’s 
with her husband. 

Even today, as a fourth generation grocer, Jennifer and Weiland’s Market embody the local sense 
of community loyalty. There are countless stories and examples of going the extra mile for the 
customer. Whether it’s driving a covered chicken that was left at the store to a customer’s house, 
or distinctly knowing customer schedules for those who have been shopping at Weiland’s for 
years – “customers know we are going to take care of them,” says Jennifer Williams. 

A Mirror of the Community
Having served the community of Clintonville since its existence, Weiland’s Market can be said 
to mirror that of its home community. They have continually given back to the community 
that very much defines who they are. Not only by giving their time and resources to the local 
community, which there are countless examples of, but also by re-investing into their store and 
finding ways to upgrade and innovate to meet customer needs. 

So what does the future hold for Weiland’s? They understand that they cannot become 
complacent and rest on their laurels as long as there is more and more competition which comes 
with challenges. However, they are committed to continuing to evolve from a food standpoint 
to meet the demands of the industry and the consumer. One thing that customers can be sure of 
is that Weiland’s will continue to maintain the exceptional brand they have built over the years, 
and provide the outstanding level of customer service that defines them within the community. 



A REGIONAL LEADER
American Seaway Foods Services understands what it takes to grow and profit in the challenging 

retail food industry. We are dedicated to creating strong partnerships with our customers, providing 

personalized service and support.

ABOUT
American Seaway is a full-line retail grocery wholesaler serving Western Pennsylvania and Ohio with 

nine distribution facilities. We deliver over 15,000 national brands plus Food Club, Top Care, Valu 

Time and Full Circle Organics. We operate a state-of-the-art fresh food manufacturing facility. 

For more information, contact American Seaway Foods  

(412) 967-4764 or (800) 362-8899

DEDICATED TO PROVIDING THE LOWEST COST OF GOODS

BENEFITS
•  Unique rebate programs paid quarterly
•  Aggressive private label funding program
•  Monthly “hot” deals and closeout  
   opportunities

•  Retail allowance payment plan
•  Twice yearly food shows - perishable and 
   dry goods

•  Weekly ad plan support
•  DSD/central bill programs
•  Cross-dock programs
•  Dollar program
•  POS technology support
•  Shelf tag printing
•  Strategic pricing analysis and support
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LIQUOR CONTROL & THE LAW

Interpretation of the law becomes 
a heated issue when an application 
seems to differ from a city’s zoning 

and ordinances.

Mentor v. Sines, Inc.

The Franklin County Court of Appeals rendered a decision on December 31, 2015 which liquor 
permit holders and applicants should take interest.  The decision by the Tenth District Court of 
Appeals in City of Mentor v. Sines, Inc. reversed the lower court’s decision denying a new permit 
application.

Sines, Inc. has operated an old-fashioned service station in the City of Mentor, Ohio since the 1957.  
In 2002 Sines applied for but was denied a municipal zoning variance for reconfiguration of the 
station’s interior and enlargement of the retail area. The application to reconfigure the premises 
did not propose the sale of any alcoholic beverages.  Sines has always sold retail items at this 
location and subsequently decided to expand sales to include alcoholic beverages.  Therefore, Sines 
applied for a C1, C2 permit which the City of Mentor (“City”) objected.  The Division of Liquor 
Control (“Division”) overruled the City’s objection.  The City next appealed to the Liquor Control 
Commission (“Commission”) which affirmed the Division’s Order approving the issuance of the 
permit to Sines, Inc.

The City next appealed to the Franklin County Court of Common Pleas which reversed the 
Commission.  Although Sine’s operation of the gas station, along with the sale of automotive retail 
items such as windshield wipers, windshield washer fluid, oil and fuel additives, as well as soft 
drinks and snacks, constituted a lawful, non-conforming use in a residential zone of the City, the 
common pleas court concluded that the sale of alcoholic beverages was an unlawful extension of 
Sines’ legal non-conforming use.

An Issue of Interpretation
The issue for the court of appeals involves the legal interpretation of the effect of conflicting 
applications of the state of Ohio’s liquor laws with the city of Mentor’s municipal zoning ordinances.

The Mentor ordinance prohibits an enlargement or increase in the non-conforming use where 
an enlargement results in increased non-conformity. Accordingly, Mentor’s position is that its 
ordinance prohibits Sines from extending its non-conforming use by adding other uses that would 
be prohibited generally in the zoning district. In essence, Mentor argues that the sale of alcoholic 
beverages under C-1 and C-2 permits, constitutes an expanded use of the property, based on 
beverages already sold by Sines at that location, that, in essence, alcohol sales are prohibited by its 
zoning ordinance and that, increased activity at the location creates safety concerns.

However, courts have stated the exclusive authority to regulate the sale and consumption of 
alcoholic beverages is vested in the Ohio Division of Liquor Control and the Ohio Liquor Control 
Commission.  In this case, the City is clearly attempting to use zoning regulations to control or 
prohibit the sale of alcohol, which is prohibited by R.C. 519.211.

The court of appeals also rejected the City’s position that the issuance of the liquor permits to 
Sines would violate its zoning ordinance. The Court specifically cited  R.C. 4303.292(A)(2)(a) that 
local zoning ordinances are not considered to be a basis for objection to the issuance, transfer of 
ownership, renewal or transfer of location of a liquor permit.  The Division and the Commission 
followed this law in overruling the objections of the City that were based on its zoning ordinances.  
 

David Raber is an attorney who 

practices all aspects of alcohol 

beverage law throughout the 

state of Ohio.  

Contact him at 614-221-5212 

or DRaber@lumpeandraber.com. 
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NOTABLE & QUOTABLE

What’s Hot:

Velvet Ice Cream Launches Elephant Ear Flavor
Following their wildly successful weeklong run at the Ohio State Fair last August, Velvet Ice Cream 
announced they would re-launch the flavor, adding Elephant Ear Ice Cream to its permanent 
lineup of flavors. This is in addition to their longtime favorites like its Fresh Strawberry, Dutch 
Chocolate and many more. Look for the popular Elephant Ear Ice Cream flavor to hit stores and 
scoop shops beginning in March. 

Giant Eagle Transforms Kids Cookie Card Program
The popular Giant Eagle Kid’s Cookie Card program is upgrading its offerings for 2016. For $1, 
customers can purchase a Little Shopper Treat Card for a child, ages 10 and under, in their life. 
Each time the card is presented at a Giant Eagle Bakery, Deli Counter, or special produce display, 
the child will receive a free treat (one per visit), and 100% of the proceeds benefit local children’s 
hospitals. New to the program in 2016 is the addition of a complimentary piece of fruit, in addition 
to a slice of cheese or a cookie. 

ConAgra’s Hunt’s Launches Organic Offerings
Hunt’s®, a brand of ConAgra Foods, Inc. announced the launch of three new organic tomato 
offerings which are now available for consumers and retailers. Hunt’s Organic Diced Tomatoes, 
Hunt’s Organic Tomato Sauce and Hunt’s Organic Tomato Paste are made with all-natural, vine-
ripened tomatoes and offer the same great taste of Hunt’s while being USDA-certified organic. 
As with all Hunt’s products, the new organic offerings are canned in non-BPA cans and are 100 
percent natural—with no artificial preservatives.

Kroger Named World’s Third-Largest Retailer
According to recently released rankings by the National Retail Federation, Kroger is the world’s 
third-largest retailers behind Wal-Mart and Costco. With the addition of North Carolina 
supermarket chain Harris Teeter in 2014, Kroger lifted its ranking from No. 6 in the world a year 
ago. Not included in the released figures is Kroger’s recent merger of Milwaukee-based Roundy’s 
Inc., which added $4 billion to the company’s $108 billion in total revenues. Kroger maintained its 
wide margin in the traditional supermarket category, with the next-largest supermarket retailer in 
the world, Germany’s Edeka Group, coming in with $62 billion in sales. 

New Roles:

Charlie Bassett Takes Helm at Bassett’s Market
During OGA’s Pinnacle Award presentation to Bassett’s Market in January, honoree Mike Bassett 
announced he would be retiring and handling over control to his son Charlie Bassett. Charlie, the 
now fourth generation of family-owned Bassett’s Market, will take the helm as president and CEO. 
Congratulations to both Charlie and Mike!

Supervalu Appoints New CEO for Save-A-Lot
Eric Claus was announced as CEO of Supervalu Inc. Save-A-Lot segment, joining Ritchie Casteel, 
president, of the company. Claus, 59, joins the company after spending the past two-plus years as 
the chairman, president and CEO of Red Apple Stores Inc., a chain of value retail stores in Canada. 
Mr. Claus began his new role on Jan. 4, 2016. Additionally, Casteel’s role as president became 
effective with the start of Claus’ employment with the company. Previously, Mr. Casteel served as 
president and CEO of Save-A-Lot. 

“Notable and Quotable” spotlights Ohio grocers and industry leaders.  To share your news with fellow 
grocers, email joe@ohiogrocers.org, or call 614-442-5511 ext. 7180.   

Canned tomato offerings are 
among one line of Hunt’s 
products ConAgra is now 
organizally producing.

Always a fair staple, Elephant 
Ear is now available year long – 
thanks to our friends at Velvet!
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Introducing AjoyoTM Almondmilk.

Put the joy back into your healthy lifestyle with the smooth, satisfying goodness  
of Ajoyo

TM

 Almondmilk. Choose from Original, Original Unsweetened, Vanilla,  
Vanilla Unsweetened and Chocolate. Try one today! 

AjoyoBrand.comAjoyo is a trademark of SmithFoods Incorporated ©2015 SFI 8/15 15DEI028

Be a part of the exciting Ajoyo
TM 

introduction! Contact your  
SmithFoods representative  

at 1-800-776-7076 for  
more information.


